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Editor  cites 
shortcomings 
of  reporters 


What  hj^jpened 
in  (me  ofthe  Sunbeh 

festest-gtx3wii^ 
cities  wiien 
the 'Ejcscm  Citizen 
jc»ine<i  Gannett? 


2,000  reporters 
cover  visit  of 
Sadat  in  israei 


Crossownership 
ban  briefs  are 
fiied  by  media 


Not  much. 

No  trumpets  blared,  no  sirens  howled. 

Editors,  reporters  and  photographers  of 
the  Tucson  Citizen  got  out  the  Thursday 
newspaper  same  as  always.  Covering  the 
same  community.  Making  the  same  pro¬ 
fessional  effort.  Deciding  editorial  policy 
in  the  same  way.  It  was  newspaper  pub¬ 
lishing  as  usual. 

The  new  association  did  mean  de-  ■ 

veloping  new  business  relationships.  I 

But  the  news  staffers  and  editorial  H 

writers  went  right  on  working  for  the  ■ 

same  boss.  The  local  reader.  And  for  JB 
no  one  else.  O 

And  now  they  have  re- 
sources  they  didn't  have 
before— groupwide  talent  ''' 

recruiting  and  training,  V 

Gannett  News  Service 
coverage  from  Washing-  ■||||^b  ~ 
ton  and  across  the  coun- 


. . — .  try,  the  marketing  and  technical  exper- 

~1  tise  of  the  numerically  largest  and  most 
IME  widespread  group  of  newspapers  in 

CfIM  America. 

SON  At  Tucson,  as  elsewhere,  the  local  ex- 

jj  ecutives  still  call  the  shots.  They  are  free 
to  use  Gannett  Group  resources  if  and  as 
they  wish.  And  set  editorial  policy.  To 
serve  and  satisfy  their  local  readers  and  their  com¬ 
munity. 

That’s  the  way  it  is  with  all  73  Gannett  daily  news¬ 
papers  in  28  states  across  this  country.  Each  news¬ 
paper  as  distinctive  as  the  community  it  serves.  As 
different  as  Tucson  and  Tarrytown,  El  Paso  and 
Elmira,  Springfield  and  Saratoga  Springs,  Pensa¬ 
cola  and  Poughkeepsie,  Lansing  and  Lafayette. 

Gannett  local  autonomy  works  to  produce  a 
world  of  different  newspapers— from  New  Jersey 
to  New  Mexico,  Ohio  to  Oregon,  Illinois  to  Idaho, 
Nebraska  to  Nevada,  Colorado  to  California,  Ha¬ 
waii  to  Guam. 

That’s  good  newspapering.  That’s  Gannett. 


Ga^n 


Serving 

^izona 


A  World  Of  Different  Newspapers 


Copley  News  Service  is  going  high  speed! 


...  to  create  greater  efficiency  and  savings  for  your  news¬ 
paper.  Now  your  paper  can  get  all  the  Copley  News  Service 
features  —  the  ones  your  readers  have  enjoyed  for  years  — 
via  UPl  DataNews  high  speed  wire.  Plus  spot  and  semi-spot 
stories  from  the  CNS  Washington  bureau  and  Jack  Murphy 
and  other  big  sports  byliners  —  all  of  the  time  element 
copy  that  couldn’t  make  the  mail  packages. 

For  those  of  you  who  have  not  yet  gone  to  a  high  speed 
system,  CNS  will  continue  to  produce  its  scanner-ready  FULL 
MAIL  SERVICE  (the  one  praised  by  The  ANPA  for  scanner 
effectiveness)  and  camera-ready  weekly  packages. 

But  from  now  on  the  high  speed  wire  will  transmit  CNS 
stories  directly  into  your  computer  —  eliminating  keyboard¬ 
ing  and  input  at  your  end. 

For  additional  information  and  rates  on  CNS  features  via 
UPI  DataNews  high  speed  wire  service,  please  write,  wire  or 
call  collect. 

Sen  inn  the  needs  of  neusfapers. 


Send  me  more  information  on  the  high  speed  system 


MAIL  TO: 

John  Moon  or  Ron  Wells 
Copley  News  Service 
P.O.  Box  190 
San  DieKu.  CA  92112 
(714)  299-3131 


Name 


Title _ -  _  _  _  Phone  _ _ 


Organization 


Address 


City  .  State  Zip  _ 


IN  WICHITA  FALL^WE  HAD  A 
FEW  THOUSAND  PEOPLE 
OVER  FOR  DINNER. 


Response  to  the  event  was 
so  enthusiastic,  the  TIMES  & 
RECORD  NEWS  have  ex¬ 
panded  on-going  editorial 
coverage.  They  continue  to 
keep  readers  informed  with 
special  features  on  food 
preparation  and  its  relation  to 
energy  conservation. 

We  congratulate  the  TIMES  & 
RECORD  NEWS  staff  on  their 
success  with  the  program.  And 
we're  confident  tnat  with  this 
kind  of  special  effort,  we'll 
continue  to  meet  the  changing 
informational  needs  of 
our  readers. 

HaRTE-HanUs  COMMUNICATiONS^  InC. 

P-  O.  Box  269,  San  Antonio,  Texas  78291 


They  came  from  miles 
around  to  attend  a  one-day 
cooking  school  co-sponsored 
by  the  WICHITA  FALLS  TIMES 
&  RECORD  NEWS,  Harte- 
Hanks  newspapers  in 
Northwest  Texas. 

The  standing  room  only 
crowd  watched  cooking 
experts  prepare  everything 
from  "down  home"  Southern 
dishes  to  continental  deli¬ 
cacies.  Many  of  the  on¬ 
lookers  came  with  their 
notebooks,  ready  to  take  down 
hints  about  new  recipes  and 
new  ideas. 

In  addition  to  food 
preparation,  experts  dem¬ 
onstrated  the  latest  in  home 
cooking  appliances.  The 
audience  learned  the  most 
energy  efficient  way  to  use 
these  appliances. 


^^^1  and 
Nothing  at  All 

“A  journalist  owes  nothing 
to  those  who  govern  his  country. 

He  owes  everything  to  his  country.” 


MORNING  ADVOCATE 
STATE  TIMES 
SUNDAY  AD>  OCATE 


525  lAfAYETTE  STREET  BATON  ROUGE.  LOUISIANA  70821 
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DECEMBER 

4- 7— Southern  Newspaper  Publishers  Association  Foundation  seminar, 

"The  Social  Security  System",  Virginia  Polytechnic  Institute  and 
State  University,  Blacksburg,  Virginia. 

JANUARY 

5- 7— Virginia  Press  Association,  Hyatt  House,  Richmond. 

14- 17— Great  Lakes  Newspaper  Production  Conference,  Executive  Inn, 

Evansville,  Indiana. 

19-21— Arizona  Newspapers  Association,  Hyatt-Regency,  Phoenix. 
19-21— Kentucky  Press  Association,  Lexington. 

19- 21— Texas  Press  Association,  Dallas. 

20- 21— Arkansas  Press  Association,  Hot  Springs. 

20-22— Mid-America  Press  Institute  seminar  "Newspaper  Content  for  To¬ 
day’s  Readers,"  St.  Louis,  Mo. 

26-28— North  Carolina  Press  Association,  Chapel  Hill. 

26-28 — Tennessee  Press  Association,  Nashville. 

29-Feb.  1— International  Newspaper  Advertising  Executives,  Peachtree 
Plaza  Hotel,  Atlanta. 

FEBRUARY 

22- 24 — Suburban  Newspapers  of  America  Editorial  Seminar,  Hyatt  Re¬ 

gency,  Phoenix. 

23- 25— Maryland-Delaware-D.C.  Press  Association,  Ramada  Inn,  Balti¬ 

more. 

MARCH 

5-7— New  York  State  Publishers  Association,  Marriott  Inn,  Syracuse. 

15- 17— America*East  '78  Newspaper  Production  Conference,  Philadel¬ 

phia  Marriott. 

APRIL 

1-2— North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 
McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  Raleigh,  N.C.  and  Hilton  Inn. 

9-13— American  Society  of  Newspaper  Editors,  Washington,  D.C.  Hilton. 
14-15— National  Press  Photographers  Association,  Mid-Atlantic  Regional 
Educational  Seminar,  Philadelphia. 

20-22— Illinois  Press  Association,  in  conjunction  with  Southern  Illinois 
Editorial  Association,  Carbondale. 

25-28— Catholic  Press  Association,  Town  &  Country  Hotel,  San  Diego, 
California. 

MAY 

1-3— American  Newspaper  Publishers  Association.  Atlanta. 

5-7— Rocky  Mountain  Advertising  Managers  Association,  Holiday  Inn, 
Estes  Park,  Colorado. 

14-17— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Great 
Smokies  Hilton,  Asheville,  N.C. 

18-19— Allied  Publishers,  Sheraton-Spokane,  Washington. 

30-June  2— International  Newspaper  Promotion  Association,  Galleria 
PlEtza,  Houston. 

AHEAD  IN  1978 

American  Newspaper  Publishers  Association  Research  Institute  Pro¬ 
duction  Management  Conference.  Gateway  Convention  Center,  St.  Louis, 
June  3-8. 

Association  of  Newspaper  Classified  Advertising  Managers,  The 
Davenport,  Spokane,  Washington,  June  25-29. 

International  Circulation  Managers  Association,  Sheraton  Boston,  July 
5-9. 

International  NewspaF>er  Advertising  Executives,  Maui  Surf  Hotel, 
Hawaii,  July  16-19. 

United  Press  International  Edicon,  Hotel  de  Coronado,  San  Diego, 
California,  October  12-15. 

Institute  of  Newspaper  Controllers  and  Finance  Officers,  Royal  Sonesta 
Hotel,  New  Orleans,  October  15-18. 

Inland  Daily  Press  Association,  Drake  Hotel,  Chicago,  October  22-24. 
Southern  Newspaper  Publishers  Association,  Boca  Raton  Hotel  and 
Club,  Boca  Raton,  Fla.,  November  5-8. 


Vol.  110.  No.  48.  November  26.  1977:  Editor  &  Publisher.  The  Fourth  Estate  is  pub¬ 
lished  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  575 
Lexington  Ave.,  New  York.  N  Y.  10022.  Cable  address  "Edpub.  New  York,  "  Second 
class  postage  paid  at  New  York.  N  Y.  and  additional  mailing  offices.  Printed  at  Hughes 
Printing  Co.,  East  Stroudsburg.  Pa.  1830t.  Titles  patented  and  Registered  and  con¬ 
tents  copyrighted  p  1977  by  Editor  &  Publisher  Co..  Inc.  All  rights  reserved.  Annual 
subscription  $t5.00  in  United  States  and  possessions,  and  in  Canada.  All  other$35.00. 

Postmaster:  if  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co..  575 
Lexington  Ave..  New  York,  N.Y.  10022. 

EDITOR  &  PUBLISHER  for  November  26,  1977 


2 


Awards  in  Connecticut 
Business  Journalism 

OBJECTIVES:  1.  to  encourage  the  highest 
possible  standards  of  responsibility,  clarity, 
accuracy,  and  insight  in  the  writing  and  im¬ 
plementation  of  business  news.  2.  to  reward 
the  writers  and  media  serving  Connecticut  for 
distinguished  business  and  financial 
journalism,  and  for  thoughtful  appraisal 
and  criticism  of  Connecticut  business 
performance.  3.  to  foster  improved 
public  understanding  of  Connecticut-based 
business  and  finance.  AWARDS:  $500  will  be 
granted  to  writers  or  producers  in  each  of  eight 
categories  for  material  published,  broadcast  or 
telecast  in  the  1 2-month  period  January  1 , 1 977- 
December  31,  1977.  Recipients  will  be  invited 
to  attend  a  special  Awards  presentation  program 
to  be  held  in  Hartford  in  the  Spring  of  1978. 
ELIGIBILITY:  All  entries  must  be  about 
Connecticut  business  and  industry. 

Material  for  consideration 
must  have  been  published 
or  broadcast  in  the  12-month 
period  January  1- 
December  31, 


Entries  are  not  limited  to  Connecticut  media. 
JUDGES:  The  Department  of  Journalism  at  the 
University  of  Connecticut  is  acting  as  the  sole 
and  independent  administrator  of  the  program. 
Evan  Hill,  Head  of  the  University  of  Connecticut 
Journalism  Department,  will  oversee  the  admin¬ 
istration  of  the  judging  which  will  be  conducted 
by  the  following  distinguished  panel  of  judges 
from  the  press,  business  and  academic  fields: 
William  Arthur,  Executive  Director, 
National  News  Council 
Paul  E.  Erdman,  Author, 

“The  Crash  of ’79" 

Irwin  Landau,  Editor, 

“Consumer  Reports” 

Newton  R.  Minow,  Former 
Commissioner, 

Federal  Communications  Commission 
Francis  Pollock,  Member  of  Adjunct 
Faculty, 

Graduate  School  of  Journalism 
Columbia  University 


1977. 


DEADLINE:  All  entries  must  be 
postmarked  no  later  than 
February  1, 1978 


For  entry  blanks  or  further 
information  write  to: 

Connecticut  Business 
Journalism  Awards 
P.O.  Box  3598 
Hartford,  CT  06103 


A  Program  of  the 

Greater  Hartford  Chamber  of  Commerce 
Hartford,  Connecticut 


Tell  the  press  about  your 
journalism  awards  in  the 


6th  Annual  E&P 
JOURNALISM 
AWARDS  ISSUE 


A  ready  reference  to  contests  and 
competitions  for  news  media  peop/e 


Published 

DECEMBER  31,  1977 

Advertising  deadline:  December  20 

Your  advertising  in  this  important  directory — a 
pull-out  section  available  all  year — will  be  read 
by  newsmen  at  daily  and  weekly  newspapers, 
wire  services,  feature  syndicates  and  news 
magazines.  You’ll  attract  more  entries  for  your 
competition. 

Tell  them  about  the  prizes  offered,  deadlines 
and  other  information  they  will  need  to  submit 
nominations  for  your  awards.  Eliminate  the 
ever-increasing  postage  costs  involved  with 
extensive  mailings  and  list  maintenance — and 
reach  more  journalists,  too.  Reserve  your 
advertising  space  today. 

RATES:  Page  $1150;  two  thirds  page,  $860;  half-page  $675;  one-third, 
$480;  one-sixth,  $300;  or  your  contract  rate  applies. 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


Newsbriefs 


Harte-Hanks  Communications,  Inc.  has  signed  definitive 
contracts  on  its  recently  announced  proposed  acquisition  of 
Southern  Broadcasting  Company  of  Winston-Salem,  N.C.  The 
announcement  was  made  by  John  G.  Johnson,  president  and 
chief  executive  officer  of  Southern  Broadcasting,  and  Robert 
G.  Marbut,  president  and  chief  executive  officer  of  Harte- 
Hanks,  a  San  Antonio,  Tex.,  based  communications  com¬ 
pany.  The  purchase  price  for  Southern  Broadcasting  will  be 
$57,000,000,  with  approximately  $15,000,000  payable  in  cash 
at  closing  and  $42,000,000  of  ten-year,  8%  notes.  The  trans¬ 
action  is  subject  to  approval  by  the  shareholders  of  South¬ 
ern.  Harte-Hanks  also  announced  that  definitive  contracts 
were  signed  with  Gulf  United  Corporation,  whereby  Gulf 
would  acquire  for  $24,000,000  cash  WGHP-tv,  the  ABC  af¬ 
filiate  in  High  Point,  N.C.,  and  KFWD,  an  fm  radio  station  in 
Dallas,  Tex.,  which  are  currently  owned  by  Southern.  The 
sale  of  WGHP-tv  and  KFWD  is  required  because  of  Federal 
Communications  Commission  cross-ownership  rules. 
Harte-Hanks  also  signed  a  definitive  contract  to  acquire 
WLCY,  an  am  radio  station  in  St.  Petersburg,  Fla.,  from 
Rahall  Communications  for  $4,500,000  cash.  Southern 
Broadcasting  owns  WRBQ,  an  fm  radio  station  in  Tampa. 
Southern  Broadcasting  announced  last  week  that  it  had 
reached  agreement  to  sell  WKIX,  an  AM  radio  station,  and 
WYYD,  an  FM  radio  station,  in  Raleigh-Durham,  N.C.,  for 
$3,200,000  cash.  Following  the  closing  of  these  transactions, 
which  are  all  subject  to  Federal  Communications  Commis¬ 
sion  approval,  Harte-Hanks  will  own  am  and  fm  radio  sta¬ 
tions  in  Houston,  Tex.,  Phoenix,  Ariz.,  Tampa-St.  Peters¬ 
burg,  Fla,  Richmond,  Va.,  an  FM  station  in  Memphis, 
Tenn.,  and  an  am  station  in  Birmingham,  Ala. 

Ik  ♦  ♦ 

Gene  Miller,  winner  of  two  Pulitzer  Prizes  for  reporting  in 
the  Miami  (Fla.)  Herald,  is  celebrating  a  federal  court  jury’s 
award  of  $216,750  to  him  for  copyright  infringement. 

Three  defendants  must  share  the  bill.  They  are  Universal 
City  Studios,  American  Broadcasting  Companies,  and 
Post-Newsweek  Stations  in  Florida.  They  were  assessed 
$185,000  collectively  as  the  value  of  Miller’s  book  on  a 
sensational  kidnaping  case  for  film  purposes.  Channel  10, 
Miami,  was  ordered  to  pay  $750,  half  of  its  profit  on  a  1972  tv 
movie.  The  Longest  Night.  Universal  and  ABC  must  pay  the 
balance  of  the  total  award. 

Miller  claimed  the  tv  show  was  taken  from  his  book,  83 
Hours  Till  Dawn,  which  recounted  the  1968  kidnaping  and 
“burial”  of  Barbara  Jane  Mackle. 

9|C  Ik 

Administrative  Law  Judge  James  Timony  has  set  May  1  as 
the  trial  date  to  determine  whether  the  La)s  Angeles  Times’ 
volume  discounts  for  retail  display  advertisers  are  an  un¬ 
reasonable  restraint  of  trade  and  an  unfair  method  of  compet¬ 
ition  in  violation  of  the  Federal  Trade  Commission  Act  and 
illegal  price  discrimination  in  violation  of  the  Robinson- 
Patman  Act. 

The  Times  recently  filed  its  response  to  the  FTC  complaint 
stating  that  preferential  advertising  rates  for  volume  custom¬ 
ers  is  an  accepted  and  established  cost-saving  practice  of  the 
newspaper  industry. 

The  Times  also  noted  that  the  pertinent  section  of  the 
Robinson-Patman  Act  forbids  price  discrimination  in  “sales 
of  commodities”  and  contended  that  newspaper  advertising 
is  not  a  “commodity”  within  the  meaning  of  the  law. 

The  Times  contends  that  the  use  of  “contract  rates”  is  an 
unreasonable  restraint  of  trade  or  unfair  method  of  competi¬ 
tion,  claiming  that  such  rates  are  reasonable,  necessary  and 
in  the  public  interest  because,  ”...  it  assures  a  greater  flow 
of  constitutionally  protected  news  and  editorial  information 
and  of  paid  commercial  information  to  the  public  than  would 
occur  if  contract  rates  were  not  allowed  .  .  .” 
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ASTERIX  &  OBELIX  stacks  up 
the  biggest  success  story 
in  years  ^ 


History  goes  haywire  as  those  two  cartoon 
cut-ups,  Asterix  and  Obelix,  take  on  Caesar's  legions 
and  bring  a  Roman  circus  of  laughs  to  the 
comics  page. 

ASTERIX  &  OBELIX  has  book  sales  of  over 
100  million  around  the  world.  And  its  record  launch 
in  more  than  200  major  U.S.  and  Canadian 
newspapers  makes  ASTERIX  &  OBELIX  the  comic 
success  story  since  Cleopatra  gave  Julius  the  needle.* 


s# 


fl#/# 


*See  the  second  story  sequence,  starting 
February  27,  when  Asterix  and  Caesar  vie  for  Cleo's 
charms.  For  details  call  collect  to  (312)  321-2797. 

Field  Newspaper  Syndicate 
401  N.  Wabash  Avenue 
Chicago,  Illinois  60611 


Editor  &  Publisher 

The  fourth  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


t^ABP 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
i  *  '  Newspaper 

Publishers  Association 

average  net  paid  June  30  1977—24.^36 


Electronic  newspapers 

National  and  retail  advertisers  continue  to  invest  record 
amounts  of  money  in  newspaper  advertising  in  the  U.S. — 
billions  of  dollars.  It  must  get  results  or  they  would  not 
continue  to  do  it  in  the  face  of  competition  from  other  media. 

At  the  same  time,  in  England  millions  of  pounds  sterling 
are  being  invested  in  Teletext,  the  generic  name  for  Ceefax, 
Oracle  and  Viewdata,  the  British  systems  of  electronic  in¬ 
formation  delivery  which  will  produce  print  on  a  television 
screen.  Four  million  sets  are  predicted  by  the  end  of  1982. 

Some  people  see  this  as  the  beginning  of  the  end  of  news¬ 
papers  as  we  know  them  today — replacing  newspapers 
with  an  electronic  signal.  Of  course,  this  implies  that  the 
messages  will  be  available  to  the  viewer  for  recall  on  de¬ 
mand  and  that  print  outs  will  be  available. 

Even  with  all  those  marvels  available  the  modern  daily 
newspaper  contains  such  a  wealth  of  information,  enter¬ 
tainment  and  advertising  that  we  cannot  visualize  its  re¬ 
placement  by  any  abbreviated  medium.  We  cannot  see  the 
average  newspaper  reader  settling  for  a  smaller,  capsulized 
version,  albeit  instantaneous,  when  the  real  thing  is  avail¬ 
able. 

Until  these  electronic  marvels  can  produce  printed  copies 
of  newspaper  pages  containing  information  and  advertising 
in  volume  approximating  the  multiple-page  newspaper  (and 
solve  the  logistics  of  serving  the  machines  with  paper),  we 
think  they  are  going  to  compete  for  the  television  audience 
and  not  the  newspaper  audience. 

Media  cross-ownership 

Many  of  us  have  been  trying  to  explain  lucidly  why  a 
preclusion  of  daily  newspaper  publishers  from  holding 
licenses  for  co-located  broadcast  stations  would  be  uncon¬ 
stitutional.  The  brief  of  the  Amei’ican  Newspaper  Pub¬ 
lishers  Association  filed  with  the  U.S.  Supreme  Court  Nov. 
17  says  it  best: 

The  prospective  rules  promulgated  by  the  FCC  and  the 
retrospective  divestiture  required  by  the  court  of  appeals 
seriously  impair  the  constitutionally  pi’otected  right  to  pub¬ 
lish  a  newspaper.  A  daily  newspaper  publisher  who  is  not 
now  engaged  in  broadcasting  would  be  required  to  suspend 
publication  of  his  newspaper — or  to  sell  it — as  the  price  of 
entry  into  the  local  broadcasting  field.  A  publisher  who  cur¬ 
rently  holds  a  broadcast  license  in  the  community  in  which 
his  newspaper  is  published  must  abandon  or  sell  his  news¬ 
paper  in  order  to  retain  his  broadcast  license.  Moreover, 
these  rules  will  prevent  broadcasters — often  the  only  per¬ 
sons  in  a  community  who  can  combine  journalistic  expertise 
with  adequate  capital — from  starting  a  new  daily  newspaper 
or  acquiring  an  existing  newspaper  which  otherwise  might 
cease  publication. 
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Letters 


FULL  CIRCLE 

Your  intriguing  story  about  the  Bil¬ 
lings  (Mont.)  Gazette  taking  wheat  in 
lieu  of  cash  for  subscriptions  (November 
5,  Page  14)  certainly  strikes  a  sympathe¬ 
tic  nerve.  We’ve  come  full  circle  once 
again. 

Back  in  1932,  in  the  midst  of  a  depres¬ 
sion,  and  situated  right  smack  in  the 
heart  of  the  dust-bowl,  I  did  the  same 
crazy  thing  in  a  small  weekly  I  then 
owned  in  Kansas. 

Wheat  then  was  at  260  per  bushel  and  1 
magnanimously  offered  a  full  500  for 
each  bushel  brought  in  to  pay  for  sub¬ 
scriptions.  Nobody  could  pay  cash  any¬ 
way,  and  1  figured  1  was  better  off  with 
wheat  than  with  brass  Model  T  radiators, 
worn-out  storage  batteries  and  pork 
shoulders;  but  1  had  no  idea  what  the 
response  would  be. 

I  built  a  small  bin  in  the  front  office, 
loaded  it  with  wheat  the  first  week,  lift¬ 
ing  a  half-bushel  measure  each  time,  then 
added  on  and  added  on  again  until  I  had 
400  bushels  of  the  stuff  piled  up  so  high  I 
had  to  lift  it  in  from  a  step-ladder.  I  re¬ 
member  400  bushels  .  .  .  and  401  mice. 

When  wheat  finally  turned  up,  I  turned 
down  a  980  offer  from  the  local  elevator 
(had  told  the  guy  I’d  never  sell  until  it  hit 
a  buck)  and  watched  it  sink  down  to  420 
again.  In  another  magnanimous  gesture, 

I  offered  it  as  seed- wheat  for  one-fourth 
of  the  crop,  since  there  was  little  seed 
wheat  available  anywhere.  (What  crop?) 
She  blew  out  another  year  and  I  got  back 
36  bushels  for  my  share;  sowed  it  again 
as  seed  wheat  and  got  back  zilch. 

Then  was  the  time  my  good  wife 
should  have  divorced  me,  but  she’s  still 
around.  Women  were  sturdy  people  in 
them  days! 

Marion  R.  Krehbiel 
(Krehbiel  is  a  partner  in  Krehbiel-Bolitho 
Newspaper  Service  Inc.,  Norton,  Kansas.) 

in  in  in 

BAD  SET-UP 

The  suggestion  has  been  made  that  the 
USPS  be  returned  to  the  direct  control  of 
Congress. 

Congress  probably  has  as  much  as 
they  can  take  care  of  presently;  how¬ 
ever,  I  do  feel  strongly  that  there  needs 
to  be  a  separate  coinmission  outside  the 
USPS  to  take  care  of  public  complaints — 
similar  to  the  Interstate  Commerce  Com¬ 
mission  of  the  State  Public  Service  Com¬ 
mission,  which  handles  public  utilities. 

I  think  it  is  a  poor  arrangement  that 
complaints  are  handled  by  the  Board  of 
Governors,  the  Postal  Rate  Commission 
and  the  Postal  Liaison  Office,  which  are 
all  under  the  USPS.  Therefore,  the 
USPS  is  its  own  judge  and  jury. 

R.  Thomas  Mayhill 
(Mayhill  is  publisher  of  Mayhill  Publica¬ 
tions,  Knightstown,  Ind.) 


DOUBLE  DUTY 

May  I  add  one  more  letter  to  the  cor¬ 
respondence  about  the  Carl  Bernstein  ar¬ 
ticle? 

A  reporter  has  a  double  duty,  to  the 
facts  and  to  his  country.  If  an  opportun¬ 
ity  to  serve  his  country  without  violating 
the  facts  is  presented  to  a  reporter,  there 
is  no  conflict  whatever.  This  was  what 
happened  to  me  on  the  occasions  listed 
by  Carl  Bernstein. 

These  remarks  are  occasioned  by  Pro¬ 
fessor  Peter  Dreier’s  letter.  I  must  add 
that  a  great  many  persons  like  Professor 
Dreier  would  be  much  improved  morally 
as  well  as  in  other  ways,  if  they  stopped 
putting  that  old-fashioned  virtue,  pat¬ 
riotism,  in  scornful  quotation  marks. 

It  is  the  sort  of  thing  the  Dreiers  of  that 
period  did  in  Europe  between  the  two 
world  wars.  Then,  after  the  famous  Ox¬ 
ford  Union  vote  not  to  fight  for  King  and 
country,  they  all  found  themselves  fired 
with  friendly  Adolf  Hitler.  I  knew  a  good 
many  English  leaders  who  helped  to 
carry  that  motion  in  the  Oxford  Union. 
None  later  failed  to  boast  that  when  the 
crunch  came,  he  had  graciously  decided 
to  fight  for  his  country  after  all.  But  to  be 
sure,  some  of  these  boasts  were  ill- 
founded. 

Apparently,  history  is  no  longer  taught 
in  American  universities,  or  at  least  not 
read  by  persons  who  put  patriotism  in 
quotation  marks.  And  this  evidently  in¬ 
cludes  the  very  recent  history  through 
which  I  have  lived  myself. 

Joseph  Alsop 

2806  N  St.,  N.W. 

Washington,  D.C.  20007 

in  in  in 

MAKE  IT  CLEAR 

Your  editorial,  “Make  it  a 
NEWSpaper”  (Nov.  5),  fell  into  a  trap 
that  was  sprung  by  the  language  in  the 
Newspaper  Advertising  Bureau  report 
on  its  readership  survey. 

The  NAB  report  says  59%  of  its  re¬ 
spondents  “say  that  they  would  prefer 
an  all-news  paper.’’  Your  editorial  re¬ 
peated  that  finding. 

But  your  editorial  did  not  explain  that 
the  term  “all-news  paper’’  does  not 
mean  a  groundswell  of  support  for  the 
return  of  PM,  the  newspaper  experiment 
that  was  all-news  and  no  ads. 

The  NAB  asked  people  their  prefer¬ 
ence  between  “all-news”  and  “all  fea¬ 
tures.”  They  apparently  were  not  asked 
if  they  preferred  a  mix  of  both,  which  is 
what  most  newspapers  deliver  daily. 

1  think  the  NAB  survey  findings,  and 
your  editorial,  should  have  made  clear 
the  context  of  the  “all-news”  prefer¬ 
ence.  Failure  to  do  so  does  not  necessar¬ 
ily  make  the  resulting  percentages  in¬ 
valid,  but  it  sure  as  hell  serves  to  con¬ 
fuse. 

Robert  M.  Stiff 
(Stiff  is  editor  of  St.  Petersburg  (Fla.) 
Evening  Independent.) 


N.J.  SHIELD  LAW 

Regarding  the  story  concerning  me  in 
the  November  5  E&P  on  page  12: 

New  Jersey,  for  years,  had  a  double 
standard  in  its  Shield  Law;  it  totally 
excluded  the  broadcast  media. 

When  I  discovered  that  fact  I  pointed 
it  out  to  a  member  of  the  Legislature. 
He,  in  turn,  introduced  a  bill  to  correct 
the  situation.  My  pointing  out  the  discre¬ 
pancy  in  the  law  was  in  keeping  with  our 
station’s  (WHWH)  policy  to  fight  for  full 
first  amendment  rights  for  broadcasters. 
This  has  included  an  editorial  campaign 
opposing  actions  of  the  Federal  Com¬ 
munications  Commission,  which  restrict 
those  rights.  We  are,  perhaps,  the  most 
outspoken  station  in  the  country  on  the 
subject. 

Your  reporter’s  conclusion  that  “it 
was  by  no  means  clear  that  Schirmann 
and  Fisher  were  not  active  lobbyists”,  is 
not  based  on  the  facts.  Had  he  checked, 
he  would  have  found  that  very  few  mem¬ 
bers  of  the  Legislature  knew  we  had  any 
interest  in  the  bill. 

It  took  more  than  five  years  from  in¬ 
troduction  to  final  passage  for  what 
should  have  been  a  very  simple  matter. 
That  does  not  connote  lobbying  effort. 
We  never  appeared  before  any  commit¬ 
tee  considering  the  bill.  Nor  did  we  ask 
any  member  of  the  Legislature  to  vote 
for  it. 

As  for  my  describing  the  measure  as 
“my  bill”.  That  I  did  and  still  do.  Being 
subject  to  the  human  frailty  of  pride,  I  do 
take  credit  for  pointing  out  the  discrimi¬ 
nation  against  broadcasters  in  the  New 
Jersey  law.  If  I  hadn’t,  the  Shield  Law 
would  still  exclude  broadcasters. 

William  Schirmann 
(Schirmann  is  news  director  for  WHWH 
radio  station  in  Princeton,  N.J.) 

PRIMARY  REASON 

Frank  Gothic  points  out  (E&P,  Oct. 
22,  pg.  21),  there  are  five  reasons  that 
advertisers  use  for  not  buying  newspaper 
space.  While  all  of  Gothic’s  reasons  may 
be  valid,  there  is  one  significant  reason 
that  seldom  if  ever  shows  up  on  a  list  of 
reasons  why  prospects  choose  to  buy. 

These  objections  may  be  legitimate  but 
many  times  they  are  the  “symptom”  of  a 
more  significant  problem.  By  doing  a  lit¬ 
tle  digging  you  might  find  the  primary 
reason  is  a  lack  of  understanding  about 
advertising.  It  might  be  helpful  to  “back 
up  one  square”  and  attempt  to  overcome 
the  objection  to  advertising  before  news¬ 
paper  advertising  is  even  mentioned. 

Many  prospects  do  not  feel  comfort¬ 
able  with  advertising.  Some  feel  forced  to 
advertise  and  others  just  ignore  it.  Our 
job  is  to  dig  through  those  objections  and 
if  need  be,  sell  our  prospect  on  the  merits 
of  advertising.  If  this  obstacle  isn’t  over¬ 
come,  our  efforts  usually  go  for  naught. 

James  Van  Hercke 
(Van  Hercke  is  general  advertising  man¬ 
ager,  Minneapolis  Star  and  Tribune.) 
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Fi-ederick  H.  Guidi'y 
Book  Editor 


The  Christian  Scieme Monitor 


If  you  don’t  have  time  to  look  at  20,000 
books  a  year,  then  leave  it  to  Fred  Guidry.  In  his 
office— a  book-piled  desk  surrounded  by  tall 
shelves  stuffed  with  colorfully  jacketed  volumes 
—he’ll  tell  you  publishing  is  flourishing. 

He  has  actually  scanned  all  those  books, 
sorting  out  the  ones  that  Monitor  readers  of 
diverse  ages  and  inclinations  will  want  to  know 
about.  A  broad  range  of  interests  is  required, 
and  this  mild-mannered  gentleman  of  the 
Monitor  newsroom  easily  fills  the  bill. 

He’s  a  law-school  graduate,  avid  tennis 
player,  and  life-long  journalist  whose  Monitor 
career  has  spanned  such  slots  as  reporter. 
Assistant  American  News  Editor,  television, 
drama,  and  film  critic,  and  Assistant  Business 
and  Finance  Editor.  Today  he  winnows  down 
the  thousands  of  books  that  cross  his  desk  to 
some  400  a  year  for  review.  Just  as  challenging 
can  be  the  task  of  selecting  the  proper  reviewer 
—someone  who  not  only  knows  the  field  but  has 
the  ability  to  communicate. 

Realizing  that  readers  can’t  buy —or  even 
borrow — all  those  400  books,  Guidry  wants  a 
review  to  be  informative,  not  just  a  “come-on.” 
The  result  is  a  book  page  and  daily  book  review 
that  readers  seek  out  to  learn  what’s  new, 
what’s  entertaining,  and  what’s  of  lasting  value. 
Guidry’s  guidance  helps  make  the  Monitor  a 
newspaper  relied  on  by  its  own  subscribers  in 
some  130  countries... 
and  by  the  13.2  million 
readers  of  the  177 

newspapers  worldwide  HSulsllU^I 
that  .subscribe  to  The 
Christian  Science 
Monitor  News  and 

Photo  Service.  A  way  of  seeing. 


"  When  a  good  b(M^  OMiies  in,  I 
cani^  wait  to  diare  dioose 

j)ooks  wqrth  readii^-whethei* 
informative,  entertaming,  or 
opening  up  new  avenues  of 
thoiffihtr  ^ 
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Every  Saturday  since  1884 


Supreme  Court  gets  AN  PA  brief 
opposing  crossownership  ban 


American  Newspaper  Publishers  As¬ 
sociation  argued  that  “the  preclusion  of 
publishers  of  daily  newspapers  from 
holding  licenses  for  co-located  broadcast 
stations  is  unconstitutional”  in  a  brief 
filed  November  17  with  the  U.S.  Su¬ 
preme  Court. 

In  the  case,  ANPA  v.  National  Citizens 
Committee  for  Broadcasting,  ANPA  and 
others  are  appealing  a  prospective  ban 
on  new  local  newspaper/broadcast  com¬ 
binations  by  the  Federal  Communica¬ 
tions  Commission,  and  a  federal  appeals 
court  ruling  which  not  only  upheld  the 
ban  but  also  directed  the  FCC  to  order 
divestiture  of  existing  combinations 
nationwide. 

The  original  rules  barring  future  com¬ 
mon  ownership  of  newspapers  and  tele¬ 
vision  or  radio  stations  in  the  same  mar¬ 
ket  were  issued  by  the  Federal  Com¬ 
munications  Commission,  which  allowed 
existing  combinations  to  continue 
operating  except  in  16  cases  where  there 
was  just  one  daily  newspaper  and  one 
broadcast  station  in  a  city. 

But  the  appeals  court  ordered  the 
commission  to  apply  the  rule  to  current 
combinations  as  well  as  future  ones,  un¬ 
less  the  public  interest  would  be  harmed 
by  a  breakup.  As  many  as  50  tv  markets 
and  160  radio-newspaper  combinations 
could  be  involved. 

At  issue  is  whether  newspaper  owners 
may  be  constitutionally  prohibited  from 
owning  radio  or  television  stations  in  the 
same  market  in  which  the  newspaper  is 
published;  and  whether  divestiture  of 
newspaper  or  broadcast  facilities  co¬ 
owned  in  a  single  market  may  constitu¬ 
tionally  be  required  by  the  FCC  or  the 
courts.  ANPA  also  contended  the  Con¬ 
gress  had  given  no  anti-newspaper  pow¬ 
ers  to  the  FCC. 

ANPA  argued  the  FCC  rule  and  court 
decision  violated  both  the  First  and  Fifth 
Amendments  to  the  Constitution,  which 
guarantee  press  freedom  and  due  proc¬ 
ess: 

“The  prospective  rules  promulgated 
by  the  FCC  and  the  retrospective  divesti¬ 
ture  required  by  the  court  of  appeals 
seriously  impair  the  constitutionally  pro¬ 
tected  right  to  publish  a  newspaper.  A 
daily  newspaper  publisher  who  is  not 
now  engaged  in  broadcasting  would  be 
required  to  suspend  publication  of  his 
newspaper — or  to  sell  it — as  the  price  of 
entry  into  the  local  broadcasting  field.  A 
publisher  who  currently  holds  a  broad¬ 
cast  license  in  the  community  in  which 
his  newspaper  is  published  must  aban¬ 


don  or  sell  his  newspaper  in  order  to 
retain  his  broadcast  license.  Moreover, 
these  rules  will  prevent  broadcasters — 
often  the  only  persons  in  a  community 
who  can  combine  journalistic  expertise 
with  adequate  capital — from  starting  a 
new  daily  newspaper  or  acquiring  an 
existing  newspaper  which  otherwise 
might  cease  publication.” 

ANPA  also  contended  the  Congress 
did  not  delegate  to  the  FCC  any  anti¬ 
newspaper  powers  in  the  Communica¬ 
tions  Act: 

“To  the  contrary,  the  entire  scheme  of 
the  Communications  Act  recognizes  the 
basic  right  of  all  law-abiding  citizens  to 
hold  broadcast  licenses.  Given  the  am¬ 
biguity  of  the  statute  itself,  the  court 
below  should  have  closely  examined  the 
construction  given  the  statute  over  the 
years  by  the  FCC,  the  Congress,  and  the 
courts.  This  examination  would  have  re¬ 
vealed  a  consistent,  longstanding  con¬ 
struction  that  the  FCC  lacks  the  author¬ 
ity  under  the  Communications  Act  to 
adopt  rules  such  as  those  here  at  issue.” 


By  Allen  Alter 

The  historic  visit  of  Egyptian  Presi¬ 
dent  Anwar  Sadat  to  Israel  is  as  much  a 
“media  event”  as  it  may  be  the  begin¬ 
ning  of  a  new  chapter  in  Middle  East 
history. 

According  to  estimates  by  Israeli  offi¬ 
cials,  more  than  1,500  reporters,  photog¬ 
raphers  and  television  technicians  from 
around  the  world  converged  on  Israel  for 
the  visit.  They  joined  the  more  than  500 
resident  members  of  the  foreign  press 
stationed  here. 

Some  statistics  on  the  press  coverage 
of  Sadat’s  visit  to  Israel: 

•  First  estimates  from  the  Ministry  of 
Communications  are  that  the  direct  dial¬ 
ing  phone  costs  from  Jerusalem  Press 
Center  is  $250,000  plus  $50,000  in  Telex 
charges. 

•  Government  press  office  issued 
2,178  special  yellow  press  cards  for  the 
event,  of  which  1 ,507  were  for  journalists 
who  came  from  outside  Israel.  The  re- 


(Allen  Alter  is  DPI  Jerusalem  Bureau 
Manager.) 


In  January  1975,  the  FCC  adopted  a 
prospective  ban  on  new  co-located  ac¬ 
quisitions  of  broadcast  facilities  by  daily 
newspapers.  The  FCC  said  existing 
combinations  could  continue  unless  the 
combination  could  be  shown  to  be  an 
“egregious”  case  in  contradiction  with 
public  interest.  FCC  singled  out  16  mar¬ 
kets  for  divestiture. 

The  FCC  ruling  was  appealed  by 
ANPA  and  others.  On  March  1 , 1977,  the 
U.S.  Court  of  Appeals,  District  of  Co¬ 
lumbia  Circuit,  supported  the  FCC’s  ban 
on  future  co-located  newspaper/ 
broadcast  crossownership  combinations 
and  also  directed  the  FCC  to  force  dives¬ 
titure  of  all  existing  combinations,  unless 
the  combination  could  be  proved  to  be  in 
the  public  interest. 

The  U.S.  Supreme  Court  granted  cer¬ 
tiorari  in  the  case  October  3.  The  high 
court  is  expected  to  hear  the  case  in 
January  1978,  and  probably  will  an¬ 
nounce  its  decision  by  next  June. 

National  Association  of  Broadcasters 
said  that  the  appeals  court  “grossly  ex¬ 
ceeded”  its  review  authority  over  FCC 
decisions,  since  the  commission  through 
its  license  renewal  practice  had  found 
hundreds  of  broadcasters  to  be  serving 
the  public  interest. 


maining  went  to  300  Israeli  pressmen  and 
about  250  foreign  correspondents  resi¬ 
dent  in  Israel. 

•  The  breakdown  for  visiting  press: 

Largest  delegation  from  U.S. — 580; 

from  France  326  and  Japan  sent  74. 
Other  journalists  from  dozens  of  coun¬ 
tries  including  Iran  (8),  Yugoslavia  (7), 
Bulgaria  (2)  and  representatives  from 
Iceland,  Morocco  and  Czechoslovakia. 

•  The  government  press  office  said 
there  were  21  separate  groups  of  televi¬ 
sion  outfits. 

•  Government  figures  for  phone  and 
telex  costs  are  for  the  two  day  period  and 
a  communications  ministry  official  esti¬ 
mated  250,000  words  were  filed  on  the  75 
special  telexes,  although  the  bulk  of 
journalists’  copy  went  by  phone. 

•  Ze’ev  Hefetz,  director  of  the  gov¬ 
ernment  press  office,  said  journalists 
working  out  of  the  press  center  drank 
10,071  cups  of  coffee  and  tea  during 
Sadat’s  44-hour  visit.  There  was  no  esti¬ 
mate  of  their  alcoholic  beverage  con¬ 
sumption. 

(Continued  on  pufte  44) 


580  U.S.  news  people 
cover  Sadat’s  visit 
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Completely  freelanced 
newspaper  envisioned 


By  Celeste  Huenergard 

The  new  Renaissance  Center  in  De¬ 
troit  is  a  large  building  with  many  identi¬ 
cal,  circular  corridors. 

For  four  days  last  week,  1 ,000  working, 
and  student  journalists  ventured  around 
those  corridors,  attending  meetings,  dis- 


Lapham  continued,  its  news  stories  read 
like  prefabricated  fables.  This  is  one  of 
the  reasons  Carter’s  campaign  was  not 
given  in-depth  coverage.  “Nobody 
asked  too  many  questions  because  it 
would  have  messed  up  the  story  (line),’’ 
Lapham  said. 

As  a  result  of  its  fable  like  nature,  cur- 


news  operations  for  Gannett  news¬ 
papers,  said.  “The  sports  newshole  still 
too  often  is  set  by  the  volume  of  auto  ads 
instead  of  sports  events.’’ 

Both  men  advised  newspapers  to 
cooperate  with  other  electronic 
mediums.  Quinn  was  asked  if  individual 
newspapers,  large  chains,  or  a  whole 
new  industry  would  take  advantage  of 
the  Teletext  phenomenon. 

“I’m  not  going  to  play  Supreme  Court 
on  that  one,’’  Quinn  answered.  “The 
news  coverage  operation  will  go  on  as  it 
has.  It’s  up  to  the  business  side  of  news¬ 
papers  to  get  involved.’’ 


cussing  the  Job  market,  and  wondering  if 
they  were  on  the  right  floor. 

The  occasion  was  the  Society  of  Pro¬ 
fessional  Journalists — Sigma  Delta  Chi’s 
68th  National  Convention,  November 
16-19. 

General  sessions  covered  everything 
from  future  media  technology  to  ter¬ 
rorism  and  the  press. 

Many  participants  sported  buttons 
with  rallying  slogans  like  “journalists  are 
all  write,’’  “don’t  type-cast  journalists,’’ 
and  “write  on.’’ 

One  of  the  speakers,  Louis  Lapham, 
editor  of  Harper's  magazine,  did  not 
agree  with  the  buttons’  pronouncements. 

Lapham  accused  newspaper  people  of 
being  insufficiently  informed  or  prepared 
to  cover  routine  events,  and  guilty  of 
delivering  fabled  versions  of  the  news. 

“The  weakness  of  the  press  has  to  do 
with  its  ignorance,’’  Lapham  told  his 
dinner  audience.  “Journalists  do  not 
have  time  to  know  things  on  their  own. 
They  do  not  have  the  strength  and  con¬ 
viction  that  comes  with  really  knowing 
about  something.’’ 

This  lack  of  knowledge,  says  Lapham, 
makes  the  news  gatherer  timid  and  afraid 
to  break  away  from  the  pack  and  the  kind 
of  journalism  it  breeds. 

“Reporters  are  more  timid  now  than 
when  I  became  a  journalist  twenty  years 
ago.  They  do  not  want  to  dig  beyond  the 
official  sources — they  are  afraid  to  say 
something  different  from  everybody 
else.’’ 

Lapham’s  own  journalism  career 
began  in  the  early  1960’s  and  included 
reporting  assignments  on  dailies  in  San 
Francisco  and  New  York. 

“It  takes  thirty  years  to  make  a 
novelist.  And  yet  an  inexperienced  critic 
can  pass  judgement  in  four  hours  and  12 
paragraphs.  The  dimensions  are  not  very 
convincing,’’  Lapham  continued.  “It’s  a 
relatively  easy  thing  to  make  a  journalist 
out  of  a  physicist;  it  is  virtually  impossi¬ 
ble  to  do  the  reverse.’’ 

The  solution,  according  to  Lapham,  is 
double  pronged;  hire  reporters  and  writ¬ 
ers  well  versed  in  specific  areas,  and  en¬ 
courage  “the  habits  of  thought  and 
study.’’ 

Lapham  said  he  could  even  envision  a 
completely  freelanced  newspaper. 

Since  the  press  is  not  informed, 
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rent  news  reporting  views  the  past  as 
wicked  and  the  future  as  Utopico.  There 
is  no  sense  of  present,  according  to 
Lapham.  Readers  and  viewers  thus  tend 
to  have  trouble  remembering  what  hap¬ 
pens  from  one  day  to  another.  Lapham 
told  of  a  class  he  teaches  at  Yale  and  its 
inability  to  give  him  a  chronological  ac¬ 
count  of  Watergate. 

Lapham  also  pointed  a  finger  at  the 
“selLinduced”  innocence  of  a  press 
which  pretends  to  be  good  so  that  scan¬ 
dals  involving  fear,  lust  and  greed  can 
make  front  page  news.  If  news  persons 
did  not  feign  innocence,  they  would  not 
consider  the  scandals  newsworthy, 
Lapham  said. 

Fallacious  innocence  leaves  jour¬ 
nalists  only  morality  and  melodrama  to 
work  with,  Lapham  said,  “So  they’re  deal¬ 
ing  with  stock  characters,  a  repertory 
company  of  masked  people  playing  the 
parts  we  assign  them.’’ 

Lapham  also  said  that  the  news 
media’s  propensity  toward  self-congratu¬ 
latory  statements  and  smugness  makes 
him  nervous. 

“It  reminds  me  of  reporters  sitting 
around  a  bar  and  telling  themselves  that 
they  are  the  heroes  of  the  western  world. 
Now,  I  see  the  same  thing  in  news  col¬ 
umns,  the  Columbia  Journalism  Review 
and  other  trade  publications.’’ 

Four  panalists  representing  the  new 
technology  urged  newspapers  to  begin 
considering  electronic  home  delivery. 

“VID’s  and  computers  are  just 
dandy,’’  John  Ahlhauser,  a  lecturer  at 
Indiana  University  and  an  expert  on 
Teletex,  said,  “until  we  get  to  the  load¬ 
ing  dock.’’ 

Ahlhauser  then  pointed  to  sprawling 
suburbs,  soaring  postal  rates  and  news¬ 
print  hikes  as  some  of  the  reasons  why 
electronic  home  delivery  systems  may  be 
here  sooner  than  expected. 

“When  1  started  at  the  Milwaukee 
Journal  in  1948,  our  news  deadline  for 
pictures  was  11:30  a.m.  Twenty-five 
years  later,  it’s  11:15  a.m.  This  means 
that  picture  reporting  is  15  minutes  older 
than  it  was  25  years  ago,’’  Ahlhauser 
said. 

“Too  many  presses  still  start  early 
enough  for  circulation  convenience  in¬ 
stead  of  late  enough  for  complete  de¬ 
tails,’’  John  Quinn,  vicepresident  of 


Four  editorial  cartoonists  took  the 
podium  afterwards.  Their  addresses  in¬ 
cluded  several  complaints. 

“Political  cartooning  is  a  stepchild  of 
journalism,’’  Bill  Sanders  of  the  Mil¬ 
waukee  Journal  said.  “And  most  editors 
don’t  know  a  damn  thing  about  it.  They 
wouldn’t  really  know  a  good  cartoon  if 
somebody  drew  one  on  their  nose.’’ 

“Editors  feel  like  cartoonists  are  their 
jesters  and  have  to  put  out  what  they 
want,’’  Mike  Peters  of  the  Dayton  (Ohio) 
Journal  Herald,  said.  “We  have  to  make 
them  know  that  we  are  editorializers  and 
not  just  cartoonists.’’ 

“It  takes  me  three  hours  of  research 
and  an  hour  of  thought  to  do  a  cartoon,’’ 
Sanders  continued.  “And  I  would  debate 
any  college  professor  on  a  number  of  the 
topics  I  cartoon  about.  1  also  think  it’s 
alarming  that  most  journalism  schools 
know  virtually  nothing  about  car¬ 
tooning.’’ 

Panax  protests  story 
in  Quill  magazine 

Claiming  unfair  coverage  by  Sigma 
Delta  Chi’s  magazine.  Quill,  Panax 
Newspapers  withdrew  a  $2,500  contribu¬ 
tion  to  the  SDX  convention  two  weeks 
before  it  convened  in  Detroit,  November 
16. 

The  group  said  its  pledge  of  $5,000, 
$2,500  of  which  was  paid  in  September, 
was  reduced  after  an  article  on  Panax 
editorial  policies  appeared  in  Quill’s  Oc¬ 
tober  issue. 

Panax  vicepresident  and  editorial  di¬ 
rector  James  R.  Whelan,  said  in  a  letter 
November  10  to  convention  chairman 
Richard  A.  Femmel  that  no  one  had  con¬ 
tacted  Panax  to  check  a  “single  fact’’ 
contained  in  the  story. 

Femmel,  coordinator  of  Wayne  State 
University’s  journalism  program,  said 
he  asked  Panax  president  John  McGoff 
to  reconsider  his  position  in  a  meeting 
November  1 1. 

“McGoff  told  us  then  that  he  can  only 
support  people  who  agree  with  him 
philosophically.  We  told  him  that  we 
would  be  glad  to  listen  to  his  views  at  a 
Detroit  chapter  meeting.  We  would  vote 
on  whether  or  not  to  support  him.  But  he 
really  wanted  us  to  rise  up  and  defend 
him.’’ 


EDITOR  &  PUBLISHER  for  November  26,  1977 


McAllister  names  Bell:  If  you  get  a  leak 

".Va"^de  print  it.  but  be  accurate 


Thomas  H.  Ferguson,  41,  has  been 
named  president  and  Joseph  S.  Mc- 
Entee,  45,  executive  vicepresident  of 
Parade  Publications,  Inc.,  it  was  an¬ 
nounced  by  James  M.  McAllister,  board 
chairman  and  chief  executive  officer. 


Ferguson 


AAcEntee 


Ferguson  moves  up  from  Parade  vice- 
president-general  manager,  and  Mc- 
Entee  from  vicepresident-director  of  fi¬ 
nance.  McAllister  said,  “In  addition  to 
overall  management  of  Parade  opera¬ 
tions,  Ferguson’s  responsibilities  include 
the  achievement  of  corporate  goals,  and 
the  maintenance  of  product  quality.”  He 
said  McEntee’s  new  responsibilities  in¬ 
clude  “the  direction  and  coordination  of 
those  activities  which  support  Parade’s 
profit  centers,  and  the  financial 
management  of  the  company.  In  addi¬ 
tion,  he  will  manage  the  activities  of 
Parade’s  wholly-owned  subsidiary.  Di¬ 
versified  Printing  Corporation,  in  Atglen, 
Pa.” 

McAllister,  who  recently  moved  up 
from  president,  stated  that  Parade’s  con¬ 
tinuing  expansion  and  rapid  growth  in 
both  circulation  and  advertising  called 
for  the  appointment  of  leaders  with  abil¬ 
ity  and  proven  experience  in  the  areas  of 
management,  marketing  and  finance. 
Parade,  with  an  ABC  circulation  of  more 
than  20  million  through  118  distributing 
newspapers,  is  the  largest  weekly  circu¬ 
lated  magazine  in  the  world,  he  said. 

Ferguson  joined  Parade  in  1972  as 
vicepresident-marketing,  moving  up  to 
vicepresident-newspaper  relations  in 
1975,  and  vicepresident-general  manager 
in  1976.  Prior  to  that  he  was  associated 
with  American  Cyanamid,  and  American 
Tobacco  Co.  in  a  variety  of  management 
positions. 

McEntee  Joined  Parade  in  1975  as 
vicepresident-finance.  He  previously 
was  associated  with  Eastern  States 
Bankcard  Association  and  Corning  Glass 
Works. 


A  leak  in  the  hotel’s  air-conditioning 
duct  set  the  stage  for  Attorney  General 
Griffin  Bell’s  talk  to  the  annual  conven¬ 
tion  of  the  Southern  Newspaper  Pub¬ 
lishers  Association  (November  16)  in 
Boca  Raton,  Fla. 

SNPA  president  Jack  Tarver’s 
neighbor  (in  Atlanta)  and  President 
Jimmy  Carter’s  close  friend  (in  Georgia 
and  Washington)  remarked  at  the  sym¬ 
bolism  as  he  recited  some  personal  ex¬ 
periences  with  leaks  to  the  news  media. 

The  Attorney  General  didn’t  scold  the 
press;  in  fact,  he  declared,  “If  you  get  a 
leak,  print  it.”  But  he  recommended  that 
the  news  media  scrutinize  the  source  of 
the  leak  and  test  it  for  accuracy. 

It’s  his  job.  Bell  said,  to  plug  the  leak  if 
it’s  coming  from  any  place  in  the  Justice 
Department.  He  blamed  a  “leak  from  the 
courthouse”  for  information  in  a  sealed 
indictment  that  was  published  in  connec¬ 
tion  with  the  Koreagate  bribe  scandal. 
As  a  consequence.  Bell  said,  the  effort  to 
obtain  testimony  from  Tongsun  Park  was 
blown. 

Bell  said  he  appreciated  the  kind  of 
investigative  reporting  that  told  him 
about  some  things  going  on  in  the  Justice 
Department  that  he  was  unaware  of.  This 
“reverse  leaking”  helped  him  to  gain 
command  of  the  position  Carter  has  en¬ 
trusted  to  him. 

In  his  early  days  as  Attorney  General, 
Bell  said,  he  was  inclined  to  become  an¬ 


noyed  with  the  news  media.  Previously, 
as  a  federal  judge,  he  had  only  occasional 
contact  with  reporters.  A  friendly  news 
person  from  Atlanta,  he  related,  came  to 
Washington  and  persuaded  him  to  “calm 
down”  and  keep  his  sense  of  humor. 

Bell  told  the  publishers  he  maintains 
an  open  door  for  news  media  questions; 
his  press  aides  are  under  instruction  to 
reach  him  at  all  times  when  there  is  need 
for  his  reply  to  an  inquiry.  However,  he 
said,  some  news  people  have  abused  this 
system  by  incorrectly  reporting  that  he 
was  “unavailable  for  comment,”  even 
when  they  had  made  no  effort  to  contact 
him. 

Bell  said  he  has  been  compelled  at 
times  to  protest  to  editors  about  picking 
up  an  innaccurate  statement  or  story 
from  another  publication  without  check¬ 
ing  it.  In  one  case,  he  said,  the 
Washington  Post  had  relied  on  misin¬ 
formation  in  the  Village  Voice. 

To  help  reporters  avoid  writing  Justice 
Department  stories  that  aren’t  accurate. 
Bell  said  he  has  adopted  a  policy  of  never 
going  “off  the  record”  or  giving  informa¬ 
tion  for  “background”  or  “deep  back¬ 
ground.”  Instead  of  following  these 
strange  procedures  with  the  press,  he 
said;  he  cautions  a  news  conference  or 
interviewer  that  it  would  be  “high  risk” 
to  publish  the  information.  This  is  his 
cue — rather  than  a  denial — that  it’s 
wrong. 


Marbut  in  line  as  SNPA  leader 


Robert  G.  Marbut,  president  of 
Harte-Hanks  Communications  Inc.  of 
San  Antonio,  has  been  elected  treasurer 
of  the  Southern  Newspaper  Publishers 
Association.  The  office  is  two  steps 
away  from  the  presidency  of  the  430- 
member  organization. 

In  the  annual  election  at  the  1977  con¬ 
vention  of  the  SNPA  at  Boca  Raton,  Fla. 
last  week,  the  board  moved  up  Steed 
Rollins,  publisher  of  the  Durham  (N.C.) 
Herald  and  Sun,  to  president-elect.  The 
president  for  1977-78  is  Douglas  L.  Man- 
ship,  publisher  of  the  Baton  Rouge  (La.) 
Morning  Advocate  and  State-Times. 

Elected  to  three-year  terms  on  the 
Board  of  Directors  were;  Fred  A.  Wul- 
fekuhler,  Paragould  (Ark.)  Daily  Press; 
J.  J.  Daniel,  Florida  Times-Union  and 
Jacksonville  Journal;  John  S.  Hager, 
Owensboro  (Ky.)  Messenger-Inquirer; 
and  Rhea  T.  Eskew,  Greenville  (S.C.) 
News  and  Piedmont. 

W.  Davis  Jones,  Raleigh  (N.C.)  News 
<6  Ohsert'er  and  Times,  was  named  a 
director-at-large,  and  Richard  J.  V. 


Johnson,  Houston  (Tex.)  Chronicle,  was 
elected  to  a  one-year  term. 

Roland  Weeks  Jr.,  Biloxi  (Miss.) 
Herald  and  Sun,  was  re-elected  chair¬ 
man  of  the  SNPA  Foundation,  with 
Frank  A.  Daniels  Jr.,  Raleigh,  vice- 
chairman;  J.  Stewart  Bryan  III,  Tampa, 
treasurer,  and  Reed  Sarratt,  secretary. 

UPl  news  editor 
in  Wyoming  dies 

Peter  M.  Kelly,  UPl  Colorado- 
Wyoming  news  editor  whose  stories 
chronicled  life  in  the  Rocky  Mountians 
and  southwestern  deserts  and  Canyons, 
died  early  Friday  (November  18)  of  an  ap¬ 
parent  heart  attack.  He  was  38. 

Kelly,  who  was  based  in  Denver,  was 
stricken  while  visiting  with  his  wife 
and  children  at  her  parents’  home. 

A  native  of  Washington,  D.C.,  Kelly 
joined  UPl  in  New  York  in  1%3  and  held 
a  variety  of  reporting  and  executive 
posts  in  New  Mexico,  Wyoming,  Col¬ 
orado  and  Texas. 
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Better  writing  seen 


writer  has  the  duty  to  translate  science 
into  understandable  prose. 

“It’s  easier  to  understand  a  scientist’s 


as  key  to  survival 


By  Tom  Williams 

Educators  are  concerned  today  why 
Johnny  can’t  read.  They  should  be,  it’s 
their  job. 

Journalists  are  becoming  concerned 
today  why  Johnny’s  parents  don’t  read 
.  .  .  their  copy.  They  should  be,  it  could 
mean  their  jobs. 

“Our  survival  as  an  industry,  as  a  craft 
hinges  on  how  well  we  write  for  our 
readers,’’  Rene  Cappon  of  the  As¬ 
sociated  Press  warned  editors,  reporters 
and  journalism  instructors  at  the  Mid- 
America  Press  Institute  last  weekend  in 
St.  Louis. 

Cappon  told  the  more  than  90  partici¬ 
pants  in  the  three-day  seminar  designed 
to  improve  newspaper  writing  that  the 
new  technology  has  occupied  journalists 
too  much  lately. 

“Our  problem  is  to  get  the  reader  to 
read  about  the  state  legislature,  the  town 
hall  and  the  nation.  But  the  people  don’t 
even  know  who  their  representative  is  or 
they  don’t  know  what  is  going  on  in  gov¬ 
ernment.  These  are  the  readers  we  are 
after.’’ 

But  why  don’t  the  people  know?  Is  it 
they  don’t  care  or  they  get  it  on  tv?  The 
answer  that  was  repeated  throughout  the 
seminar  was  the  writing.  Dull  writing. 

The  worn  lead,  the  hackneyed  phrase 
and  the  cliche  force  the  reader  to  look  up 
from  his  paper  and  at  the  tv  screen. 

Another  panelist,  A1  Rossiter,  Jr.,  sci¬ 
ence  editor  for  UPI,  asked  participants 
how  many  different  ways  there  are  to 
write  a  lead  for  a  rocket  launching? 

“The  wrong  word,  the  wrong  phrase 
and  you’ll  lose  them  (readers).  Every 
sentence  has  to  be  clear  at  a  glance.’’ 
Cappon  said. 

However,  in  that  struggle  to  reach  the 
reader  and  hold  him,  we  can  go  too  far. 
How  far  is  too  far? 

Cappon  supplied  some  leads  that 
strayed  from  the  norm  a  bit.  One  from  an 
ecology  piece  went: 

“Hello,  tree. 

“I  have  some  good  news  and  some  bad 
news  for  you  today." 

Speaking  of  ecology,  sometimes  news 
writers  can’t  see  the  forest  despite  the 
trees. 

“An  apparent  robbery  at  the - state 

bank  was  not  carried  out  today." 

And  then  there  are  the  combinations  of 
words  that  needlessly  destroy  acres  of 


(Tom  Williams,  formerly  with  the 
South  Bend  Tribune,  is  now  an  instructor 
at  the  Southern  Illinois  University,  Car- 
bondale  school  of  journalism.  He  covered 
the  seminar  for  E&P.) 
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newsprint,  according  to  Cappon.  High¬ 
speed  chase.  “Did  you  ever  see  a  slow- 
speed  one,”  Cappon  asked?  New  inno¬ 
vation,  past  history,  a  true  fact,  a  false 
illusion,  combine  together,  visual  sight, 
badly  mismanaged  and  organic  life  were 
among  a  few  of  Cappon’s  favorites. 

William  Zinsser,  author  of  “On  Writ¬ 
ing  Well”  and  New  York  Times  colum¬ 
nist,  reminded  seminar  participants  that 
it  took  John  Dean  testifying  on  television 
to  cause  the  entire  nation  to  use  “at  this 
point  in  time"  instead  of  now.  Cappon 
was  not  asked  how  many  acres  of  news¬ 
print  that  popular  redundancy  has 
wasted. 

Zinsser  stressed  that  simplicity  is  the 
virtue  of  writing. 

“Simplicity  is  not  something  to  be 
ashamed  of.  Yet  clutter  is  the  disease  of 
American  prose  today.”  Zinsser  laid  part 
of  the  blame  on  academia. 

“There  is  a  fearsome  Bermuda 
Triangle  where  Education,  Sociology 
and  Psychology  intersect  .  .  .this  has 
given  us  ‘Senior  Citizen,’  a  pudgy  new 
intruder  from  the  land  of  Sociology.” 

“A  fear  that  hobbles  the  academic 
field  is  simplicity  in  presentation,”  Zins¬ 
ser  said. 

Hence,  verbiage  abounds  with  passive 
voice  constructions  which  slow  down 
and  confuse  the  readers.  We  have  con¬ 
structions  like:  It  is  felt  one  should  “1 
don't  want  to  meet  ‘one’;  he  is  a  boring 
guy,”  Zinsser  said. 

There  are  other  causes  of  clutter  in 
writing  today,  according  to  Zinsser.  One 
is  television  and  Zinsser  believes  that  the 
kaleidoscope  images  on  television  upset 
the  linear  structure  in  writing.  Young 
people  just  emote  and  teachers  today 
have  to  remind  their  students  constantly 
to  think  before  they  write. 

Another  cause  of  poor  writing,  accord¬ 
ing  to  Zinsser,  is  the  psychosomatic  days 
of  the  early  60s  when  we  “let  it  all  hang 
out.”  Writing  then  ceased  to  be  a  craft 
and  became  a  therapy. 

“We  can’t  let  it  all  hang  out,  only 
some  of  it.  and  then  keep  that  under  con¬ 
trol.”  Zinsser  said.  Another  cause  of 
clutter  is  “journalese,”  where  a  noun 
becomes  a  verb,  or  a  verb  becomes  a 
noun.  In  the  craft  of  news  writing,  words 
are  treated  as  interchangeable  parts  and 
excess  modifiers  are  found  everywhere. 
“If  you  choose  the  correct  word  you 
won’t  have  to  use  a  modifier,”  Zinsser 
said. 

Rossiter  of  UPI  and  Scott  Aiken,  busi¬ 
ness  editor  of  the  Cincinnati  Enquirer 
warned  reporters  that  they  often  fall  into 
the  trap  of  sounding  like  their  beat.  Ros¬ 
siter,  talking  about  his  beat,  said  that  the 


research  when  you  can  talk  to  him  on  a 
personal  basis,”  Rossiter  said.  He  also 
advocated  seeking  a  second  opinion 
when  dealing  with  scientific  research. 

Aiken  said  the  reporter  has  to  know 
his  subject  and  know  it  well  to  write 
about  it.  However,  this  is  becoming  very 
difficult  in  a  world  of  specialization.  “Go 
back  to  the  source,  ask  questions  and 
don’t  feel  foolish,”  he  said. 

Reporters  often  know  when  they  do 
not  write  well.  Their  editor  tells  them. 
However,  someone  else  is  talking  to  the 
editors  today  and  proving  clearly,  and 
painfully  at  times,  that  newspapers  are 
not  giving  readers  what  they  pay  for.  The 
researcher  has  the  statistics  to  prove  that 
your  byline  often  loses  out  to  the  televi¬ 
sion  or  just  plain  staring  at  the  ceiling. 

John  Schweitzer,  vicepresident  of 
Belden  Associates,  Dallas,  Texas,  dem¬ 
onstrated  with  research  from  his  com¬ 
pany  that  people  just  don’t  spend  much 
time  reading  the  newspaper.  One  rea¬ 
son?  There  is  too  much  bad  news. 
However,  Schweitzer  went  on  to  explain 
that  the  answer  is  not  to  be  found  in  not 
reporting  the  bad  news.  “But  a  Page  I 
just  filled  with  wars  and  catastrophe  can 
be  too  much.” 

Two  other  researchers  look  at  news 
writing  with  a  computer  and  they  ex¬ 
plained  their  system  to  the  members  of 
the  seminar. 

Kenneth  Starck,  director  of  the  School 
of  Journalism,  University  of  Iowa  and 
John  Soloski  poll  each  student’s  story, 
feed  the  results  into  a  computer  and  pre¬ 
sent  the  print-out  to  the  student.  Those 
polled  range  from  persons  called 
“judges”  to  those  called  “laypeople.” 

“This  instant  analysis  allows  the  stu¬ 
dent  to  see  how  others  view  his  writing,” 
Starck  said. 

Linda  Shipley  of  the  University  of 
Missouri  explained  the  results  of  her  re¬ 
search  into  body  language.  Crossed  legs, 
folded  arms  and  hands  on  hips  all  say 
something,  she  said.  How  does  a  report¬ 
er  know  when  someone  is  telling  a  lie? 
“Look  at  the  eyes,”  Shipley  said  and  be 
wary  when  people  speak  through  their 
hands  and  fingers. 

Members  of  the  seminar  enjoyed  a 
closing  session  when  Robert  Toth  of  the 
Los  Aufteles  Times  explained  the  events 
that  led  up  to  his  expulsion  from  the 
Soviet  Union.  In  effect.  Toth  was  thrown 
out  of  the  country  when  his  exit  visa  was 
granted  after  harrassment,  including  ar¬ 
rest. 

“The  press  reaction  in  this  country 
helped  me  get  out  of  Moscow."  Toth 
said. 

It  was  his  stories  on  the  fickleness  of 
the  government  in  the  area  of  secrecy 
that  led  to  trouble.  Toth  exphiined  that 
(Continual  on  puite  IJ) 
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ANPA  opposes  passage  of  labor  bill 


The  “Labor  Reform  Act  of  1977“  this 
week  drew  the  formal  opposition  of  the 
American  Newspaper  Publishers  As¬ 
sociation  on  grounds  that  it  feared  the 
bill  could  upset  the  stable  labor  environ¬ 
ment  which  is  “an  inherent  part  of  the 
ability  of  a  newspaper  to  publish  and,  in 
turn,  to  be  the  forum  for  the  free  expres¬ 
sion  of  ideas”. 

In  a  statement  prepared  for  the  Senate 
Subcommittee  on  Labor,  ANPA  said  the 
bill  “seeks  to  implement  drastic  changes 
in  the  laws  that  would  impose  uncons¬ 
cionable  burdens  on  employers  and,  in 
practice,  deprive  employes  of  important 
decision-making  opportunities.” 

Specifically,  ANPA  opposed  sections 
of  the  bill  affecting  representation  pro¬ 
ceedings,  as  well  as  its  “equal  access” 
and  “make  whole”  provisions.  The  as¬ 
sociation  stressed  that  “in  the  news¬ 
paper  business  the  industrial  relations 
climate  on  the  whole  has  been  both  sta¬ 
ble  and  peaceful”  during  recent  years.  In 
1976,  there  were  only  11  strikes  against 
12  of  the  1270  ANPA  member  newspa¬ 
pers. 

ANPA  added  that  the  bill  (S.  1883) 
would  give  “unwarranted  and  inequita¬ 
ble  power  to  labor  unions  during  organi¬ 
zational  campaigns;  deprive  employers 
of  important  rights  of  free  speech;  un¬ 
fairly  punish  many  employers  for  techni¬ 
cal  violations  of  labor  law;  and,  in  some 
instances,  foster  the  very  litigation  and 
delay  which  the  authors  of  S  1883  wish  to 
remedy.” 

The  association  said  the  portion  of  the 
bill  calling  for  quick  employe  representa¬ 
tion  elections  “will  deprive  newspaper 
employes  of  the  opportunity  to  make 
reasoned  and  objective  choices  concern¬ 
ing  their  right  to  a  bargaining  representa¬ 
tive  and  their  collateral  right  to  refrain 
from  union  activities.” 


London  (Eng.)  Daily  Mirror,  a  morn¬ 
ing  tabloid  with  a  circulation  of 
4,017,658,  has  suspended  publication  in¬ 
definitely  as  a  result  of  a  22-day  work 
slowcfown  by  reporters. 

Management  said  all  of  the  paper’s  285 
Journalists  in  London  were  being  given 


New  York  Times  Magazine  announced 
that  it  was  Number  1  among  all  con¬ 
sumer  magazines  in  the  total  number  of 
advertising  pages  for  the  second  year  in  a 
row.  j 

Through  the  issue  of  November  20,  the 
Times  Magazine  had  published  3,510 
pages  of  paid  ads  this  year.  This  total 
placed  the  magazine  7V2%  ahead  of  its 
total  for  the  comparable  point  in  1976 
and  6Vi%  ahead  of  its  nearest  competitor 
for  1977  to  date. 


The  publishers’  statement  noted  that 
employes  have  a  right,  under  the  Na¬ 
tional  Labor  Relations  Act,  to  be  in¬ 
formed  about  the  significance  of  choos¬ 
ing  a  bargaining  representative,  yet  the 
new  bill  “would  assure  that  only  the 
union’s  voice  will  be  heard.  Where  the 
union  seeks  to  organize  employes,  it  will 
be  able  to  campaign  for  an  unlimited 
time.  The  publisher,  if  faced  with  a 
15-day  or  even  25-day  election  period, 
will  have  no  meaningful  time  to  put  forth 
his  views  within  the  limits  prescribed  by 
law.” 

ANPA  termed  the  “equal  access” 
provisions  of  the  bill  “only  superficially 
equitable”.  The  measure  would  force 
employers  to  give  equal  time  to  union 
organizers  to  respond  to  employer 
speeches  when  such  were  made  on  com¬ 
pany  premises  or  during  working  hours. 
It  was  pointed  out  that  newspapers  pro¬ 
duce  a  perishable  product  in  which  inter¬ 
ruptions  during  critical  stages  of  produc¬ 
tion  could  create  “fatal  delays  in  the  sys¬ 
tem,  ultimately  depriving  readers  of 
timely  news  and  commercial  informa¬ 
tion.”  Rather  than  risk  such  delays,  the 
publisher  would  be  silenced. 

ANPA  also  opposed  a  requirement 
that  the  National  Labor  Relations  Board 
make  rules  designating  the  appropriate 
unit  for  collective  bargaining,  and  also 
two  remedial  provisions  of  the  bill  as 
sanctions  which  are  “purely  punitive”, 
noting  that  the  NLRB  has  never  been 
allowed  to  fine  or  punish  employers  for 
technical  law  violations. 

The  Senate  Labor  Subcommittee  is 
expected  to  mark  up  S  1883  shortly  after 
Congress  returns  in  mid-January.  The 
bill  could  reach  the  Senate  floor  by  late 
January  or  early  February.  A  similar  bill, 
HR  8410,  passed  the  House  October  6. 


notices  of  dismissal  and  told  they  could 
return  to  work  if  they  agreed  to  pay  in¬ 
creases  averaging  $2,700  per  year. 

The  editorial  staff  is  demanding  in¬ 
creases  averaging  $5 ,400  a  year  to  bring 
them  in  line  with  salaries  being  earned  by 
the  printers. 


To  celebrate,  the  Times  held  a  recep¬ 
tion  (November  22)  for  advertisers  and 
their  agencies  hosted  by  Peter  A. 
Bonanni,  advertising  sales  manager. 

“The  growth  of  advertiser  response  is 
directly  traceable  to  enhanced  quality  of 
the  magazine,”  said  Bonanni,  “and  that 
has  come  about  through  new  editorial 
leadership,  improved  graphics,  stronger 
circulation  and  the  new,  premium-grade 
paper  it  has  been  printed  on  since 
November  14,  1976.” 


Schuiz  acquires  daily 

Schurz  Communications  Inc.,  South 
Bend,  Ind.,  has  acquired  the  Danville 
(Ky.)  Advocate  Messenger  and  Ken¬ 
tucky  Advocate,  a  daily  and  Sunday  pa¬ 
per.  Purchase  price  was  not  disclosed. 
The  sale  took  effect  on  November  16. 
Mary  Schurz,  associate  editor, 
Bloomington  (Ind.)  Herald-Telephone , 
has  been  named  general  manager  of  the 
papers.  She  is  the  sister  of  Franklin  D. 
Schurz,  Jr.,  publisher  of  South  Bend 
Tribune. 


W.W.  Baker  resigns 

W.  W.  Baker  has  resigned  as  editor  and 
president  of  the  Kansas  City  Star  Co. 
and  while  no  successor  has  been  named 
as  president.  Baker  will  be  succeeded  in 
his  duties  as  editor  of  the  editorial  pages 
by  James  W.  Scott,  an  associate  editor, 
who  will  handle  both  the  Star  afternoon 
edition  and  the  Times  morning  edition. 
No  successor  has  been  named  to  Baker 
as  president. 

Gerald  Garcia  Jr.,  assistant  morning 
edition  editor  of  the  Fort  Worth  Star- 
Telegram,  has  moved  to  Kansas  City  as 
director  of  editorial  operations. 

The  Kansas  City  Star  Co.  was  sold 
earlier  this  year  to  Capital  Cities  Com¬ 
munications. 


Better  writing 

(Continued  from  page  12) 


his  undergraduate  degree  was  in  chemi¬ 
cal  engineering,  hence  his  interest  in  sci¬ 
ence.  However,  he  observed  that  exit 
visas  are  often  denied  Russian  citizens 
when  the  person  works  in  the  area  of 
science.  The  Russians  were  upset  by  the 
story. 

“If  they  decide  to  get  you  (in  Russia), 
they  are  going  to  get  you.”  They  got 
Toth  by  arresting  him  and  accusing  him 
of  spying  for  the  United  States. 

Toth  observed  that  in  the  United 
States  we  suffer  guilt  feelings,  unneces¬ 
sary  guilt  feelings,  so  that  when  the  Rus¬ 
sians  tell  us  something,  we  believe  them. 
“Some  Americans  think  I  was  a  spy.  I’m 
beginning  to  have  to  defend  myself.  I’m 
just  a  reporter.”  He  mentioned  the  Carl 
Bernstein  story  in  Rolling  Stone  that 
dealt  with  journalists  who  supposedly 
worked  for  the  CIA.  Toth  objected  to  the 
fact  that  he  was  in  that  story  too;  Toth 
was  not  mentioned  with  the  4(K)  but  he 
was  in  the  story. 

“It  plays  into  their  (the  Russians) 
hands.  They  use  that  stuff  to  discredit 
American  journalists.  We  should  be 
careful.” 

Co-chairmen  for  the  institute  were 
Ron  Willnow  of  the  Post-Dispatch  and 
Robert  Haring  of  the  Tulsa  Sunday 
World. 


London  Daily  Mirror  suspends 


New  York  Times  first  in  magazine  ad  pages 
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This  ad  format  is  an  example  of  di¬ 
rectory  type  ads  such  as  those  run 
weekly  in  the  Los  Angeles  Times  classi¬ 
fied  section. 


EWNS 

&.EVANS 

227^  Hiiih  Biutlevard 


The  ad  on  the  right  shows  an  example 
of  an  institutional  approach,  while  the 
sample  ad  on  the  left  takes  a  hard  sell 
approach. 


Gannett  ad  salesmen 
pitch  for  lawyer  ads 


Gannett  Marketing  Division,  in  an  ef¬ 
fort  to  lure  lawyers  into  advertising  in 
Gannett  newspapers,  has  prepared  an  at¬ 
torney  advertising  sales  presentation  kit 
for  its  salesmen. 

The  kit,  put  together  by  Gannett’s  di¬ 
rector  of  advertising  Mark  Arnold, 
shows  salesmen  how  to  go  about  selling 
lawyers  on  the  benefits  of  legal  advertis¬ 
ing  in  newspapers. 

Gannett  president  and  chief  executive 
officer  Allen  Neuharth  initiated  the  proj¬ 
ect  following  the  U.S.  Supreme  Court 
decision  this  summer. 

Arnold  said  he  has  received  orders  for 
over  1,000  kits  from  Gannett  papers 
around  the  country.  He  said  as  a  direct 
result  of  the  kit,  Gannett's  Honolulu  Ad¬ 
vertiser  and  Star  Bulletin  sold  full  page 
display  ad  promoting  the  services  of  35 
local  attorneys. 

Arnold  said  only  three  of  Gannett’s  73 
daily  newspapers  had  carried  lawyer  ads 
prior  to  the  kit  being  made  available — 
TODAY  in  Cocoa.  Florida,  the  Reno 
(Nev.)  Gazette  and  the  Tucson  (Ariz.) 
Citizen.  The  campaign  in  the  Tucson 
Citizen  included  14  large  space  display 
ads. 

Arnold  has  also  been  in  contact  with 
the  American  Bar  Association  offices  in 
Washington  and  said  he  recently  sent 
them  copies  of  the  kit  for  the  ABA’s 
recently  created  seven  member  commis¬ 
sion  that  plans  to  study  lawyer  advertis¬ 
ing  and  come  up  with  successful  motlels. 

Arnold  said  the  biggest  problem  for 
newspapers  is  getting  attorneys  to  realize 
that  advertising  their  practice  is  not  “un¬ 
dignified." 

“As  attorney  advertising  catches  on. 


you  will  see  more  and  more  lawyers  legal  ads.  The  decision  opened  the  doors 
doing  it,”  said  Arnold.  “And  any  attor-  for  lawyer  advertising  around  the  coun- 
ney  ads  we  can  get  is  plus  business —  try. 

business  that  we  never  had  before.”  The  kit  offers  Gannett  newspaper  ad 

The  U.S.  Supreme  Court,  in  June,  up-  salesmen  a  step  by  step  procedure  on 
held  the  right  of  an  Arizona  law  firm  to  how  to  lawyers  on  newspaper  advertis- 
advertise  in  newspapers,  overturning  an  ing.  It  also  contains  a  reprint  of  the  “Le- 
Arizona  Bar  Association  ruling  banning  gal  Directory”  portion  of  the  Los 

Angeles  Times  classified  section,  a  re¬ 
print  of  a  display  ad  run  by  a  law  firm  in 
Arizona  and  six  all  type  “spec”  ads  that 
can  be  adapted  for  use  by  any  attorney. 

A  four  page  “reminder”  folder  is  pro¬ 
vided  for  the  attorney  who  does  not  want 
to  place  an  ad  immediately  following  the 
sales  presentation.  The  reminder  folder 
answers  such  questions  for  attorneys  as 
“What  Can  1  Advertise?”  “Is  it  Profes¬ 
sional  to  Advertise?”  “Can  Advertising 
Build  My  Practice  and  Reach  the  Type  of 
Clients  I  Want?”  and  “What  Type  of 
Advertising  Program  Would  Work  Best 
for  Me?” 

The  kit  also  includes  a  sample  of  ads  in 
a  variety  of  sizes,  styles  and  approaches 
that  might  be  used  by  lawyers. 


Read  this.  If  you’re 
hickyitllbea 
waste  of  time. 


Lawyers  consider  advertising  the 
single  most  important  issue  facing  the 
legal  profession,  according  to  LawPoll,  a 
feature  of  the  American  Bar  Association 
Journal  that  makes  its  appearance  in  the 

{Continued  on  next  page) 
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One  of  the  ads  from  a  campaign 
running  in  the  Tucson  Citizen. 


NO  TWO 
DIVORCES  ARE 
EXACTLYALIKE 


Evofvone  bnngs  something 
1  of  value  to  a  mamage , .  .  and 
they  have  legal  rights  that 
I  should  be  protected  if  the  mar- 
nage  is  ended  bv  divorce 
Yet,  there's  no  standard 
ansvi«r '  to  the  fair  and  equita¬ 
ble  settlement  of  a  divorce 
Each  case  is  unique  and  can 
usuaIN'  benefit  from  legal  assG- 
I  tance  that  is  both  experienced 
and  effective 

Divorce  is  our  specialty  and 
our  staff  devotes  its  full  tirhe  to 
divorce  cases 

we  try  to  provicte  maximum 
protection  for  the  legal  rights 
of  our  clients.  And  to  settle  the 
divorce  quickly,  with  a  mini¬ 
mum  amount  of  personal  pres- 
I  sureonthepeoplewerepresent 
Because  each  divorce  pro- 
’  cceding  presents  a  unique  set 
of  circumstances,  we  recom¬ 
mend  an  initial  in-office  confer¬ 
ence  before  beginning  any  legal 
work  This  gives  you  a  chance  to 
understand  how  we  will  repre- 
sentyou  andgivesusachance  to  familiarize  ourselves  with  your  in¬ 

dividual  situation  There  is  no  fee  for  this  inibal  conferee 
if  you  strauld  decide  to  haye  us  represent  you,  all  fee  amangements 
and  associated  costs  will  be  fully  explained  before  wc  undertake  any 
work  on  your  behalf  The  fees  will  yary  depending  on  the  complexity  of 
the  case  but  fees  for  uncontested  divorces,  for  example,  can  start  as 
low  as  S125. 

in  a  divorce,  just  as  in  any  other 
legal  procedure,  eyeryone  has 
rights  that  should  be  protected 
Just  call  874-4445  for  a  private 
appointment.  (References  on  re- 
quest.)  762  Wanng  Avenue 


ATTORNEY 


Uncontested 

Divorces 
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Changes 


Forming  A 
Corporation 


Simple 

Bankruptcy 

(Individual) 


Motor  Vehicle 
Violcilions 


We  will  discuss  your 
legal  needs  in 
privacy  and  in  total 
confidence.  No  charge 
for  initial  in-office 
cxansultation. 


ROGER  ISCHYIHUITZ 

Suite  289 

Unity  Federal  Plaza 
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November  issue. 

LawPolI,  conducted  for  the  Journal  by 
Quayle,  Plesser,  and  Company,  Inc., 
found  that  advertising  and  other  aspects 
of  lawyers’  relationships  with  the  public 
are  of  much  more  concern  to  the  legal 
profession  (71%)  than  the  practice  of  law 
03%),  conditions  of  the  bar  (30%)  and 
the  system  of  justice  (21%). 

Based  on  a  random  telephone  survey 
of  602  ABA  members  in  August,  Law- 
Poll  found  that  42%  of  the  respondents 
listed  advertising  as  their  top  individual 
concern. 

Lawyers’  image  before  the  public 
ranked  second  followed  by  ethics,  legal 
services  for  the  middle  class,  legal  ser¬ 
vices  for  the  poor  and  specialization. 

Unequal  justice  ranked  as  the  least 
element  of  concern. 

Sixty-eight  percent  of  those  inter¬ 
viewed  said  they  disagree  with  the  prem¬ 
ise  that  lawyer  advertising  will  lead  to 
more  competitive  pricing,  resulting  in  a 
general  fee  decrease. 

The  majority  of  those  responding, 
66%,  also  disagreed,  however,  with  a 
suggestion  that  lawyers  would  pass  their 
advertising  costs  to  the  consumer  in  the 
form  of  higher  fees. 

LawPoll  showed  that  most  attorneys 
fear  advertising  will  ultimately  lead  to 
promoting  the  quality  of  services  “and 
the  slick  kind  of  advertising  that  we  as¬ 
sociate  with  consumer  products.’’ 


Sample  layouts  from  the  Gannett 
lawyer  ad  presentation  kit. 


UPl  purchases 
auxiliary 
power  unit 

A  report  released  last  week  by  the 
Federal  Communications  Commission 
said  the  AP  and  UPl  were  disrupted  by 
the  July  power  outage  in  New  York  City 
while  other  communications  links  were 
maintained  with  emergency  power 
sources  (E&P  July  23). 

Basis  for  the  report  is  from  data  com¬ 
piled  by  Commissioner  Margita  E. 
White.  Commissioner  White  queried  the 
wire  services  and  in  the  report  the  state¬ 
ment  was  made  that  news  agencies  lost 
commercial  electric  power  for  a  span  of 
12  to  19  hours. 

The  loss  of  commercial  electric  power, 
the  report  said,  hindered  the  wire  serv¬ 
ices  in  the  ability  to  provide  news  to  the 
networks  and  radio  stations  in  the  New 
York  City  area. 

Roderick  W.  Beaton,  president  of 
United  Press  International,  said  UPl  has 
purchased  a  diesel  generator  to  augment 


the  limited  power  it  had  available  for 
VDTs  and  communications  equipment 
during  the  July  1977  power  blackout  in 
New  York  City. 

According  to  Beaton  this  additional 
power,  plus  electronic  equipment  that 
has  been  purchased,  will  sustain  an  ac¬ 
ceptable  level  of  slow  speed  and  Data- 
News  services  in  an  emergency  situation 
such  as  the  one  that  occurred  last  sum¬ 
mer. 

UPl  newspictures  and  audio  services 
operated  on  a  normal  basis  during  the 
blackout,  he  stated. 

Beaton  explained  that  although  proce¬ 
dures  for  operating  the  UPl  news  serv¬ 
ices  in  an  emergency  mode  were  de¬ 
signed  into  its  system  from  the  begin¬ 
ning,  it  had  not  been  necessary  to  use 
them  since  the  completion  of  UPl’s  elec¬ 
tronic  news  handling  system  (1S«&R)  in 
1975  and  emergency  practice  sessions 
had  not  been  carried  out.  Additionally, 
some  VDT  and  communications  compo¬ 
nents  essential  to  the  emergency  opera¬ 
tions  were  missing  at  the  time  of  the 
blackout. 

As  a  result.  Beaton  said,  some  of 


UPl’s  news  and  technical  people  could 
not  readily  handle  the  emergency  situa¬ 
tion.  However,  Beaton  said,  the  missing 
VDT  and  communications  components 
have  been  replaced,  emergency  operat¬ 
ing  instructions  have  been  updated  and 
prominently  displayed  in  all  U.S. 
bureaus,  all  UPl  personnel  have  been  in¬ 
doctrinated  in  emergency  procedures 
and  regular  practice  periods  have  been 
established. 

David  L.  Bowen,  vicepresident  and  di¬ 
rector  of  communications.  Associated 
Press,  said  in  response  to  an  E&P  in¬ 
quiry,  “We  do  not  agree  that  there  is  any 
weakness  in  our  emergency  power  re¬ 
sources.  We  did  not  do  as  well  as  we 
could  and  should  have  in  the  power 
blackout  in  July  because  of  failure  to  dil¬ 
igently  review  readiness  of  these  re¬ 
sources.  This  has  been  corrected.’’ 

The  FCC  report  also  said  telephone 
and  radio  links  were  the  most  dependa¬ 
ble  forms  of  communications  during  the 
blackout.  All  the  respondents  (to  the  in¬ 
quiry)  noted,  however,  that  light  indi¬ 
cators  and  the  bells  for  the  phones  were 
inoperative  or  very  weak. 
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Cutler-Hammer 
realigns  top  execs 

Cutler-Hammer  Inc.  has  realigned  its 
management  structure  with  the  creation 
of  an  office  of  the  chief  executive,  the 
appointment  of  two  executive  vicepresi¬ 
dents  and  the  establishment  of  three  bus¬ 
iness  groups. 

Effective  January  1,  1978,  the  chief 
executive’s  office  will  consist  of  Edmund 
B.  Fitzgerald  as  chairman  and  chief 
executive  officer,  Cutler-Hammer  presi¬ 
dent  Oscar  J.  Reak  and  the  newly  ap¬ 
pointed  executive  vicepresidents:  Ken¬ 
neth  H.  Bennett,  currently  vicepresi¬ 
dent,  finance  and  planning;  and  Charles 
Hansen,  presently  a  vicepresident  and 
president  of  the  international  division, 
Cutler-Hammer  World  Trade,  Inc. 

In  addition,  three  business  groups  will 
be  organized  from  the  firm’s  present  di¬ 
vision  structure. 

The  new  groups  and  their  respective 
heads  are;  Samuel  S.  Blackmore,  for¬ 
merly  vicepresident  and  general  manager 
of  Cutler-Hammer’s  industrial  apparatus 
group,  vicepresident-industrial  control; 
Arthur  E.  Morgan,  currently  vicepresi¬ 
dent  and  general  manager  specialty 
products,  vicepresident-specialty  prod¬ 
ucts  and  instruments;  and  Winfield  E. 
Fromm,  formerly  vicepresident  and  pres¬ 
ident  of  the  AIL  division,  vicepresident- 
systems  groups. 

Broadcaster  named 
GM  of  proposed  daily 

Bill  Bagshaw,  a  man  with  25  years 
broadcast  experience,  has  been  ap¬ 
pointed  general  manager  of  the  proposed 
Edmonton  edition  of  the  Toronto  Sun, 
Douglas  Creighton,  publisher  of  the  Sun, 
said. 

Bagshaw,  formerly  assistant  general 
manager  of  Edmonton’s  CHQT  radio 
station,  admits  he  has  no  experience  in 
the  newspaper  business,  but  he  said  the 
proposed  newspaper  will  not  be  like  an 
ordinary  paper  and  will  have  some  kin¬ 
ship  with  broadcasting. 

Creighton  said  the  company  expects  to 
have  a  total  staff  here  of  about  100  when 
it  starts  operating  next  April  2  and  will  be 
printed  in  the  facilities  of  North  Hill 
News. 

Don  Hunt,  general  manager  of  To¬ 
ronto  Sun,  said  office  space  will  initially 
be  rented  for  the  newspaper  as  well  as 
the  printing  presses.  Start-up  capital  is 
estimated  at  $250,000. 

Creighton  said  the  name  of  the  paper 
will  likely  be  the  Edmonton  Sun  and  the 
Edmonton  Sunday  Sun,  but  the  names 
are  still  in  the  hands  of  the  Toronto  Sun’s 
lawyers  because  of  a  dispute  with 
another  Edmonton  publisher  who  pro¬ 
poses  to  call  his  Edmonton  paper  The 
Sun. 

He  said  the  paper  would  be  published 
Monday  through  Friday  and  Sunday. 
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GOOD  OL'  BOYS  GATHER — Shown  are  some  Gastonia  Gazette  Good  Ol'  Boys 
as  they  gather  in  Gastonia,  N.C.  to  talk  about  the  days  when  they  carried  papers. 
Left  to  right  are  E.  M.  Fletcher,  Glenn  Campbell  and  Paul  Ritch.  Bob  Segal, 
publisher  of  the  Gazette,  wanted  to  show  his  appreciation  to  former  Gazette 
carrierboys.  So,  he  sent  out  invitations  to  all  over-40  carrierboys  to  a  Gazette 
"Good-Old-Boy"  outing.  About  75  showed  up. 


West  Va.  University’s 
j-school  modernized 

Journalism  faculty  and  students  at 
West  Virginia  University  are  exuberant 
about  the  recent  $1.8  million  renovation 
of  the  School  of  Journalism  building, 
Martin  Hall. 

With  the  refurbishing  of  Martin  Hall, 
action  was  taken  by  the  Journalism 
Alumni  Association  in  the  fall  of  1976  to 
have  the  school  named  The  Perley  Isaac 
Reed  School  of  Journalism.  The  West 
Virginia  Board  of  Regents  officially 
made  the  change  at  its  most  recent  meet¬ 
ing. 

While  working  to  separate  journalism 
courses  from  the  College  of  Arts  and 
Sciences,  Reed  founded  the  WVU 
School  of  Journalism  in  1939  and  served 
as  its  director  until  his  retirement  in 
1958. 

Reed  was  a  founding  father  of  the 
American  Society  of  Journalism  School 
Administrators  and  established  at  WVU 
one  of  the  first  chapters  of  Kappa  Tau 
Alpha,  the  national  scholastic  honorary 
for  students  with  exceptional  academic 
records  in  journalism. 

With  the  completion  of  Martin  Hall’s 
renovation,  the  Reed  School  of  Jour¬ 
nalism  is  now  housed  in  a  modem  facil¬ 
ity.  According  to  Dr.  Guy  H.  Stewart, 
dean  of  the  WVU  School  of  Journalism, 
the  $1.8  million  renovation  price  includes 
structural  improvements,  new  equip¬ 
ment.  and  furniture. 

Improvements  at  the  school  include 
news  photography,  broadcasting,  news 
writing,  and  editing  labs.  Students  will 
benefit  from  new  IBM  Selectric  type¬ 
writers  and  an  A Kl- Video  Display  Termi¬ 
nal  system,  to  be  used  in  writing  and 
editing  instmction. 


Auto  art  book 
adds  Renault,  BMW 

Renault,  Inc.  and  BMW  of  North 
America,  Inc.  will  affiliate  with  the 
Kwikee  Auto  Illustration  System  for 
1978. 

The  two  auto  manufacturers  join 
British  Leyland,  Fiat,  Honda,  Lancia, 
Mercedes-Benz  and  Toyota  in  the  import 
segment  of  Kwikee. 

The  Auto  Illustration  System  is  a  col¬ 
lection  of  camera-ready  automobile, 
tmck  and  recreational  vehicle  illustra¬ 
tions  and  layouts  published  by  Multi-Ad 
Services,  Inc.  for  retail  ad  use.  It  is  dis¬ 
tributed  free  of  charge  annually  to  all 
U.S.  daily  and  major  weekly  newspapers 
in  two  segments — domestic  and 
import — in  September  and  November 
respectively. 

Information  Bank 
adds  services 

The  Information  Bank,  a  subsidiary  of 
the  New  York  Times  company,  has  an¬ 
nounced  that  all  news  items  from  the 
Times  front  page  and  from  the  first  page 
of  the  Business/Financial  section  are 
now  on-line,  fully  indexed,  abstracted 
and  available  for  searching  within  24 
hours  after  publication. 

The  Bank  has  also  added  a  new  step  to 
its  protocol  that  simplifies  the  elimina¬ 
tion  of  unwanted  modifiers.  When  a  user 
needs  to  restructure  a  search  in  progress, 
the  user  can  now  step  back  to  the  mod¬ 
ifier  stage,  type  the  letter  E  and  cancel  all 
previously  chosen  modifiers. 

Deferred  print  abstracts  have  been 
re-designed  to  make  the  format  more  at¬ 
tractive  and  more  convenient. 
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...that  Holly¥food  needed 
to  make  its  newsroom  authentic! 


unindexed  newspapers 
and  periodicals. 

Nowj'om  can  take 
advantage  of  a  special  offer 
for  new  subscribers 
without  risking  a  penny! 
Subscribe  now  and  we  will 
send  you  a  Facts  On  File 
binder  for  1977  with  all  the 
issues  published  to  date. 
We  will  continue  servicing 


you  throughout  the  rest  of 
1977 — plus  all  of 1978— 2A, 
the  one-year  price  of 
only  $270! 

If  Facts  isn’t  used  daily  in 
your  operation,  we’ll  take  it 
back  after  60  days  and  tear 
up  your  invoice.  So  act 
now!  Just  fill  out  the  coupon 
below  and  mail  it  to  Facts 
On  File. 


When  MGM  prepared  to 
Network,  they  sent 
researchers  out  to 
newspaper  city  rooms  and 
TV  newsrooms.  They 
wanted  to  recreate  the 
atmosphere  of  a  “live” 
newsroom.  MGM 
discovered  what  many 
newspaper  pros  already 
know — that  journalists  rely 
on  Facts  On  File  for 
accurate,  unbiased  factual 
background  on  major  issues 
of  the  day. 

To  ensure  authenticity, 
MGM’s  “prop”  men  had  to 
give  Facts  On  File  a 
prominent  place  in 
Network's  newsroom.  But  it 
won’t  be  just  a  “prop”  in 
your  newsroom.  Your  staff 
will  use  Facts  On  File 
daily — to  check  dates,  to  fill 
in  holes,  to  verify  the 
spelling  of  prominent 
names,  to  find  crucial 
background  information,  to 
locate  news  items  in 


Facts  On  File® 

119  West  57  th  St. 

New  York,  New  York  10019 


l—l  Please  start  my 

trial  subscription  to  Facts  On 
File  immediately.  Send  me  all 
the  back  issues  which  have 
come  out  during  1977.  Then 
continue  my  service  through 
December  31,  1978.  At  the 
end  of  60  days,  I  may  choose 
to  return  the  Facts  On  File 
material  and  owe  you 
nothing.  Otherwise,  bill  me 
for  $270 — the  regular  price 
of  a  owe -year  subscription! 


NAME 


COMPANY 


P.O.  NO.  (if  needed) 


ADDRESS 


STATE 


Council  ads 
in  economic 

“The  public’s  understanding  of  the 
American  economic  system  is  incom¬ 
plete  and  fragmentary,”  Barton  (Bart)  A. 
Cummings,  chairman  of  the  executive 
committee  of  Compton  Advertising, 
Inc.,  told  the  Houston  Advertising  Fed¬ 
eration  at  a  breakfast  meeting  (November 
15).  “The  system  is  understood  by  only  1 
in  7  Americans  at  large  and  by  only  1  in  3 
businessmen,”  he  added. 

To  improve  this  situation,  three  yeare 
ago,  Cummings  proposed  to  the  board  of 
The  Advertising  Council  that  an  educa¬ 
tional  campaign  be  conducted  about  the 
American  economic  system.  The  pro¬ 
posal  was  accepted;  and  Compton  Adver¬ 
tising  was  asked  to  prepare  the  campaign 
as  a  public  service. 

“Compton  developed  a  campaign  to 
meet  four  objectives,”  Cummings  ex¬ 
plained.  “First,  to  encourage  people  to 
learn  more  about  our  economic  system; 
second,  to  utilize  all  media  for  greatest 


make  dent 
illiteracy 

let  as  a  special  supplement,  which  has 
also  been  distributed  to  800  college 
newspapers  and  3,400  employee  publica¬ 
tions.  This  will  boost  circulation  of  the 
booklet  by  an  additional  5  million  people, 
to  a  total  of  more  than  8  million. 

“Already,  this  represents  the  largest 
distribution  of  any  Advertising  Council 
booklet  ever  offered  in  its  campaigns  dur¬ 
ing  its  35-year  history,”  Cummings  an¬ 
nounced. 

In  June,  1976,  Cummings  successfully 
spearheaded  the  passing  of  a  resolution 
that  the  American  Advertising  Federa¬ 
tion  and  its  164  advertising  clubs  and 
federations  take  on  the  economic  cam¬ 
paign  as  an  annual  national  competition. 
Winners  were  announced  in  June  at  the 
annual  AAF  meeting  in  Washington, 
D.C. 

In  order  to  assess  the  effectiveness  of 
the  campaign  to  date,  Compton  con¬ 
ducted  a  third  research  survey  this  past 


million  people  claim  to  have  received  or 
seen  the  economics  booklet  and  1-1/3 
million  people  claim  to  have  read  the 
booklet. 

Cummings  commented,  “Among 
those  who  are  aware  of  the  Council’s 
advertising,  we  find  people  who  are  more 
knowledgeable  about  the  system  have  a 
more  positive  attitude  about  it  and  a 
more  favorable  attitude  toward  busi¬ 
ness.” 

The  pre-study  research  revealed  that 
in  1976,  over  33  million  Americans  felt 
that  the  economic  system  needed  many 
changes  before  it  could  be  called  satis¬ 
factory.  In  1977,  this  decreased  to  about 
30  million — a  10%  decline.  In  1976,  about 
61  million  people  felt  there  was  not 
enough  governmental  regulation  of 
economic  activities.  This  dropped  by  8% 
to  almost  56  million  in  1977,  following 
the  advertising. 

Compton  has  prepared  advertising  for 
phase  two  of  the  campaign,  which  will  be 
themed  around  a  quiz  and  headlined 
“How  High  Is  Your  E.Q.  (Economics 
Quotient)?”  The  advertising,  which  will 
break  soon,  will  utilize  both  print  and 
broadcast  media.  A  booklet  will  also  be 
offered. 


possible  reach  and  frequency;  third,  to 
prepare  a  non-partisan  booklet  describ¬ 
ing  the  economic  system  and  offer  it  free 
in  the  advertising;  and  fourth,  to  develop 
a  grass-roots  action  plan  that  offered 
tie-in  materials  at  cost.” 

The  advertising  campaign  was 
launched  in  May,  1976,  following  a  re¬ 
search  project — the  largest  ever  con¬ 
ducted  on  the  subject — that  showed  that 
most  of  the  3,000  Americans  interviewed 
had  difficulty  describing  the  elements  of 
the  American  economic  system  and  how 
it  works. 

Using  data  obtained  from  the  research, 
Compton  prepared  two  tv  commercials 
in  :6(),  :30,  :20  and  :10  lengths,  several 
radio  announcements,  posters,  transit 
cards,  counter  cards  and  envelope  staf¬ 
fers.  The  supplementary  booklet,  enti¬ 
tled  The  American  Economic  System- 
And  Your  Part  In  It,  was  written  by  pro¬ 
fessionals  under  the  direction  of  the  De¬ 
partment  of  Commerce,  and  illustrated 
by  cartoonist  Charles  Schultz. 

“Massive  publicity  resulted,”  Cum¬ 
mings  told  the  Houston  audience.  “Ads 
l>ave  run  in  over  3,000  daily  and  weekly 
papers  and  in  over  400  magazines.  More 
than  400  television  stations  and  1,000 
radio  stations  have  aired  the  spots. 

1 10,000  transit  cards  and  posters  were 
ordered;  and  outdoor  advertisers  have 
cooperated  amazingly  well:  Requests 
came  in  for  over  3.500  and  we  ran  out  of 
paper. 

“The  booklet  has  been  distributed  to 
over  V/2  million  Americans.  Single  copy 
requests  are  coming  in  at  a  rate  of  over 
1 ,500  per  day.  The  Library  of  Congress 
has  produced  a  copy  of  the  booklet  in 
Braille.  Over  50  daily  newspapers  have 
published  the  complete  text  of  the  book- 
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June,  asking  the  same  altitudinal  ques¬ 
tions  (excerpted  from  the  booklet)  about 
the  economic  system  as  in  the  pre-study 
conducted  in  June  of  1976.  This  “bench¬ 
mark”  research  clearly  shows  that 
The  Advertising  Council’s  campaign  is 
beginning  to  have  an  effect  on  the 
American  people. 

“There  has  been  an  improvement  in 
the  public’s  understanding  of  our 
economic  system,”  said  Cummings, 
“and  we  find  there  is  an  upswing  in  the 
public’s  appraisal  of  the  system,”  he  ad¬ 
ded. 

Forty-six  million  adults  are  familiar 
with  some  advertising  about  the 
economic  system,  according  to  the 
“benchmark”  survey,  and  18  million  re¬ 
call  some  specifics  of  the  campaign.  Four 


The  new  E.Q.  advertising  has  been 
copy-tested  in  print.  “It  received  one  of 
the  highest  recall  scores  of  any  one  page 
black/white  ad  ever  tested,”  Cummings 
told  the  audience. 

A  series  of  booklets  supplementing  the 
original  one  is  being  prepared  as  well  as  a 
new,  fully  illustrated  children’s  version 
of  the  original  booklet. 

In  closing,  Cummings  called  for 
another  million  dollars  on  top  of  the  two 
million  already  raised,  that  has  been 
spent  or  committed  for  production  of 
materials  to  keep  the  campaign  growing 
at  the  community  level. 

“So,  1  ask  every  one  of  you  to  join 
with  me  in  this  crusade  by  making  this 
campaign  a  truly  successful  one,”  Cum¬ 
mings  concluded. 


PUBLISHER  Creed  Black  and  personnel  director  Susan  Ehrman,  serve  "cele¬ 
bration  cake"  to  Lexington  Herald  editor  Don  Mills  and  Lexington  Leader  editor 
Howard  Collins  as  general  manager  Tom  Buckner  and  Lexington  Mayor  Foster 
Pettit  look  on.  The  cake  cutting  ceremony  was  part  of  the  festivities  planned  for 
Lexington  Herald-Leader  Company  employes  during  a  company  picnic  com¬ 
memorating  the  record-breaking  100,000  circulation  of  the  Sunday  Herald- 
Leader.  This  circulation  growth  represents  a  10%  increase  over  the  1976  circula¬ 
tion. 
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SELL  MEW  ENGLAND, 
where  the  spending  Is! 


Your  best  targets  for 
^  successful  selling  in  1978  .  .  . 
New  England  daily  newspapers 

In  1978,  New  England  retail  sales  will  total  $44,959,978,000*.  That’s  an 
average  of  $10,488  for  each  of  the  region’s  over  4.2  million 
households — $306  above  the  national  average.  New  England  food  sales 
estimates  are  impressive,  too.  Per-household  food  sales  for  the  region 
of  $2,343  exceed  the  national  average  by  more  than  6%.  Total  New 
England  food  sales  for  1978  are  expected  to  be  in  excess  of  ten  billion 
dollars.  The  figures  speak  for  themselves: 


*1978  E&P  Market  Guide  Est. 


Retail  Sales* 

Food  Sales* 

Per  hh. 
Retail 

Per  hh. 
Food 

CONNECTICUT 

$11,529,248,000 

$2,599,186,000 

$10,647 

$2,400 

MAINE 

3,942,660,000 

951,310,000 

10,467 

2,526 

MASSACHUSEHS 

20,679,010,000 

4,473,781,000 

10,117 

2,189 

NEW  HAMPSHIRE 

3,623,659,000 

871,678,000 

12,200 

2,935 

RHODE  ISLAND 

3,234,354,000 

689,778,000 

10,288 

2,135 

VERMONT 

1,951,047,000 

455,806,000 

11,972 

2,797 

Daily  newspaper  circulation  in  New  Engiand 
reaches  the  saturation  point  in  many  markets 

Household  coverage  by  hometown  papers  and  nearby  metro  dailies  is  high  in  New 
England.  Total  circulation  here  is  3,848,352  copies  daily — enough  to  reach  89%  of 
homes  in  the  region,  eight  percentage  points  higher  than  national  daily  coverage. 


Advertising  gets  results  in  these  leading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


Harris  adds  data  base 
storage  for  2200  units 

Composition  Systems  division  of  Har-  terns,  a  single  66-megabyte  disk  storage 


ris  has  introduced  two  new  models  in  its 
Harris  2200  family  of  video  layout  sys¬ 
tems. 

The  new  models,  called  2280A  and 
2280B,  add  large-capacity  data  bases  that 
enable  newspapers  and  commercial  dis¬ 
play  advertising  firms  to  store  up  to 
20,000  ads  on-line  for  immediate  recall 
and  composition. 

The  systems,  when  used  with  Harris 
1700  copy  input  and  editing  terminals 
and  a  variety  of  photocomposition  sys¬ 
tems.  can  reduce  composing  room  copy 
preparation,  mark-up,  layout  and  proof^- 
reading  by  more  than  75  percent  in 
large-volume  display  advertising  produc¬ 
tion  operations,  the  company  said. 

In  early  tests,  V.  A.  Kluesner,  market¬ 
ing  vicepresident  for  composition  stated, 
the  use  of  on-line  data  bases  reduced 
production  times  by  an  average  of  nearly 
five  minutes  per  ad — from  22  minutes  to 
six  minutes — at  several  Harris  2200  test 
sites. 

The  Model  2280A  consists  of  a  control¬ 
ler  with  %,000  words  of  memory,  the 
Hanis  HNS/2  and  HDS  software  sys- 


drive  which  forms  the  heart  of  the  on-line 
ad  storage  data  base,  and  a  variety  of 
input-output  device  options  including  a 
1700  editing  terminal  for  high-speed  copy 
input,  two  Harris  2200  display  system 
interfaces,  two  OCR  and  two  typesetter 
interfaces.  Prices  for  a  basic  Harris 
2280A  start  at  $125,000. 

The  Harris  2280B  is  a  dual-data  base 
system  with  132  million  bytes  of  storage 
that  is  configured  as  a  duplicate¬ 
recording  system  of  66  million  words 
capacity,  in  which  every  ad  is  stored 
separately  on  each  of  two  disk  drives  for 
maximum  copy  protection.  The  Model 
2280B  has  %K  of  CPU  main  memory, 
HNS/2  and  HDS  software  systems,  and 
can  accommodate  up  to  four  1700  termi¬ 
nals,  up  to  four  Harris  2230,  2240  or  2250 
area  composition  controllers,  and  inter¬ 
faces  for  up  to  four  photocomposition 
systems.  Prices  for  the  Harris  2280B 
start  at  $160,000. 

The  new  systems,  the  company  said, 
are  intended  for  markets  like  large  met¬ 
ropolitan  newspapers  with  a  high  volume 
of  publication-set  display  and  semi¬ 


display  advertising,  and  for  medium-size 
newspapers  who  are  finding  increasing 
interest  by  advertisers  in  having  the 
newspaper  set  increasing  numbers  and 
types  of  display  ads. 

The  company  also  indicated  that  cur¬ 
rent  Series  2200  users  could  now  easily 
add  on-line  ad  storage  capability  to  their 
installed  systems  through  a  variety  of 
field  upgrade  options. 

“As  newspapers  have  moved  to  cold- 
type  production,  they  have  gained  sig¬ 
nificant  flexibility  in  their  ability  to  de¬ 
sign  quickly  very  sophisticated  adver¬ 
tisements,  with  boxes,  rules,  screens, 
halftones  and  illustrations  that  in  the  past 
were  usually  composed  by  advertising 
agencies  at  significant  costs.  The  Harris 
2280’s  can  make  a  favorable  impact  on 
such  costs  in  high-volume  display  adver¬ 
tising  environments,”  the  Harris  execu¬ 
tive  commented. 

The  Harris  2280A  and  2280B  offer 
newspapers  significant  advantages  in 
four  ways:  reduction  of  composing  room 
situations.  Because  of  the  systems' 
power  and  productivity  features,  labor 
involvement  in  input,  mark-up,  paste-up 
and  proofreading  functions  can  be  re¬ 
duced  by  more  than  50  percent  almost 
immediately;  on-line  storage  of  previ¬ 
ously  composed  ads  allows  for  im¬ 
mediate  recall,  updating  and  photocom¬ 
position  of  up  to  60  percent  of  the  total 
number  of  display  ads  normally  pro¬ 
duced  by  a  newspaper;  on-line  copy 


Now  there’s  apowerfiil  new  way 
to  sell  Bu&o  on  Sunday. 


The  News  -  the  paper 
that  has  the  best 
market  coverage  in  the 
Buffalo  ADI,  Monday 
through  Saturday  - 
has  introduced  a  new 
Sunday  edition. 

The  Sunday  News  is 
full  of  the  kinds  of 
features  that  really 
draw  readers.  And 
we’re  confident  it  will 


reach  a  lot  more  of 
the  people  who  want 
to  buy  the  products 
you’re  selling. 

Get  in  on  one  of  the 
most  exciting  media 
opportunities  now 
available  in  Buffalo; 
The  News,  every  day 
of  the  year.  For  more 
information,  call  Hugh 
G.  Monaghan  at 
(716)  849-3422. 


Buffalo  Evening  News 


One  News  Plaza.  Buffalo,  New  York 
Represented  nationally  by  Story  &  Kelly-Smith 


gaa 


preparation,  hyphenation,  justification, 
and  storage;  automatic  storage,  genera¬ 
tion  and  area  fitting  of  boxes,  rules  and 
logotypes  that  often  account  for  more 
than  two-thirds  of  all  display  ad  paste-up 
effort. 

Initial  deliveries  of  2280 A  and  2280B 
systems  begin  in  January,  1978,  with  de¬ 
liveries  quoted  at  90  days  ARO,  Harris 
said. 

Photos  did  not  invade 
privacy,  says  court 

The  Tennessee  State  Court  of  Appeals 
has  ruled  that  two  photographs  showing 
the  body  of  a  shooting  victim  did  not 
invade  the  privacy  of  the  victim's  pa¬ 
rents  when  published  by  the  Johnson 
City  Press  Chronicle. 

In  a  November  8  ruling,  the  Court  said 
the  captions  did  not  identify  the  parents 
of  the  dead  man.  Wilbur  Fred  Ham¬ 
monds.  The  victim  was  allegedly  shot  by 
his  father-in-law  during  an  argument. 
The  Court  also  stated  the  story  accom¬ 
panying  did  not  cast  any  reflections  on 
the  parents. 

While  expressing  sympathy  with  the 
victim's  family  for  the  photographic  dis¬ 
play  of  his  body  on  the  newspaper's  front 
page,  the  Court  added,  “.  .  .  the  con¬ 
duct  complained  of  is  not  so  outrageous 
and  intolerable  as  to  allow  recovery 
under  the  present  law  of  this  state.” 
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'WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  . 
HAD  TO  HAVE...  t 
^  A  TOTAL  J 
>  SYSTEM,  TOTAL 
J  SERVICE  AND  ^ 
i  TOTAL  SUPP  LY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


“We  knew  the  changeover  was  going  to  be  a 
mammoth  job.  We  had  to  have  someone  that 
could  quickly  set  up  a  plateroorq,"  train  our 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it— What  a  relief ^ 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom— train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too— continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 


uienern 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800  325-3310 


NO-FAUET  IS  TOO  GOCH> 
AN  IDEA  NOT  TO  IMPROVE 

UPON  IT. 

No -fault  was  the  first  real  innovation  in  the  sticky 
field  of  settling  automobile  claims. 

The  people  liked  it;  we  liked  it;  the  Department  of 

Transportation  liked  it. 

Each  state  ( 16  at 
latest  count  containing 
60%  of  all  insured  vehi¬ 
cles)  that  adopted  it 
varied  the  rules  accord¬ 
ing  to  its  local  needs. 

And  that  worked 
out  for  the  best,  too. 

If  something  could 
be  done  to  make  no-fault 
better,  most  people  agree 
that  it  s  in  raising  the 
no -fault  limit. 

What  with  infla¬ 
tion,  and  rising  costs  in 
general,  a  higher  thresh¬ 
old  would  mean  more 
claims  would  be  settled  more  quickly.  And  possibly  reduce 
costs  for  everyone. 

What  do  you  think?  We  at  The  Travelers  would  like 
to  know.  Just  write  our  Office  of  Consumer  Information, 

One  Tower  Square,  Hartford,  Conn.  06115.  Or  dial,  toll-free, 
800-243-019L  In  Connecticut,  call 
collect,  277-6565. 


THET^VELERS 

Raisii^  our  voice,  not  just  our  rates. 


The  Travelers  Insurance  Company,  The  Travelers  Indemnity  Company,  and  Affiliated  Companies,  Hartford,  Conn.  061 15. 


Ifthe 

issuer  weVe 
losing 
in  pur 
nation^ 
advertising 
campa^n 
raise  some 
questions 
you’d  like 
answered, 
we’ll  be 
glad 
to  help. 

Jiist  write; 

The  Travelers 
Media  Relations 
One  Tower  Square 
Hartford,  Connecticut  06115 
or  call  Tom  Jones 
(203)  277-6947 


THE  TRAVELERS 

Raising  our  voice,  not  just  our  rates. 


Survey  shows  approval 
of  terrorism  guidelines 


Police  chiefs  and  television  news  di¬ 
rectors  in  the  country’s  30  most  popu¬ 
lated  cities  agree  with  CBS  News’ 
guidelines  against  live  television  cover¬ 
age  of  terrorist  and  hostage  stories  “ex¬ 
cept  in  the  most  compelling  cir¬ 
cumstances,’’  a  national  survey  reveals. 

The  survey,  the  second  in  a  three-part 
national  poll  conducted  by  California 
State  University,  Northridge,  found: 

•  73%  of  the  police  chiefs  and  87%  of 
the  tv  news  directors  agreed  with  the 
CBS  guideline  which  recommends  that 
journalists  avoid  providing  excessive 
platforms  for  terrorists  and,  unless  suc¬ 
cinctly  stated,  should  paraphrase  their 
demands. 

•  93%  of  the  police  chiefs  and  81%  of 
the  tv  news  directors  agreed  with  the 
guideline  recommending  no  live  cover¬ 
age  of  a  terrorist  act. 

•  86%  of  the  police  chiefs  and  84%  of 
the  tv  news  directors  agreed  with  the 
guideline  urging  reporters  to  remember 
the  need  of  authorities  to  communicate 
with  terrorists  by  telephone  and  to  find 
out  whether  their  use  of  such  lines  would 
interfere  with  communications  of  the  au¬ 
thorities. 

•  90%  of  the  tv  news  directors  and 
86%  of  the  police  chiefs  agreed  with  the 
guideline  recommending  that  CBS  News 
representatives  contact  experts  on  the 


hostage  situation  to  see  if  they  have  any 
guidance;  their  guidance,  the  guideline 
continues,  should  be  considered  only 
that  and  not  instruction. 

•  93%  of  the  police  chiefs  and  90%  of 
the  news  directors  agreed  with  the 
guideline  recommending  that  local  au¬ 
thorities  receive  the  name  of  CBS  per¬ 
sonnel  whom  they  should  contact  if 
they  have  any  further  guidance. 

•  94%  of  the  news  directors  and  86% 
of  the  police  agreed  with  the  guideline 
recommending  that  reporters  avoid  the 
use  of  inflammatory  language  and  the  re¬ 
porting  of  rumors,  and  that  they  obey  all 
police  instruction,  relaying  any  instruc¬ 
tion  that  seems  intended  to  manage  or 
suppress  the  news  to  their  superiors. 

•  86%  of  the  police  chiefs  and  87%  of 
the  news  directors  agreed  with  the 
guideline  recommending  that  coverage  of 
terrorist  acts  should  not  unduly  crowd 
out  other  important  news. 

According  to  Michael  Sommer,  direc¬ 
tor  of  the  project,  half  the  police  chiefs 
polled  replied  to  the  survey’s  question¬ 
naire  and  35%  of  the  news  directors. 

The  first  part  of  the  project,  whose 
results  were  released  in  August,  indi¬ 
cated  that  the  police  chiefs  believe  tv 
reporters  have  generally  not  covered  ter¬ 
rorism  well,  and  that  live  tv  coverage  of 
terrorism  encourages  it. 


Coded  coupons  designed 
to  stop  misredemption 


Product  Movers,  the  freestanding 
Sunday  newspaper  insert  with  a  distribu¬ 
tion  of  some  26  million  monthly,  has  in¬ 
troduced  a  system  of  coded  sequential 
numbers  designed  to  eliminate  the 
fraudulent  use  and  misredemption  of 
cents-off  coupons  carried  in  its  inserts. 

While  the  popularity  of  cents-off 
coupons  has  grown,  it  has  also  created  a 
“black  market’’  in  misredemptions,  ac¬ 
cording  to.  Gary  Blau,  president  of  Mar¬ 
keting  Showcase,  Inc.,  publisher  of 
Product  Movers. 

The  abuses  occur,  he  said,  when  some 
redemption  outlets  accept  coupons  that 
are  unrelated  to  their  shoppers’  pur¬ 
chases  or  when  some  stores  fraudulently 
redeem  coupons  clipped  out  of  surplus 
inserts  they  obtain  through  various 
means — in  which  case  no  purchase  is  in¬ 
volved. 

Blau  said  the  new  consecutive  num¬ 
bering  system,  in  addition  to  safeguard¬ 
ing  against  misredemptions,  is  also  de¬ 
signed  to  provide  advertisers  with  an  ac¬ 
curate  gauge  of  marketing  trends,  as  well 
as  creative  promotion  and  shopping  in¬ 


centive  tools  in  the  form  of  sweepstakes 
and  games. 

“Since  the  coded  sequences  indicate 
the  area  where  a  particular  issue  of 
Product  Movers  was  distributed,  our 
clients  can  obtain  reliable  marketing  in¬ 
formation  directly  from  the  reports  of 
coupon  redemption  centers  at  no  addi¬ 
tional  cost,’’  Blau  said.  “The  system 
also  allows  us  to  custom  design 
sweepstakes  and  games  to  fit  the  needs 
of  each  advertiser.’’ 


City  editor  named 

Dee  Bryant,  has  been  appointed  city 
editor  of  Columbus  (Ga.)  Ledger.  She 
succeeds  Ronald  Feinberg,  who  has  been 
appointed  an  assistant  metropolitan  edi¬ 
tor  of  the  Charlotte  (N.C.)  Observer. 
Bryant  has  been  city  editor  for  the  past 
two  years.  Previously  she  edited  the  fea¬ 
ture  section  of  the  Marietta  Daily  Jour¬ 
nal,  and  was  assistant  press  secretary  to 
Alabama  Gov.  John  Patterson. 
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Newspeople  in  the  news 


P.  J.  Heller,  freelance  writer/ 
photographer — to  editorial  staff  of  the 
Pompano  Beach  (Fla.)  Sun-Sentinel.  He 
previously  was  editor  of  the  Summit 
Country  (Colo.)  Journal  and  a  writer/ 
editor  with  Associated  Press  in  Chicago. 


Barbara  E.  Blass,  former  sports 
writer — promoted  to  personnel  director 
of  the  Herald-Mail  Company,  Hagers¬ 
town,  Md.  John  J.  Costello,  former  re¬ 
tail  advertising  manager  for  the  Cincin¬ 
nati  (Ohio)  Post — appointed  display  ad¬ 
vertising  director  for  the  Morning  Herald 
and  Daily  Mail. 

David  D.  Foster — appointed  computer 
systems  manager. 


The  First  Amendment  Freedoms  Award  from  the  Anti-Defamation 
League  of  B'nai  B'rith  was  accepted  by  John  Cowles,  Jr.  (second  from 
right)  at  a  dinner  in  Minneapolis.  The  award  was  made  to  Cowles,  Jr., 
chairman  of  the  board  of  the  Minneapolis  Star  and  Tribune  Company,  to 
his  father,  John  Cowles,  chairman-emeritus,  and  to  both  newspapers. 
Shown  at  the  presentation  are,  from  left:  Sen.  Charles  Mathias,  Jr.,  Mary¬ 
land  Republican,  dinner  speaker;  Burton  M.  Joseph,  Minneapolis 
businessman  and  national  Anti-Defamation  League  chairman,  who  pre¬ 
sented  the  award,  and  former  Minneapolis  Governor  Elmer  L.  Andersen 
presided  at  the  ceremony. 

Kay  Donelson — named  editor  of  the  Randall  Howell — appointed  news 
Belmont  (Calif.)  Courier-Bulletin.  secretary  to  South  Dakota  State  Senator 

♦  *  *  LeRoy  Hoffman,  candidate  for  Republi- 

WoLF  Rosenberg,  an  advertising  can  nomination  Howell,  former  general 

salesman  for  the  Merced  (Calif.)  Sun-  manager  of  Oahe  Newspapers  Corp., 
Star  since  1975 — named  retail  advertis-  publishers  of  weeklies  in  the  State,  has 
ing  manager  for  the  newspaper  effective  served  as  editor  of  the  Port  Chester 

early  next  year,  succeeding  Jim  Burnett,  (N.Y.)  Daily  Item  and  city  editor  of  the 

who  retires  January  22.  Albany  (N.Y.)  Times-Union  and 

*  *  *  Knickerbocker  News. 

Christopher  Corbett — staff  reporter 

with  the  Central  Maine  Morning  Sen¬ 
tinel,  Waterville — joined  the  Associated 
Press  at  the  Hartford,  Connecticut 
bureau. 

<  •  WONCEtTER  •  WORCESTER  •  WORCESTER  •  WORCESTE 
•RCESTER  •  WOR^||iiB^MMia«yg^WORCESTER  •  W( 

'  *  ’“ORCJ^  WORCESTE 

■RCESTER  A?  CfST^C^^^STER  •  W( 

«  •  WORCESTE^^^^^^^^^^^^dl*  WORCESTE 

RCESTER<WORCESTER<WORCESTER<WORCESTER<WC  Groud  Roplds  (Mich.)  Press  has  an- 
RCESTER  <  WORCESTER  <  WORCESTER  <  WORCESTER  <  wc  nouuced  the  followiug  Staff  chauges*. 

iTE'  Roger  Bierman — ^from  display  advertis- 
wc  ing  manager  to  circulation  director,  suc- 
(TE  ceeding  William  Raubinger — retired, 
wc  Donald  A.  Edwards,  formerly  metro 
I  <  WORCESTER  <  WORCESTER  <  WORCESTER  <  woRCESTEi  advertising  manager  for  the  Flint  (Mich.) 

Journal — appointed  classified  advertis¬ 
ing  manager,  succeeding  Robert  Darby, 
retired. 

Willard  J.  Haradine,  assistant  circu¬ 
lation  manager — named  to  the  new  posi¬ 
tion  of  circulation  distribution  manager. 
RCESTER  <  WORCESTER  <  WORCESTER  <  WORCESTER  <  WC  The  display  advertising  department  now 
I<WORCESTER<WORCESTER<WORCESTER<WORCESTEI  directed  by  Orville  E.  Snider,  sales 
RCESTER<WORCESTER<WORCESTER<WORCESTER<WC  manager,  with  James  R.  Wickering — 
I  <  woRCESTE^|gl£iiiHMiaiygTERji^cESTEi  promoted  to  assistant  sales  manager. 


ad-builder 


Harold  A.  Fitzgerald,  retired  pub¬ 
lisher  of  the  former  Pontiac  (Mich.) 
Press  (now  Oakland  Press) — cited  by  the 
Clinton  Valley  Council,  Boy  Scouts  of 
America  as  the  Oakland  County  Distin¬ 
guished  Citizen.  The  award  is  being  pre¬ 
sented  at  a  dinner  in  the  Pontiac  Silver- 
dome  Stadium  December  6. 


JOIN  the 
Winning  Team. . . 
with  the  NEW 
AD-BUILDER 
Space  Selling  System! 


the  other  major  market 


The  new  Aci-Builder  is  designed  to  fill 
all  your  lcx:al  advertising  needs!  Every 
monthly  issue  is  full  of  motivating, 
ready-to-sell  and  print  art.  The  kind  of 
down  to  earth  art  that  makes  sense  to 
your  advertisers.  And  sized  for  the 
smaller  ad  layouts  you  use  most!  Ad- 
Builder  also  features  dozens  of  ideas 
and  helpful  demonstrations,  seasonal 
merchandising  themes,  color  separa¬ 
tions  and  much,  much  more 
You'll  always  be  a  winner  with  Ad- 
Builder  .  Increased  sales  .  .  in¬ 
creased  linage  .  .  more  profit! 

Send  for  your  free  sample  issue  today 
or  call  toll  free  800-447-1950 
0  Ad-Builder  Division,  Dept  B 
Multi-Ad  Services,  Inc., 

1720  West  Detweiller  Drive, 

V.  Peoria,  Illinois  61614 


RCESTER  <  WORCESTER 


LESTER  <  WORCESTER  <  W( 


In  the  Boston  A.D.I. 

(the  nation's  5th  largest) 


■I  Paul  Gillette,  psychologist,  novelist 
c  and  wine  expert — returned  after  a  year’s 

_  ■'  hiatus  as  wine  columnist  for  the  San  Jose 

rcester^t^^^m^^^^^^^^^STe^r  <  wc  (Calif.)  Mercury  and  News.  Gillette  pub- 
I  <  WORCESTER  <  WORCESTER  <  WORCESTER  <  WORCESTEI  Hshes  Tlte  Wuie  luvestor  oewsletter. 
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Parkinson  Rice 

The  Washington  Post  has  announced  ap¬ 
pointment  of  two  new  vicepresidents,  Donald  S. 
Rice  and  Roger  Parkinson.  Rice  has  been 
named  vicepresident/manufacturing  and  Par¬ 
kinson,  vicepresident/administration.  Rice,  who 
had  been  a  vicepresident  of  McGraw-Hill  Book 
Company  and  a  senior  staff  member  for  the 
Arthur  D.  Little  Company,  joined  the  Post  in 
1975  as  director  of  data  processing  and  assis¬ 
tant  to  the  general  manager  and  was  ap¬ 
pointed  director  of  advanced  systems  and  as¬ 
sistant  to  the  president  in  1976.  Parkinson  has 
managed  a  variety  of  special  projects  since 
joining  the  Post  in  May,  1975  and  was  ap¬ 
pointed  director  of  administrative  services  in 
April  of  this  year  and  director  of  administration 
in  October.  Earlier  he  was  director  of  special 
projects  for  Newsweek  magazine. 

(Continued  on  page  32) 


Gerald  M.  Sass,  director 
of  personnel  for  Gannett 
Co.,  Inc.,  has  been  ap¬ 
pointed  to  the  new  posi¬ 
tion  of  director  of  educa¬ 
tion  for  the  Frank  E,  Gan¬ 
nett  Newspaper  Founda¬ 
tion.  The  foundation  has 
contributed  about  $10  mil¬ 
lion  to  journalism  educa¬ 
tion  and  professionalism 
and  also  nearly  $30  mil¬ 
lion  to  local  charitable 
and  educational  causes. 

Sass  began  his  career  in 
personnel  and  moved  to 
newspaper  work  in  1966 
as  personnel  director  for 
the  Gannett  Rochester 
Newspapers.  He  was  pro¬ 
moted  to  his  Gannett  cor¬ 
porate  position  in  1971. 

David  L.  Roberts — started  a  weekly  in 
George  Hoover,  former  retail  advertis-  the  Medicine  Bow,  Wyoming,  with  the 
ing  sales  supervisor  for  the  Philadelphia  name  Medicine  Bow  Post.  Roberts  was  a 
Daily  News — named  retail  advertising  staff  writer  for  the  Arizona  Daily  Wild- 
manager  of  the  Charlotte  Obserx'er  and  cat,  Tucson  and  a  reporter  for  the  Lake 
News.  He  succeeds  Mary  Junck,  who  Powell  Chronicle,  Page,  Arizona  and  the 
has  transferred  to  the  Miami  Herald,  Daily  Branding  Iron,  Laramie, 
also  a  Knight-Ridder  newspaper.  Hoover  *  *  ♦ 

was  with  the  Daily  News  17  years  in  Two  new  top  level  appointments  for 
classified  advertising  and  advanced  to  Chew  Newspapers  of  Ohio  include: 
sales  supervisor  before  transferring  to  re-  Frank  R.  Myers,  editor  and  vice¬ 
tail  advertising.  president  of  the  Middletown  Journal — 

named  CNO  senior  vicepresident  for  fi¬ 
nance  and  planning,  and  Jack  D.  Jordan, 
editor  and  vicepresident  of  the  Xenia 
Daily  Gazette — appointed  senior  vice- 
president  for  CNO  operations. 

Also,  J.  Richard  Harris,  editor  and 
general  manager  of  the  Piqua  Daily 
Call — named  director  of  sales  for  CNO. 

All  three  executives  continue  to  oper¬ 
ate  out  of  their  respective  plants. 


In  Newspaper  Research 


At  Market  Opinion  Research,  the 
people  who  plan,  supervise  and 
analyze  your  research  project  are 
newspaper  people. 

They  are  individuals  with  experi¬ 
ence  in  the  newsroom,  circulation, 
advertising,  management,  and  re¬ 
search;  and  that  can  make  a  signific¬ 
ant  difference  in  evaluating  the  mar¬ 
ket,  designing  the  study,  and 
analyzing  the  data  for  your  use. 

MOR  people  understand  your 
situation  because  they've  been 
there. 

To  learn  how  the  professionals  at 
MOR  have  helped  daily  and  weekly 
newspapers  and  magazines  in  over 
40  markets,  call  Lisa  Nielsen,  Senior 
Media  Analyst,  or  Frederick  Currier, 
President,  toll-free  at  800  521-0482. 
In  Canada  call  John  Geffken,  Cana¬ 
dian  Opinion  Research  Ltd.,  in  To¬ 
ronto  at  416  868-0135. 


James  Cusick — appointed  director  of 
news  for  WCBS-TV,  New  York,  suc¬ 
ceeding  Ed  Joyce — appointed  vice- 
president,  news,  for  the  CBS  Television 
Stations  Division.  Cusick  has  been  assis¬ 
tant  director  of  news  for  the  past  year 
and  earlier  was  a  producer  and  writer. 
He  is  a  former  reporter  for  the  Newark 
Evening  News . 

David  Farmer — named  assistant  direc¬ 
tor  of  news  for  WCBS-TV.  He  has  been 
with  CBS  as  a  producer  since  June  of  last 
year  and  earlier  was  a  producer  for 
KNXT,  Los  Angeles  and  night  city 
editor  of  the  San  Diego  Union. 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

27  Years  Nation-Wide  Personal  Service 


J.  Ronai.d  Murdock — promoted  from  I 
assistant  composing  room  general  fore-  I 
man,  Rochester  (N.Y.)  Democrat  &  I 
Chronicle  to  production  manager.  Bur-  I 
ling  ton  (Vt.)  Free  Press.  He  succeeds  H.  I 
Moore  Payeite,  who  retires  at  the  end  of  I 
the  year  after  42  years  in  Burlington.  r 
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Ad  buying  trends 
of  retail  chains 


By  John  Consoli 

Sears  and  Montgomery  Ward  signif¬ 
icantly  cut  back  their  spot  tv  expenditures 
during  the  first  half  of  1977,  while  pump¬ 
ing  more  dollars  into  newspapers. 

At  the  same  time,  however.  Sears,  J. 
C.  Penney  and  K  mart  all  showed  sizable 
gains  in  network  tv  investments  during 
the  first  half  of  this  year. 

Sears  boosted  first  half  network  tv  in¬ 
vestments  42%  from  $18.3  million  in  1976 
to  $26.1  million  in  1977,  according  to  fi¬ 
gures  for  75  markets  provided  by  Broad¬ 
cast  Advertisers  Reports. 

Taking  into  consideration  an  approx¬ 
imate  27%  increase  in  network  tv  rates, 
the  figures  show  that  Sears  actually  in¬ 
creased  its  network  tv  spending  by  15%. 

To  get  those  additional  dollars  for  its 
network  tv  campaign.  Sears  cut  back  on 
its  spot  tv  advertising  by  7%,  from  $10.4 
million  to  $9.6  million.  Taking  into  con¬ 
sideration  that  spot  tv  rates  have  gone  up 
about  10%,  Sears  actually  cut  back  its 
spot  tv  spending  by  about  17%. 


Some  of  the  dollars  cut  out  of  spot  tv 
were  placed  in  expanded  newspaper 
campaigns  in  certain  major  cities,  ac¬ 
cording  to  the  Newspaper  Advertising 
Bureau.  In  38  cities  where  Sears  has 
stores  and  Media  Records  measures 
newspaper  linage,  newspaper  advertising 
expenses  for  Sears  was  up  15.6%. 

Some  of  the  markets  such  as  Provi¬ 
dence,  R.I.  (up  72%)  and  Dayton  showed 
laiige  increases  in  newspaper  spending  by 
Sears.  Others  such  as  (Tharlotte,  N.C. 
(down  26%)  showed  sizable  decreases. 
Since  newspaper  space  rates  are  up 
about  9%,  the  actual  increase  in  news¬ 
paper  space  bought  in  those  38  markets 
was  about  7%. 

In  its  report,  the  Newspaper  Ad 
Bureau  also  points  out  that  in  the  com¬ 
parable  38  cities.  Sears  cut  back  on  spot 
tv  spending  by  1 1%,  to  $6.7  million  from 
$7.5  million.  With  the  rate  increases 
taken  into  consideration.  Sears  actually 
spent  21%  less  than  it  did  last  year  on 
spot  tv  in  those  cities. 

A  spokesman  for  Sears  said,  “In  a 


general  sense,  it  would  be  true  to  say  that 
because  we  are  putting  more  dollars  into 
network  tv,  the  local  markets  have  less 
of  a  need  for  spot  tv.” 

Montgomery  Ward  showed  no  in¬ 
crease  in  spot  tv  spending  over  the  first 
half  of  1976.  The  chain  spent  $9.6  million 
during  the  first  half  of  1976  and  the  same 
amount  during  the  first  half  of  this  year, 
according  to  BAR  figures  for  75  markets. 
Since  spot  tv  rates  are  up  about  10%, 
however,  the  chain  actually  ran  less  spot 
tv  ad  time. 

Ward  was  listed  as  the  top  retail  tv 
advertiser  in  1976  when  it  spent  $23.9 
million,  according  to  BAR  figures.  John 
Flakne,  retail  sales  promotion  manager 
for  Ward  later  said  that  the  BAR  figures 
were  “considerably  higher”  than  what 
the  chain  actually  spent. 

Ward  does  not  use  network  tv,  but  has 
been  airing  a  special  spot  tv  blitz  in 
23  metro  markets  that  is  expected  to  sig¬ 
nificantly  boost  its  tv  expenditures  dur¬ 
ing  the  second  half  of  this  year. 

The  spots  will  be  paid  for  out  of  a 
corporate  budget  and  will  not  effect  the 
already  predetermined  regional  budgets. 

K  mart,  in  the  38  markets  measured  by 
Media  Records,  showed  a  17%  gain  in 
newspaper  spending  for  the  first  half  of 
this  year — ^from  $22  million  to  $25.8  mil¬ 
lion.  At  the  same  time,  spot  tv  expendi¬ 
tures  were  up  by  only  9%.  Taken  on  a 
broader  scale,  however,  K  mart’s  spot  tv 
spending  in  75  measured  markets  was  up 
17.4%  to  $5.4  million  from  $4.6  million. 

K  mart’s  network  tv  spending  was  up 
nearly  five  times — from  W78,000  in  1976 
to  $2.4  million  for  1977.  K  mart  ad  direc¬ 
tor  Ed  Krietz  said  this  was  due  to  K 
mart’s  running  ads  every  other  night  on  the 
ABC-tv  newsbrief  program  in  prime  time. 

Kreitz  also  said  K  mart  plans  to  spend 
about  50%  more  on  spot  tv  in  the  second 
half  of  this  year  than  it  did  in  the  first 
half.  Overall,  K  mart’s  spot  and  network 
tv  expenditures  will  be  about  $13.5  mil¬ 
lion  for  1977,  but  Kreitz  stresses  that 
newspapers  are  still  the  chain’s  number 
one  ad  medium. 

Penney’s  spot  tv  for  the  first  quarter  in 
the  75  BAR  measured  markets  was  up 
42.5%  to  $5.7  million  from  $4  million  and 
network  tv  expenditures  soared  to  $7.4 
million  from  $2.4  million. 

Mobil  contracts 
for  op-ed  space 

The  New  York  Trih,  which  starts  pub¬ 
lication  on  January  9,  has  set  its  Op-Ed 
page  editorially.  With  editorial  plans  now 
firm  for  this  important  segment  of  the 
newspaper,  Norman  Williams,  vicepres¬ 
ident  and  advertising  director,  has 
opened  up  the  page  for  advertising.  First 
to  sign  up  on  a  yearly  basis  is  the  Mobil 
Oil  Corporation,  continuing  its  noted  in¬ 
stitutional  campaign.  Mobil  has  signed 
for  Thursdays,  beginning  first  week  of 
publication. 
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What’s  new: 
products  and  systems 

Harris/Computype  has  installed  a  Com- 
pustor  copy  processing  system  at  the 
Beaver  Falls  (Pa.)  News-Tribune.  The 
system  has  10  Compuedit  format  termi¬ 
nals,  four  floppy  discs  for  one  million 
characters  of  storage,  extel  printer  and  a 
paper  tape  reader  and  punch.  System 
captures  wire  service  on  line  with  termi¬ 
nals  permitting  reporters  and  editors  to 
store  10  formats  of  up  to  64  characters  in 
terminal  memory  and  recall  them  to  the 
screen  with  a  single  keystroke. 

Athens  (Texas)  Review  has  expanded 
its  on-line  copy  processing  system  with  a 
second  Compustor  processor  and  a 
Micro  class  ad  system.  The  system  will 
also  have  a  Compuedit  remote  VDT 
which  will  input  directly  into  the  Com¬ 
pustor  via  telephone  from  the  Review’s 
remote  bureau. 

Americas  (Ga.)  Times-Recorder  has 
installed  a  Compustor  system  with  three 
floppy  disc  drives,  three  Compuedit 
VDTs,  hard  copy  printer,  on-line  wire 
interface  and  two  model  120  universal 
data  communications  interfaces  for  on¬ 
line  operations  to  two  phototypesetters. 

Northampton  (Mass.)  Hampshire 
Gazette  has  installed  a  Ministor  on-line 
system  to  handle  copy  from  its  bureau 
offices.  Terminals  in  East  Hampshire 
and  Amherst  transmit  direct  via  tele¬ 
phone  to  the  main  office.  Bureau  copy  is 
captured  on  tape  processed  through  the 
Ministor  for  editing  on  Compuedit 
VDTs.  Corrected  copy  is  then  output 
on-line  to  the  typesetter  via  model  120 
universal  data  communications  inter¬ 
face. 

♦  ♦  * 

Information  Products  (International 
sales)-Rockwell  International  has  sold 
two  Goss  Edit-text  copy  input  systems  to 
Editora  El  Sol  S.A.,  Monterrey,  Mexico. 

One  system  will  be  used  for  newsroom 
applications  and  the  second  will  be  used 
primarily  for  business  functions — but 
will  also  serve  as  backup  for  the  news¬ 
room  system.  Both  systems  have  Eclipse 
S/130  computers  and  %  million  character 
disks  for  storage. 

Newsroom  system  includes  8  Goss 
Image  111  VDTs  (8,000  characters),  a 
printer  and  four  on-line  slow  speed 
wires.  The  second  system  has  four  VDTs 
and  a  multiple  copy  output  printer. 

*  ♦  ♦ 

Tal-Star  Computer  Systems  has  sold  a 
T-410  editorial,  classified  and  display 
advertising  system  to  the  Lake  Charles 
(La.)  American  Press.  The  total  system 
cost  is  about  $500,000  which  includes  a 
complete  processing  system  for  circula¬ 
tion,  payroll  and  billing.  Newsroom  will 
have  14  VDTs,  classified  5  VDTs  and 
two  VDTs  in  the  business  department. 
Two  General  Automation  18/30  comput¬ 
ers  plus  Computek  terminals  are  part  of 
the  system. 


Research  &  Engineering  Council  of  the 
Graphic  Arts  Industry  has  available  a 
study  on  energy  saving  for  $12.50.  The 
study  has  practical  information  on  ways 
to  cut  BTUs  and  how  to  modify  equip¬ 
ment  for  more  dollar  savings.  Paper  is 
based  on  a  study  and  report  the 
Lockwood  Greene  organization  pre¬ 
pared  for  execution  at  a  large  printing 
company.  Copies  available  from  Re¬ 
search  and  Engineering  Council,  1340 
Old  Chain  Bridge  Rd.,  McLean,  Va. 
22101. 

* 

Letterflex  has  installed  two  I35A 
phototypesetter  platemaking  systems  at 
the  Scranton  (Pa.)  Times.  The  135A  sys¬ 


tem  features  a  recycle  method  which 
permits  the  reuse  of  non-image  photo¬ 
polymer  for  additional  plates.  The  135A 
produces  35  plates  per  hour  with  one 
operator. 

At  ^  ^ 

ECRM,  Inc.  has  sold  a  7600  Copy 
Processing  system  to  the  Barre- 
Montpelier  (VT.)  Times-Argus  and  the 
Rutland  (Vt.)  Herald.  The  systems  are 
for  the  editorial  and  classified  depart¬ 
ments  of  the  two  papers  and  will  be  in¬ 
terconnected. 

The  combined  order  is  the  single 
largest  7600  Copy  Processing  system  sale 


( Continued  on  page  30) 

THE  NEW  EE/80 


Just  two  of  87  good  things 
the  amazing  EE/80  can  do  for 
your  newsroom  or  bureau. 

1 .  Reporters,  in  the  city  room  or  in  a  remote  bureau, 
can  split-screen  a  story  they’re  writing.  They  can 
put  notes  on  one  si(je,  copy  on  the  other  ar\6  refer 
to  the  notes  as  they  write. 

2.  Copy  eijitors  can  correct  a  misspelle(j  worij 
everywhere  it  appears  in  a  story  with  a  single  stroke 
of  a  single  key. 

Split-screening  ancj  making  near-instantaneous 
multiple  corrections  are  two  of  some  87  features 
that  make  Logicon’s  Executive  Editor/80  the  finest 
VDT  system  your  paper  can  have.  For  all  the  data, 
contact  Jack  Nicholson  at  LOGICON,  24225  Gamier 
St., Torrance,  CA  90505,  phone  [213)  325-6060. 


LOGICON 
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Ad  scene 


By  Dan  Lionel 


Anderson  to  develop  classified  ‘products’ 

“When  people  turn  to  classified, 
they’re  ready  to  take  action,”  Eric  D. 

Anderson  newly  appointed  director  of 
classified  marketing  at  the  NAB  told  a 
visitor  the  other  day.  With  only  two 
weeks  of  exposure  to  his  new  assignment 
Anderson  made  it  very  clear  that  he  was 
in  no  position  to  pontificate  on  the  sub¬ 
ject  of  newspaper  classified.  However, 
as  former  marketing  manager  for  the  Di¬ 
rectory  Division  of  The  Reuben  Donnel¬ 
ley  Corporation,  he  could  speak  with  au¬ 
thority  on  one  fact  of  life  that  applies  to 
classified  advertising  whether  it  appears 
in  newspapers  or  telephone  books — 

“when  people  turn  to  classified  they’re 
already  presold.” 

Anderson  sees  his  contribution  at  the 
Bureau  as  adding  additional  impetus  to  a 
classification  that  is  already  moving  with 
record  breaking  momentum.  Ahead  over 
17%  thus  far  in  ’77,  classified  is  account¬ 
ing  for  28%  of  newspaper  advertising 
revenue,  heading  for  a  $3.1  billion  year 
and  going  on  what  NAB  chief  Jack 
Kaufmann  predicts  will  be  a  $6  billion 
year  by  1985.  To  keep  newspaper  clas¬ 
sified  forging  ahead  at  the  predicted  pace 
Anderson’s  assignment  relates  to  de¬ 
veloping  new  ‘products’  and  new  con¬ 
cepts.  “I’m  going  to  look  into  the  possi¬ 
bility  of  developing  national  classified, 
starting  perhaps  with  real  estate  and 
employment  ”  Down  the  road  are  other 
projects  and  classifications. 

Before  launching  such  efforts  Ander¬ 
son  wants  to  get  a  close-up  look  at  the 


nuts  and  bolts  of  the  classified  operation 
on  newspapers.  He’ll  soon  be  spending  a 
week  in  the  classified  department  of  a 
major  newspaper  and  a  second  week 
with  a  medium  size  paper.  Following  that 
he’s  going  to  be  visiting  with  advertising 
managers  of  newspapers  around  the 
country  to  seek  out  their  problem  areas 
and  get  their  input  into  opportunities  for 


Eric  D.  Anderson 


new  linage  development. 

Anderson  wants  to  see  how  he  can 
apply  the  marketing  knowhow  developed 
in  his  10  years  with  Donnelley  to  news¬ 
papers.  “We  made  marketing  consul¬ 
tants  out  of  our  sales  people,”  he  said. 
“We  set  up  computerized  data  banks  to 
help  them  solve  customer’s  problems. 
All  the  Bell  system  books  were  tied  to¬ 
gether  by  teletype  so  a  customer’s  order 
could  be  flashed  to  any  region  im¬ 
mediately.”  Does  national  newspaper 
classified  lend  itself  to  that  kind  of  han¬ 
dling?  Would  advertising  agencies,  many 
of  whom  now  have  ‘directory  divisions’ 
handle  national  classified  for  newspapers 
as  they  now  do  yellow  pages?  The 
Bureau’s  new  marketing  director  for 
classified  said  the  answers  to  such  ques¬ 
tions  must  be  put  off  until  he  gets  a  better 
perspective  of  the  newspaper  picture. 
But  to  Anderson  and  his  visitor  they  rep¬ 
resent  intriguing  possibilities. 

*  ♦  * 

The  $64  Question — once  the  nation’s 
no.  1  quiz  game  became  a  useful  training 
device  for  the  ad  salesmen  at  Albany’s 
Capital  Newspaper  Group.  Ad  director 
Bob  Shadewald  found  that  his  unique 
application  helped  the  sales  staff  to  both 
learn  and  use  the  information  developed 
by  the  promotion  and  research  depart¬ 
ments. 

First  the  maintenance  department 
converted  an  information  booth  into  an 
isolation  booth  reminiscent  of  the  real 
thing  on  the  $64  Quiz  program.  Ques¬ 
tions  were  formulated  by  the  promotion 
and  research  people. 

At  the  sales  meeting  a  randomly 
selected  salesman  was  ushered  into  the 
booth  while  the  quizmaster.  Bob 
Schoenbacher,  retail  manager  was  intro¬ 
duced  by  a  specially  prepared  radio  tape. 


For  really  big  holiday  spending, 
check  Central  Pennsylvania — 

ALTOONA,  OF  COURSE! 


No  matter  what  your  product,  you're  sure  of 
outstanding  results  when  you  promote  it  in 
the  $519-million*  Altoona  SMSA.  In  our 
metro,  industrial  employment  is  up  10.5% 
since  last  year.  Altoona  folks  are  living  very 
well  now— and  spending  accordingly. 

In  a  state  famous  for  good  eating,  we're  the 
No.  1  SMSA  in  per-household  food  sales; 
we're  No.  2  in  Pennsylvania  per-household 
automotive  sales — with  car  registrations  up 
8%  this  year!  We  deliver  buying  Altoona. 


The  Altoona  Mirror  reaches  Tl.  '  I 

ii:^roTjr,nrj%r,fo^:  Httoona  wirror  I 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER  •  ALTOONA,  PA.  16603 

Add  several  thousand  more  able-to-buy  DETMMQVI  If  A  MIA  lUIIDDAD 
households  with  a  companion  newspaper.  ■  W  w  AAiwI#*  niinnwn 

STATE  COLLEGE,  PA.  16801 

Another  world  of  news  with  the  local  point  of  view. 


The  sales  person  was  first  asked  a  ques¬ 
tion  worth  $1.  A  second  question,  suc¬ 
cessfully  answered  was  worth  $2,  then 
$4,  $16,  $32  and  on  up  to  $64.  If  a  ques¬ 
tion  was  not  answered  correctly,  a  bottle 
of  champagne  was  awarded  as  a  consola¬ 
tion  prize  and  a  new  contestant  was 
popped  into  the  booth. 

“Questions  ranged  from  rates  to  spe¬ 
cial  section  information  and  were  de¬ 
signed  to  stimulate  interest  in  the  infor¬ 
mation  the  sales  staff  needs  to  sell  the 
many  and  varied  products  that  Capital 
Newspapers  offer,”  Shadewald  said. 

He  added  that  the  series  lasted  for  a 
number  of  meetings,  with  a  classified  sol¬ 
icitor  taking  the  $64  prize  on  one  occa¬ 
sion.  The  Quiz  will  be  used  periodically 
to  upgrade  the  use  of  material  or  to  rein¬ 
force  the  application  of  new  data. 


The  County  Line  Cheese  account,  a 
division  of  Beatrice  Foods,  has  been  as- 
^  signed  to  Hicks  &  Greist,  Inc.  John  Fer¬ 
guson  will  supervise  the  account.  The 
budget  is  expected  to  be  between 
$750,000  and  $1,000,000. 
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Resolutions  adopted 
by  APME  and  NNA 


Resolutions,  covering  a  range  of  sub¬ 
jects  affecting  newspapers,  were  adopted 
recently  by  the  Associated  Press  Manag¬ 
ing  Editors’  Association  and  the  Na¬ 
tional  Newspaper  Association  at  their 
respective  annual  meetings. 

APME  resolutions: 

CIA  Practices 

Resolved,  the  Associated  Press  Man¬ 
aging  Editors’  Association: 

1.  Condemns  the  Central  Intelligence 
Agency’s  past  use  of  foreign  and  domes¬ 
tic  newsmen  to  gather  information  and 
intelligence. 

2.  Urges  an  immediate  halt  to  all  such 
activities,  wherever  they  may  exist. 

3.  Calls  upon  the  CIA  to  give  public 
assurances  that  the  practice  has  been 
halted;  and,  should  CIA  officials  not  re¬ 
spond,  urges  the  Congress  or  the  Presi¬ 
dent  to  make  such  prohibitions  mandat¬ 
ory. 

4.  Recognizes  that  CIA  links  with 
newsmen  were  a  two-way  street,  and 
equally  condemns  newsmen  who  were 
“used”  by  the  CIA. 

5.  Reaffirms  its  belief  that  the  credibil¬ 
ity  of  the  nation’s  free  press  rests  upon 


its  absolute  freedom  from  governmental 
interference. 

Privacy 

Whereas  privacy  laws  and  freedom  of 
information  often  appear  to  be  on  a  colli¬ 
sion  course,  be  it  resolved  that  the  As¬ 
sociated  Press  Managing  Editors’  As¬ 
sociation  urges  its  membership  to: 

Be  watchdogs  of  all  privacy  acts  being 
considered  within  their  states  and 
elsewhere  in  the  United  States. 

Vigorously  resist  any  efforts  to  close 
to  the  press  those  records  and  meetings 
which  have  always  been  public  and  to 
which  the  public  is  entitled  to  access. 

Special  Perks 

Resolved,  that  the  Associated  Press 
Managing  Editors’  Association  is  op¬ 
posed  to  the  acceptance  by  .the  press  of 
special  privileges  and  perquisites  from 
federal,  state  or  local  governments.  We 
urge  newspapers  and  wire  services  to 
pay  their  own  way  to  avoid  even  the 
appearance  of  accepting  favors  from  any 
government  body. 

Convention  Costs 

Resolved,  that  the  board  of  directors 


of  the  Associated  Press  Managing 
Editors’  Association  adopts  the  follow¬ 
ing  policy: 

1 .  It  shall  be  the  goal  of  APME  to  be 
financially  independent  in  conducting  its 
conventions. 

2.  Convention  hosts  may  sponsor 
events  or  other  entertainment  if  they 
wish.  However,  this  is  not  a  require¬ 
ment. 

3.  The  convention  costs  of  APME 
shall  be  met  through  convention  registra¬ 
tion  fees  and  other  convention  income. 

4.  This  policy  statement  shall  be  flexi¬ 
ble  so  that  the  needs  of  the  membership 
will  be  met  at  all  times. 

Free  Convention 

Resolved,  that  the  Associated  Press 
Managing  Editors’  Association  actively 
supports  the  Newspaper  Food  Editors 
and  Writers  Association’s  decision  to  es¬ 
tablish  its  own  annual  professional  con¬ 
ference  or  convention,  free  from  com¬ 
mercial  involvement  by  the  food  indus¬ 
try. 

Stylebook  Praised 

Resolved,  that  the  Associated  Press 
Managing  Editors’  Association  thanks  all 
members  of  the  Associated  Press  staff 
and  of  APME  whose  input  resulted  in  the 
outstanding  new  AP  stylebook  and 
libel-and-privacy  manual. 

9k  9k 

NNA  resolutions: 

WHEREAS  it  is  statistically  true  that 
more  than  one-half  of  the  world’s  people 
are  being  deprived  of  freedom  of  the 
press:  and 

WHEREAS  Freedom  of  the  Press  and 
freedom  of  public  information  are  given 
priority  as  the  first  human  right  in  our 
Constitutional  Bill  of  Rights:  and 

WHEREAS  the  present  administra¬ 
tion  at  Washington  has  committed  itself 
and  the  country  to  a  policy  of  insuring 
the  revival  of  human  rights  throughout 
the  world 

BE  IT  RESOLVED  that  the  National 
Newspaper  Association  respectively  re¬ 
quest  the  Department  of  State  to  give 
first  priority  in  the  presentation  to  the 
countries  of  the  world  of  the  cause  of 
human  rights  the  cause  of  the  right  of  all 
peoples  to  a  free  press,  free  discussion 
and  freedom  of  information  particularly 
in  view  of  the  recent  muffling  of  The 
World  of  Johannesburg,  South  Africa. 


Fellowship  guide 

A  directory  of  24  grants  and  fellow¬ 
ships  available  to  working  journalists  is 
now  available  and  can  be  obtained  by 
writing  to  the  Professional  Relations 
Committee,  National  Press  Club, 
Washington,  D.C.  20045. 


PC-IS  "Iiiiiiited  EditiLon.” 
Buy  one  now  —  save  $785 
and  cut  your  water  I)!]! 
by  75%. 


RJ^t  now,  when  you  hqy 
the  “Umited  Edition”  PC- 13 
photocomp  processor,  we 
wiU  throw  in  a  new  Logs 
Water-Miser  that  can  cut 
your  PC- 13  water  needs  up 
to  a  whopping  75%  1  Hus 
save  you  $786  right  off  the 
bat. 

What’s  more,  the  “limited 
Edition”  will  process  3”  to 
13”  phototypesetting  film 
and  RC  paper  at  speeds  up 
to  8  feet  per  minute.  And 
give  quality  results  three 
shifts  a  day  -  everyday. 

See  3rour  LogE  dealer  today 
for  more  “Limited  Edition” 
information. 


7001  Loisdale  Road 
Springfield,  VA  22150 
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New  products 

(Continued  from  page  27) 

since  the  system’s  introduction  in  June, 
1976. 

*  ♦  * 

King  Press  has  introduced  a  new  web 
offset  press  incorporating  features  from 
their  Daily  King  press.  The  new  press  is 
labeled  Daily  King  II  and  is  modular  in 
design  with  an  operator's  control  con¬ 
sole.  The  press  is  equipped  with  jog 
forward/jog  reverse  functions,  and  all 
printing  units  have  jog  forward/stop 
functions. 

The  pneumatic  operating  system  in¬ 
cludes  on  and  off  control  of  the  ink  doc¬ 
tors,  as  well  as  impression,  ink  and  water 
controls.  The  ink  ducting  system  pro¬ 
vides  easier  adjustment  and  mainte¬ 
nance,  and  the  redesigned  dampening 
system  permits  more  precise  adjustment 
at  all  press  speeds. 

Folder  design  is  “S”  wrap  configura¬ 
tion  with  one  cylinder  size  roll  forgather¬ 
ing  and  one  half-cylinder  size  roll.  Nip¬ 
ping  rolls  are  pneumatically  operated 
with  nipping  pressures  controlled  at 
operator's  console. 

Folder  delivery  section  uses  four  end¬ 
less  delivery  tapes  and  a  twelve-position 
laydown  creel.  Tension  wheels  and 
brush  stops  are  featured  for  the  quarter 
folded  product. 

■N.AFP  Systems  is  offering  a  newsprint 
waste  calculator  with  a  waste  scale  range 
up  to  5%  showing  newsprint  costs  per 
ton  in  S5  increments  from  S.^00  to  S400. 
Reverse  side  of  calculator  contains 
newsprint  waste  chart  and  scales  show¬ 
ing  typical  waste  percentage  relation¬ 
ships  for  NAPF.  offset  and  DiLitho. 


Write  on  company  letterhead  to  NAPF 
Systems  (USA),  P.O.  Box  246,  San  Mar¬ 
cos,  Calif.  92069. 

*  *  * 

Raytheon  Graphic  Systems  has  in¬ 
stalled  a  two  terminal  (one  controller) 
Raycomp  II  full-page  ad  composition 
system  at  the  Medford  (Ore.)  Mail 
Tribune.  The  system  is  scheduled  for 
on-line  operation  in  December. 

^  9k 

Hendrix  has  sold  a  6400  system  to  the 
Huddersfield  (England)  Daily  E.\aminer 
and  the  Weekly  Examiner.  The  system 
will  utilize  four  Edit  III  VDTs  in  the 
production  department  for  input,  proof¬ 
reading,  markup  and  copy  fitting.  Exist¬ 
ing  tape  perforators  will  provide  paper 
tape  for  additional  input  of  text  and  clas¬ 
sified  ads.  Software  is  to  consist  of  edito¬ 
rial,  classified  and  composition. 

The  64(X)  will  be  on-line  to  a  high  speed 
line  printer,  2  Compugraphic  Videoset¬ 
ters,  paper  tape  punch  and  reader. 

*  * 

ESECO  of  Cushing,  Oklahoma  has  in¬ 
troduced  Speedmatic  model  2-W-28''* 
Thinline  revolving  darkroom  door. 
Speedmatic  doors  also  are  available  in 
36"  two-way  and  48"  three-way  models. 
Door  is  made  of  high  impact  polystyrene 
with  an  all  steel  superstructure.  Suspen¬ 
sion  and  lower  guide  bearings  are  used  to 
facilitate  movement.  Breakaway  hard¬ 
ware  permits  the  door  to  be  easily  popped 
away  from  the  wall  opening  in  emer¬ 
gencies. 

9}:  ^  ^ 

Newspaper  Products — Rockwell  Inter¬ 
national  has  introduced  a  new  Commun¬ 
ity  press  the  “SSC,"  designed  for 
dailies,  large  weeklies,  commercial  and 
supplemental  work. 


The  SSC  press  is  guaranteed  at  25,000 
papers  per  hour  and  is  equipped  with 
web  break  detectors,  heavier  duty  drive 
and  gearing  and  a  higher  production 
folder. 

The  press  includes  swing  away  ink 
fountains  for  easier  cleaning  and  color 
change  and  new  on-the-nose  plate  lockup 
for  easier,  more  precise  plate  positioning 
for  color  register.  In  addition,  options 
include  circumferential  register  controls 
for  running  adjustment  of  back  to  back 
register  and  a  kit  for  running  eight  webs 
over  one  former  to  provide  larger 
single-section  products. 

*  ♦  * 

Zentec  Corporation  has  completed  de¬ 
liveries  on  a  $400,000  order  of  user  pro¬ 
grammable  VDTs  to  the  Los  Angeles 
Times  for  use  in  their  circulation  depart¬ 
ment. 

The  130  VDTs  will  be  interactive  to 
the  Times  minicomputer  based  realtime 
data  base  of  subscriber  information. 

The  terminals  have  single  key  stroke 
functions  that  bring  specific  forms  to  the 
screen.  Architecture  design  of  the  sys¬ 
tem  allows  easy  firmware  and  keyboard 
changes. 

lit  Hi 

Harris/Computype  has  sold  more  than 
80  Microstors  since  introducing  the 
microprocessor  based,  floppy  disc  sys¬ 
tem  at  the  Anaheim  ANPA/Rl  confer¬ 
ence. 

H:  Hi  * 

Information  Products  of  Rockwell  In¬ 
ternational  has  sold  a  Goss  Metro-set/2 
phototypesetter  to  the  Christian  Science 
Publishing  Society  and  one  Metro-set/2 
phototypesetter  to  the  Marion  (Ind.) 
Chronicle-  Tribune . 

Two  Metro-set/2’ s  were  sold  to  the 
Boston  (Mass.)  Herald  American. 

The  Bridgeport  (Conn.)  Telegram  and 
Post  purchased  a  third  Metro-set  photo¬ 
typesetter.  The  papers  also  have  two 
logotype  storage  units. 

♦  *  * 

Harris/Computype  has  introduced  an 
on-line  interface  to  the  Compuwriter  I/ll 
series  direct  entry  phototypesetter 
manufactured  by  Compugraphic  of  Wil¬ 
mington,  Mass. 

The  $1,795  interface  can  turn  a 
Compuwriter  Jr.  1,  II  or  II  Jr.,  into  a 
multiple  keyboard  composition  system 
by  tying  in  up  to  four  compuedit  termi¬ 
nals,  or  three  VDTs  and  a  paper  tape 
reader,  for  direct  input.  The  interface 
can  output  to  a  paper  tape  in  the  off-line 
mode. 

♦  *  * 

nuArc  Company  is  offering  a  free  32 
page  product  catalog  and  price  list.  The 
catalog  contains  over  200  products,  in¬ 
cluding  a  full  line  of  process  cameras, 
Flip/Top  platemakers  and  platemaking 
equipment.  Write  on  company  letterhead 
to;  nuArc  Company,  4100  West  Grand 
Ave.,  Chicago,  Illinois  60651. 


Ask  the  N.E.W.S.  makers 


The  men  at  Newspaper  Elec¬ 
tronics  (Corporation  will  eagerly 
and  proudly  tell  you  about  the 
flexibility  and  quality  of  the 
N.E.W.S.  (Newspaper  Editing 
and  Wire  System),  and  how  it 
can  be  custom  designed  to  fit 
your  specific  needs,  without  an 
expensive  software  package. 


Ask  the  news 
printers 

They  are  at  more  than  three 
dozen  newspapers,  magazines, 
publishers,  teaching  institutions 
and  syndications  where  the 
N.E.W.S.  has  been  installed.  If 
you’re  interested  in  what  they 
have  to  say,  we’ll  put  you  in 
touch  with  tiiem.  Give  us  a  call. 
We  love  to  tell  folks  the  good 
N.E.W.S. 


iv- 


Newspaper 
Electronics 
Corporation 

3225  Roanoke  Rd. 

Kansas  City,  Mo.  641 1 1 

816/756-0052 


I  I  (Continued  on  page  31) 
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New  products 
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King  Press  has  sold  a  six-unit  News 
King  to  the  Newton  (N.C.)  Ohsen'er- 
News-Enterprise . 

Owens  Publishing  of  Baker,  La.,  has 
installed  a  four-unit  News  King  equipped 
with  a  KJ-6  folder. 

West  Palm  Beach  (Fla.)  Palm  Beacher 
has  installed  a  two-unit  News  King 
press. 

*  ♦  ♦ 

Mita  Copystar  America  has  introduced 
an  inexpensive  low  to  mid-volume  dry- 
toned  desk  top  copier.  Model  500D  is 
designed  for  letter,  legal  and  statement 
size  items  and  will  make  copies  as  large 
as  10"  X  14".  Copies  are  dry  and  can  be 
written  on  with  pencil,  pen  or  felt  tip 
markers. 

*  *  * 

Commercial  Supply  has  produced  a 
precision  measuring  tool  called  Graphic 
Master  for  those  connected  with  the 
graphic,  printing  and  advertising  fields. 
Unit  contains  10  different  scales  on  a 
large  10  x  12"  crystal  clear  plastic  sheet. 
To  use,  one  places  the  unit  over  the  copy 
to  determine  or  specify  type  point  size, 
leading,  picas,  agate,  inches,  milli^ 
meters,  and  typewriter  scales.  Retail 
price  is  $12.00  available  from  mfg.. 
Commercial  Supply,  Suite  307  ,  65  Ora 
Way,  San  Francisco,  Calif.  94131. 

*  ♦  * 

Snook  Corporation  has  announced  a 
revised  All-New  Type-Flex  Junior 
photographic  reproportioning  unit.  The 
unit  can  reproportion  copy  in  one  direc¬ 
tion  from  50%  to  200%  of  original  size. 
The  device  can  be  used  with  diffusion 
transfer  materials  as  well  as  other  photo¬ 
graphic  films  and  papers.  Price  is  $3,500. 

*  4c  * 

M.  P.  Goodkin  has  introduced  a  low 
cost  system  for  setting  display  type  and 
headlines  photographically.  Unit  is 
called  Deadliner  Headliner  and  can  set 
letters,  words,  lines  or  a  complete  layout 
up  to  14"  wide.  Type  is  produced  on 
photo-sensitive  paper  or  film  by  contact 
printing  using  photographic  negative 
fonts.  Sizes  vary  from  18  point  to  90 
point  with  some  faces  ranging  from  6 
point  to  90  point. 

4c  4«  4« 

Chemco  Photoproducts  has  introduced 
the  Chemco  Alan  Prime/Squeeze 
(anamorphic)  24"  lens  for  News-Pager 
and  Spartan  ill  cameras.  The  lens  per¬ 
mits  ““dial  in”  squeeze  percentages  from 
0  to  8%.  New  lens  also  permits  the  ability 
to  ““shrink  or  stretch”  one  dimension, 
combined  with  the  two  dimensional 
changes  possible  with  a  projection  cam¬ 
era,  means  expanded  copy  massaging 
capabilities.  New  variable  squeeze  lens 
is  available  at  the  same  price  as  the 
previous  fixed-percentage  lens. 


CompuScan  has  introduced  Alphaterm 
OCR  system,  an  extension  to  its  Alpha 
(OCR)  product  line.  The  system  incorpo¬ 
rates  an  intelligent  VDT  and  an  optional 
floppy  diskette  storage  device.  System 
handles  typed  and  keyed  texts  and/or 
forms  input,  while  providing  output 
interfaces  to  paper  tape,  magnetic  tape, 
phototypesetters,  modems  and  on-line  to 
computers. 

Equipment  people 
in  the  news: 

William  K.  Marrinan  has  joined  Log- 
Etronics  as  president  and  director.  Mar¬ 
rinan  served  most  recently  as  president  of 
Terminal  Communications.  He  was  for¬ 
merly  president  of  Miller  Printing  Ma¬ 
chinery  company  of  Pittsburgh,  Pa. 

4c  *  4« 

Ronald  C.  Baker  has  assumed  the  posi¬ 
tion  of  president  of  U  nited  States  Printing 
Ink  Company.  Baker  has  been  executive 
vicepresident  of  the  firm  since  September 
1975. 

4s  4c  4« 

Dennis  Chambers  has  been  promoted  to 
vicepresident  of  NAPP  Systems  USA. 
Chambers  has  been  with  the  firm  since 
1975  as  controller  of  the  plate  making 
company. 

4c  4c  4c 

C.  T.  “Cy”  Lynch  has  been  promoted 
to  the  newly  created  position  of  director 


of  field  marketing  for  Harris  Composition 
Systems  division.  He  was  formerly  cent¬ 
ral  region  marketing  director  of  Composi¬ 
tion  Systems. 

Edward  S.  Ridgway  has  been  promoted 
to  marketing  director-eastern  region  for 
Composition  Systems.  He  was  previ¬ 
ously  senior  marketing  representative  in 
the  eastern  region. 

4c  4c  4c 

Vincent  J.  Spoto  has  been  appointed 
director  of  sales  and  marketing  for 
ECRM.  Spoto  was  previously  director  of 
marketing  at  ECRM. 

John  Munneke  has  been  appointed  dis¬ 
trict  sales  manager  for  ECRM  in  the 
mid-Atlantic  area.  He  was  formerly  with 
Dymo  Graphic  Systems. 

Earl  Wicker  has  joined  ECRM  as  dis¬ 
trict  sales  manager  for  the  midwest  terri¬ 
tory.  Wicker  was  previously  with  Photon. 

4c  4«  4c 

William  W.  Norwood  has  joined  King 
Press  as  regional  sales  engineer  in  the 
Pennsylvania  area. 

Theodore  H.  Cook  III  has  joined  King 
Press  as  a  sales  engineer  in  the  New  Eng¬ 
land  states. 

4c  4c  4c 

William  J.  Kelly  has  been  appointed 
V-l-P  product  manager  for  Mergenthaler 
Linotype  company.  Kelly  was  most  re¬ 
cently  a  sales  engineer  in  the  New  York 
metropolitan  area. 


Rockwell-Goss 


Sta-Hi  Stacker 


This  nameplate  identifies  one  of  the  models  from  our  broad 
range  of  newspaper  counter  stackers,  products  of  the 
world’s  largest  manufacturer  of  presses  and  newspaper 
production  equipment  ...  a  single  source  supplier  of  pre¬ 
press,  pressroom  and  mailroom  equipment  and  systems. 
Graphic  Systems  Division,  Sta-Hi  Mailroom  Products, 
Rockwell  International,  8  Capitol  Street,  Nashua,  N.  H. 
03060.  Phone;  603/883-3311. 


Rockwell  International 

...where  science  gets  down  to  business 


EDITOR  &  PUBLISHER  for  November  26,  1977 


31 


Newspeople  in  the  news 


Richard  E.  Lewis,  previously  assistant 
to  the  president  of  Logicon  Inc. — joined 
The  Record,  Hackensack.  N.J.  as  pro¬ 
duction  director  with  responsibility  for 
all  operating  divisions  of  the  production 
department.  Lewis  joined  Logicon,  Inc. 
in  1976  as  assistant  to  the  president. 

*  ♦  * 

Winston  S.  Carter — to  general 
manager/director  of  marketing  for  the  El 
Cajon  Californian  and  Weekly  Review 
from  assistant  to  the  publisher  of  North¬ 
east  Newspapers  of  Los  Angeles.  He 
succeeds  Jerry  Ramey — moved  to 
management  position  with  the  Medford 
(Ore.)  Mail-Tribune. 

i|c  }fc  ^ 

Michael  Carmack — from  television 
and  feature  writer  to  entertainment 

editor  of  the  Los  Angeles  Herald 

E.\aminer. 

st:  ^  * 

H.  J.  Kracke — appointed  executive 
director  of  the  Publishers’  Association  of 
New  York  City,  from  assistant  to  the 


M.  J.  McMillan,  treasurer  and  con¬ 
troller  of  the  Jacksonville  (N.C.)  Daily 
News — named  publisher  after  the  sale  of 
the  newspaper  by  co-owners  J.  M. 
Robinson  and  W.  K.  Glasgow  to  Free¬ 
dom  Newspapers,  Inc.  The  News  is  the 
4th  North  Carolina  newspaper  to  be  pur¬ 
chased  by  the  organization  and  increases 
the  total  owned  throughout  the  United 
States  to  27. 

*  ♦  * 

Robert  L.  Holt — named  to  the  new 
position  of  marketing  director  of  the 
Houston  Chronicle.  He  has  been  with 
the  newspaper  31  years  and  will  have 
responsibility  for  promotion  and  re¬ 
search  departments  and  also  will  be  in 
charge  of  public  relations  and  educa¬ 
tional  services.  Holt  began  with  the 
Chronicle  as  a  route  boy  and  was  in  suc¬ 
cession  a  district  manager,  circulation  di¬ 
rector  and  assistant  marketing  director. 

*  *  ♦ 

Roger  Tubby,  co-publisher  and  editor 
of  the  Adirondack  Daily  Enterprise  in 
Saranac  Lake  from  1953  to  1970  and 


RONALD  C.  BAKER  has  assumed  the 
position  of  president  of  United  States 
Printing  Ink  Company,  it  was  an¬ 
nounced  by  Donald  H.  Seixas,  chief 
executive  officer  for  printing  inks 
within  the  Millmaster  Onyx  group  of 
Kewanee  Industries.  Baker  had  been 
most  recently  serving  as  executive 
vicepresident  of  the  firm. 


general  manager  of  the  New  York  News. 

*  *  * 

Editorial  personnel  changes  of  the 
Statesboro  (Ga.)  Daily  Herald  and 
semi-weekly  Southern  Beacon  include: 

Bob  Lynch,  executive  editor  of  both 
publications — named  general  manager  of 
the  Camden  (S.C.)  Chronicle,  tri¬ 
weekly.  Named  to  succeed  Lynch  as 
managing  editor  of  the  Herald  and 
Beacon — Ted  Burrows,  associate  editor 
of  the  Beacon.  Roy  Akins,  also  an  as¬ 
sociate  editor  of  the  Beacon — promoted 
to  editor. 

^  :|c  * 

T.  G.  Lackey — named  production 
manager  for  the  State  and  Columbia 
(S.C.)  Record  from  production  super¬ 
visor.  Mack  Eubanks,  pressroom 
superintendent  for  the  State  and  Rec¬ 
ord — named  assistant  production  man¬ 
ager. 

*  *  * 

James  Stommen — named  executive 
editor  of  the  Owensboro  (Ky.)  Mes¬ 
senger-Inquirer  from  the  Kalamazoo 
(Mich.)  Gazette,  where  he  has  been  city 
editor.  Stommen  succeeds  Lawrence 
Fuller,  who  now  heads  news  operations 
at  the  Siou.x  Falls  (S.D.)  Argus-Leader. 

Emma  Perley  Lincoln,  93,  retired 
Washington  newspaper  reporter  who 
also  worked  in  Washington  public  rela¬ 
tions;  with  the  old  Washington  Times 
and  the  Washington  Times-Herald;  Min¬ 
neapolis  News  society  editor  before 
moving  to  Washington  in  the  20s;  Oc¬ 
tober  29. 
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White  House  press  secretary  under  Pres¬ 
ident  Harry  Truman — named  chairman 
of  the  newly  authorized  Olympic 
Accommodations  Control  Corporation 
by  Governor  Hugh  Carey  of  New  York. 

*  *  * 

W.  W.  Starr,  advertising  director  of 
the  Fort  Lauderdale  News,  and  J.  Mil¬ 
lard  Cain,  community  relations  director 
of  the  Fort  Lauderdale  News  and  Pom¬ 
pano  Beach  Sun-Sentinel — retired. 

*  *  * 

Arvin  Stafford,  a  justice  of  the  peace 
in  Slaton,  Texas — named  Slaton  Slato- 
nite  advertising  manager. 

*  *  ♦ 

Jim  Elam — appointed  assistant  pub¬ 
lisher  and  promotion  director  of  the  San 
Benito  (Tex.)  News,  the  paper  he  first 
served  22  years  ago  as  a  street  sales  boy; 
he  has  been  advertising  manager  since 
1971. 

*  *  * 

Dan  Ragan — named  circulation  direc¬ 
tor  for  the  Enterprise  Co.,  Beaumont, 
Texas  from  circulation  manager  of  the 
Little  Rock  (Ark.)  Democrat  and  earlier 
with  the  Jacksonville  (Fla.)  Times 
Union-Journal. 

ifi  ifi 

Lee  Young,  former  news  editor  for  the 
Camden  (Ark.)  News — named  editor  for 
three  weeklies  published  by  the  Herald 
Publishing  Company,  including  the 
Grand  Prairie  Herald,  Hazen;  Mar\'ell 
Messenger  and  DeValls  Bluff  Times. 

♦  *  ♦ 

Don  Barbera,  reporter  for  the  Tulsa 
Tribune — named  director  of  public  rela¬ 
tions  for  the  Oklahoma  College  of  Os¬ 
teopathic  Medicine  and  Surgery,  Tulsa. 


G.  Anthony  Lang,  reporter-writer  for 
the  Cincinnati  Enquirer's  Sunday 
Magazine  since  January,  1972 — named 
local  columnist  in  the  People  Today  sec¬ 
tion.  Lang  replaces  Tom  Callahan,  who 
became  a  syndicated  sports  columnist 
for  the  Combined  Communications 
Corp.  Callahan  has  been  with  the  En¬ 
quirer  since  1971  and  was  a  sports  col¬ 
umnist  until  early  this  year  when  he 
began  a  local  column.  He  has  worked  for 
the  Baltimore  Evening  Sun,  Associated 
Press,  Tulsa,  and  the  San  Diego  Union. 

♦  *  * 

Louis  A.  Weill,  III — to  receive  the 
Distinguished  Community  Service 
Award  given  by  the  United  Way  of 
Westchester  (N.Y.)  November  20  at  the 
Rye  Town  Hilton.  Weill  is  president  and 
publisher  of  Westchester  Rockland 
Newspapers,  Inc. 

>|c  * 

Erma  Hassen — to  the  new  post  of  mar¬ 
keting  research  manager  of  the  Los 
Angeles  Herald-Examiner  after  two 
years  in  marketing  work  with  the  Dallas 
Times-Herald.  Earlier,  she  was  with  the 
marketing  research  department  of  the 
Los  Angeles  Times. 

*  % 

Ronald  W.  Clark — promoted  to  assis¬ 
tant  classified  advertising  manager  of  the 
Asbury  Park  (N.J.)  Press. 

*  *  ♦ 

Richard  M.  Daniels,  former  real  estate 
editor  of  the  San  Diego  (Calif.)  Union — 
appointed  vicepresident  for  public  rela¬ 
tions  for  Hubbert  Advertising  «&  Public 
Relations  Co.,  a  Costa  Mesa,  California- 
based  agency. 
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A  NATRONA  COUNTY  sheriffs  deputy  presents  a  subpoena  to  Casper  Star- 
Tribune  managing  editor  Phil  AAcAuley  as  assistant  managing  editor  Dan  Par¬ 
tridge  looks  on.  The  newspaper  is  being  sued  by  two  members  of  the  Natrona 
County  International  Airport  Board. 

Philadelphia  Newspapers,  Inc. 
settle  part  of  suit  vs.  city 


Exonerated 
figures  sue 
newspaper 

Depositions  are  being  taken  this  month 
in  the  $9.5  million  libel  suit  filed  against 
the  Casper  (Wyo.)  Star-Tribune  by  two 
members  of  the  Natrona  County  Interna¬ 
tional  Airport  Board. 

A  similar  suit,  asking  for  $9  million  in 
damages,  has  also  been  filed  against 
Casper  Station  KTWO-tv  and  radio,  its 
general  manager.  Bob  Price,  and  Harris- 
cope  Broadcasting  Corp.  vicepresident 
Jack  Rosenthal,  by  Airport  Board  mem¬ 
bers  John  MacGuire  and  Neil  McMurry. 

MacGuire,  the  owner  of  a  uranium 
claim  staking  business  active  in  several 
western  states,  and  McMurry,  partner  in 
one  of  the  largest  construction  firms  in 
Wyoming,  filed  the  suit  in  connection 
with  a  series  of  articles  published  by  the 
Star-Tribune,  the  state’s  largest  news¬ 
paper,  in  the  summer  of  1976. 

The  articles  described  the  theft  of 
gasoline  and  materials  over  a  period  of 
years  from  the  public  facility,  the  con¬ 
struction  of  a  water  line  from  the  airport 
serving  exclusively  the  private  ranch  of  a 
former  airport  board  member,  and  the 
billing  to  the  airport  for  materials  used  in 
the  construction  of  a  home  belonging  to 
the  son  of  a  former  airport  manager. 

As  a  result  of  the  series  of  articles  a 
county  Grand  Jury  was  called  in  De¬ 
cember,  1976  to  investigate  the  operation 
of  the  airport. 

Only  one  indictment  was  returned, 
against  a  former  airport  employe  for  the 
theft  of  a  forced  air  furnace.  The  jury 
exonerated  all  airport  board  members  of 
any  wrong-doing  and  issued  an  admoni¬ 
tion  against  the  press,  chastising  the 
local  media  for  criticism  of  “upstanding” 
members  of  the  community. 

Named  as  defendants  in  the  libel  suit 
are  Casper  Star-Tribune  publisher 
Thomas  W.  Howard  and  the  writers  of 
the  airport  stories,  managing  editor  Phil 
McAuley  and  assistant  managing  editor 
Dan  Partridge. 

Lawyers  for  the  plaintiffs,  Natrona 
County  Attorney  Dan  Burke  and  Deputy 
County  Attorney  Vince  Horn,  have  sub¬ 
poenaed  all  letters  to  the  editor,  pub¬ 
lished  and  unpublished,  all  interoffice 
memos,  all  records  of  telephone  calls  and 
all  notes  related  to  the  airport  con¬ 
troversy. 

Burke  is  the  nephew  of  John  Burke, 
the  chairman  of  the  Natrona  County 
Commissioners,  the  board  ultimately  re¬ 
sponsible  for  the  operation  of  the  airport. 

Plaintiff  McMurry  is  a  business  part¬ 
ner  of  Natrona  County  Commissioner 
Vem  Rissler. 


Philadelphia  Newspapers,  Inc.,  pub¬ 
lisher  of  the  Philadelphia  Inquirer  and 
Daily  News,  has  settled  its  suit  filed 
against  city  Police  Commissioner  Joseph 
F.  O’Neill  and  Mayor  Frank  Rizzo,  but 
has  not  resolved  a  portion  of  the  suit 
against  Thomas  Magrann,  head  of  the 
Building  and  Construction  Trades  Coun¬ 
cil. 

Council  members  had  picketed  the  In¬ 
quirer  on  March  19,  1976  allegedly  to 
protest  a  two-part  series  the  paper  had 
run  on  the  rise  of  non  union  workers  in 
labor.  The  Inquirer  inferred  that  the  inci¬ 
dent,  which  shut  the  paper  down  for  10 
hours,  was  related  to  prior  confronta¬ 
tions  between  the  paper  and  Rizzo. 
Rizzo  and  Magrann  are  close  friends. 

The  suit  against  the  police  commis¬ 
sioner  and  Rizzo,  which  charged  that 
they  violated  PNI’s  civil  and  constitu¬ 
tional  rights,  was  settled  with  the  de¬ 
partment  agreeing  to  new  guidelines  for 
handling  demonstrations.  The  new 
guidelines,  approved  by  U.S.  District 
Judge  Edward  Becker,  pertain  to  all  de¬ 
monstrations  in  the  city.  An  old  directive 
had  related  only  to  labor  demonstrations. 
The  new  regulations  are  also  more 
specific. 

The  old  directive  stated  that  at  de¬ 
monstrations,  police  were  to  “preserve 
peace  and  order,  protect  the  civil  rights 
of  both  sides,  and  .  .  .  prevent  the  de¬ 
struction  of  property.” 

The  new  directive  requires  police  to 
try  to  “talk  open”  the  picket  lines  that 
may  block  a  building  and  to  arrest  any 
non-complying  demonstrators — unless 
there  is  a  danger  that  such  action  would 


result  in  “large-scale  violence  and  bodily 
harm.” 

If  such  a  danger  is  deemed  to  exist,  the 
police  must  notify  the  building  owner 
and  the  owner  may  then  go  to  court, 
accompanied  by  the  city’s  Law  Depart¬ 
ment,  to  seek  injunction.  If  the  court 
then  orders  demonstrators  to  disperse, 
the  police  may  arrest  anyone  refusing  to 
do  so. 

PNI  had  maintained  that  O’Neill,  act¬ 
ing  on  Rizzo’s  orders,  did  nothing  to  stop 
the  construction  workers — who  were  not 
PNI  employees — from  blocking  the 
building.  In  reaching  the  agreement,  PNI 
did  not  change  its  contention. 

O’Neill  and  Rizzo  characterized  the 
incident  as  a  labor  dispute  and  said  the 
police  had  no  authority  to  intervene 
without  a  court  order.  They  also  did  not 
change  their  position  despite  coming  to 
the  agreement  that  settled  the  suit. 

No  trial  date  has  been  set  for  the  part 
of  the  suit  involving  Magraan.  PNI  is 
seeking  monetary  damages  from  Mag¬ 
raan  on  charges  that  the  newspaper 
company’s  civil  and  constitutional  rights 
were  violated. 

Compton  gets  new 
media  director 

C.  Dana  Redman  has  joined  Compton 
Advertising,  Inc.,  as  director  of  media 
and  programming,  senior  vicepresident 
and  member  of  the  board  of  directors. 

Redman  joins  Compton  from  the  Gen¬ 
eral  Foods  Corporation,  where  he  served 
as  manager  of  media  planning  and  evalu¬ 
ation. 
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University  to  evaluate 
newspaper  operation 


Can  campus-inspired  research  about 
the  daily  newspaper  be  of  practical  value 
to  working  newspaper  professionals? 

“You  bet!  That  is  exactly  what  we 
hope  will  happen  with  NEWSPAPER 
NORMS,”  says  William  H.  Scrivner, 
project  director,  a  newspaper  advertising 
professional  for  over  30  years  (Madison 
(Wise.)  Newspapers,  Inc.)  and  (since 
September  1976)  a  member  of  the  jour¬ 
nalism  faculty  at  the  University  of 
Wisconsin-Oshkosh. 

NEWSPAPER  NORMS  (an  acronym 
whose  initials  stand  for  Newspaper 
ORganization  and  Management)  is  a 
collection  of  data  from  participating 
newspapers  designed  to  give  a  detailed 
picture  of  each  newspaper  against  a 
background  of  the  entire  newspaper  bus¬ 
iness  and  to  provide  data  for  making  bet¬ 
ter  and  more  profitable  newspaper  man¬ 
agement  decisions.  By  definition,  this  in¬ 
formation  should  be  of  interest  both  to 
journalism  students  and  to  newspaper 
practitioners. 

Each  participating  paper  will  be  asked 
to  supply  209  facts  (represented  by 
numbers)  about  its  operation  includ- 
ing;numbers  and  kinds  of  personnel,  one 
month's  measurement  of  advertising  and 
editorial  content,  information  about  top 
retail  advertisers,  monthly  average  rev¬ 
enues  and  expenses. 

While  participating  papers  are  de¬ 
veloping  the  above  information,  the  re¬ 
searcher  will  be  obtaining  68  number 
facts  about  the  circulation  and  the  mar¬ 
ket  of  each  of  the  participating  papers 
from  common  sources  to  insure  com¬ 
parability. 

When  both  newspaper-prepared  and 
researcher-prepared  sets  of  data  are 
ready,  the  name  of  the  paper  will  be 
removed  and  a  code  number  will  identify 


individual  papers  thereafter,  thus  pre¬ 
venting  release  of  confidential  data. 
Then  the  UW-O  computer  will  generate 
263  additional  number  facts  about  each 
paper.  These  facts  are  grouped  into  the 
following  major  headings:  revenue  po¬ 
tential,  departmental  efficiency,  compos¬ 
ition  and  organization  of  personnel,  and 
personnel  efficiency. 

When  the  study  is  completed  each  par¬ 
ticipant  will  receive  a  computer  printout 
with  his  540  tables  of  number  facts  ex¬ 
pressed  in  units  and  in  percentile  rank¬ 
ings.  Additionally,  he  will  receive  a 
summary  of  all  participating  papers  or¬ 
ganized  to  show  unit  values  by  deciles 
and  quartiles  for  quick,  handy  reference. 

What  can  a  newspaper  do  with  its 
NEWSPAPER  norms’  data?  First,  it 
should  be  distributed  to  all  major  de¬ 
partment  heads  as  well  as  top  manage¬ 
ment.  These  persons  can  use  the  data  in 
one  of  several  ways:  ( 1 )  in  a  quick  refer¬ 
ence,  (2)  by  creating  a  panel  of  carefully 
selected  similar  papers  and  then  making 
comparisons,  (3)  establishing  pro  forma 
expectation  levels,  (4)  analyzing  the 
“why”  of  performance  levels,  (5)  goal 
setting,  (6)  simulation  models,  and  (7) 
new  generalizations,  based  on  data  bank 
nature  of  the  project. 

With  the  computer  printout  and  the 
summary,  a  paper  can  look  at  itself  on 
540  different  counts.  On  each  count  it 
will  have  a  percentile  ranking  which  is 
merely  a  score  (from  1  to  100)  of  where 
that  particular  paper  stands  relative  to  all 
other  papers  in  the  sample. 

“For  example,  if  Paper  No.  41  had  a 
percentile  ranking  of  75  on  “Table  No. 
134 — Number  of  Photographers,  Edito¬ 
rial  Department” — you  would  translate 
in  this  manner:  that  that  papers’  photo 
staff  was  bigger  than  15%  of  the  sample 
and  smaller  than  25%  of  the  sample. 

“From  Table  No.  463 — Number  Pho¬ 
tographers  per  Each  10  Editorial  Per¬ 
sonnel”  you  could  determine  that  Paper 
No.  4rs  photo  staff — relative  to  the  en¬ 
tire  editorial  department — was  above  or 
below  the  sample’s  median  ratio  of  pho¬ 
tographers  to  total  editorial  staff. 

“From  “Table  No.  524 — Grant  Total 
Editorial  Art  per  Photographer”  you 
could  determine  how  much  published 
work  each  photographer  on  Paper  41 
does  compared  to  a  national  norm.  These 
are  just  a  few  simple  ways  in  which  the 
tables  can  be  used  to  make  evaluations 
about  Paper  41  and  its  photo  staff,” 
Scrivner  stated. 

Thus  far  information  about  NEWS¬ 
PAPER  NORMS  has  been  distributed 
only  by  INAE  to  its  membership. 
(Scrivner  is  a  past  president  and  honor¬ 
ary  life  member  of  INAE).  Several  other 


organizations  will  be  aiding  in  distribu¬ 
tion  of  the  literature.  “It  is  important 
that  we  get  enough  response  and  that  the 
participating  group  be  representative  of 
the  entire  daily  newspaper  business.  In 
that  way  we  can  make  valid  generaliza¬ 
tions  about  the  daily  newspaper  busi¬ 
ness,  and  we  can  compare  NORMs’ 
readings  taken  at  different  points  in  time 
if  each  reading  is  truly  representative,” 
commented  Scrivner. 

The  cost  of  participation  is  minimal 
($10).  The  research  is  free;  the  fee 
charged  is  for  creation,  publication  and 
distribution  of  research  findings  and  the 
proper  explanation  and  use  of  these  find¬ 
ings. 

Persons  interested  in  more  detail  about 
NEWSPAPER  NORMS  can  order  a  free, 
four-page  brochure.  Write  to:  William  H. 
Scrivner,  Journalism  Department,  Uni¬ 
versity  of  Wisconsin-Oshkosh,  Oshkosh, 
Wise.  54901. 

“Initial  reaction  has  been  excellent. 
From  now  on  the  more  participating  pa¬ 
pers  we  have,  the  better,  the  more  sta¬ 
ble,  the  more  representative  our  sample 
will  be  and — in  the  end — the  more  valu¬ 
able  NORMs’  contribution  will  be  to 
newspapers’  body  of  knowledge,”  added 
Scrivner. 

Directory  lists 
news  sources 

The  reporter  who  is  looking  for  back¬ 
ground  information  or  quotes  from  reli¬ 
able  sources  on  an  educational  topic  now 
has  somewhere  to  turn:  the  new  Direc¬ 
tory  of  News  Sources  in  Education  just 
published  by  the  Education  Writers  As¬ 
sociation  (EWA). 

The  directory  has  been  mailed  to 
nearly  3,0(X)  newspapers  and  commercial 
television  and  radio  stations  in  the 
United  States.  Each  newspaper  and  sta¬ 
tion  received  a  single  copy  of  the  direc¬ 
tory  free.  Costs  of  publishing  and  dis¬ 
tribution  were  financed  by  a  grant  to 
EWA  from  the  Charles  Stewart  Mott 
Foundation. 

Approximately  225  individual  sources 
are  listed  in  the  directory,  which  EWA 
plans  to  update  each  year.  The  names  of 
sources,  along  with  their  phone  number, 
are  listed  either  by  topic  or  under  the 
educational  organization  with  which  the 
person  is  affiliated. 

Weekly  acquired 

Purchase  of  the  Sheplierdsville  (Ky.) 
Pioneer  News  (November  I)  was  an¬ 
nounced  November  15  by  Donald  W. 
Reynolds,  president  of  Donrey  Media 
Group.  The  weekly  with  a  circulation  of 
5,500  was  bought  from  Mr.  and  Mrs. 
James  M.  Lanham.  The  general  manager 
under  the  new  ownership  will  be  Harold 
Raines. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISING  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  In  the 
communications  industry. 


Advertising  News,  432-436  Elieabeth  St., 

Surry  Hills,  Sydney,  Australia  2010 

Send  a  copy  of  each  issue  toi  one  year, 
including  FREE 

Guide  .to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers'  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— US  A..  SA40.00  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 
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Syndicates 

Energy  Executives  Newswire  to  begin 


A  new  international  wire  service. 
Energy  Executives’  Newswire,  will 
begin  transmitting  January  2,  with  con¬ 
tent  geared  to  informing  energy  execu¬ 
tives  in  industry  and  government  of  vital 
developments  as  soon  as  possible  and 
covering  all  areas  of  the  energy  field. 

Llewellyn  King,  publisher  of  the  five- 
year-old  Energy  Daily  newsletter,  made 
the  announcement  and  said  that  while 
Energy  Daily  will  continue  to  provide 
indepth  reporting  and  analysis  of  major 
energy  issues,  the  executive  newswire 
will  focus  on  breaking  stories.  The  two 
will  be  different  products  to  meet  differ¬ 
ent  needs,  he  added. 

King  said  the  newswire  is  “the  logical 
next  step”  in  the  independent  news  or¬ 
ganization's  energy  reporting  services, 
which  saw  its  Weekly  Report  converted 
to  the  Energy  Daily  last  year. 

The  publisher  also  announced  key  per¬ 
sonnel  changes  to  coincide  with  ex¬ 
panded  coverage  and  services.  He  will 
no  longer  edit  the  daily  but  remains  as 
publisher  and  will  write  a  column 
“Llewellyn  King’s  Diary.’’  Richard 
Myers,  managing  editor  of  the  daily  has 
been  named  editor  with  Ann  Mac- 
Lachlan  becoming  managing  editor. 
King  plans  to  add  to  the  current  roster  of 
correspondents  in  Paris,  London  and  Ot¬ 
tawa.  Company  offices  are  in  300  Na¬ 
tional  Press  Building,  Washington,  D.C. 

*  ♦  * 

Joel  Sleed,  travel  columnist  for  the 
Newhouse  News  Service  has  been 
named  travel  editor  of  the  Newark  (N.J.) 
Star-Ledger.  Sleed,  who  was  travel 
editor  of  the  Long  Island  Press  for  15 
years,  writes  the  syndicated  column,  “In 
Travel  Circles’’,  for  more  than  100 

newspapers  via  the  Chicago  Daily 

News-Newhouse  News  Service  wire. 

9fc  9(:  ^ 

“More  For  Your  Money”,  a  self- 
syndicated  feature  by  Mike  LeFan,  has 
signed  a  sales  representation  agreement 
with  Alan  G.  Nicholas  Associates  of 
Greensburg,  Pennsylvania,  for  contacts 
in  that  state  and  with  newspapers  in 
Ohio,  Indiana,  West  Virginia  and 
Florida. 

Nicholas,  who  operates  his  own  busi¬ 
ness  as  a  newspaper  consultant,  has  been 
editor  and  publisher  of  the  old  Pittsburgh 
Sun-Telegraph  and  president  and  editor 
of  the  Greensburg  (Pa.)  Tribune-Review. 
*  * 

The  Register  and  Tribune  Syndicate  is 
offering  newspapers  which  subscribe  to 
Bil  Keane’s  humor  cartoon,  “The  Fam¬ 
ily  Circus”  an  exclusive  book  program 
for  the  newly  published  “Family  Circus 


Bil  Keane  and  his  Family  Circus  off-springs. 
Treasury”.” 

The  selections  for  the  224  page  book 
were  made  by  Keane  from  the  6,300  car¬ 
toons  he  has  drawn  over  the  17-year 
period  and  the  treasury  carries  essays 
and  behind-the-drawing  board  glimpses 
of  Keane’s  family  and  his  life  as  a  car¬ 
toonist. 

The  syndicate  is  offering  the  pa¬ 
perback  treasury  to  subscribing  Family 
Circus  newspapers  for  $7.95  ($8.95  in 
Canada)  with  the  Register  and  Tribune 
Syndicate  handling  orders  sent  c/o 
newspapers  but  to  the  syndicate’s  ad¬ 
dress.  Newspapers  get  $1  for  each  book 
sold.  Or,  the  syndicate  offers  bulk  orders 
for  counter  sales  in  quantities  of  25  and 
also  provides  promotion  and  special  ads. 
The  book  is  published  by  Sheed  An¬ 
drews  and  McMeel,  Inc.,  a  subsidiary  of 
Universal  Press  Syndicate,  Kansas  City. 

*  ♦  * 

Veteran  Michigan  newsman  Ronald  E. 
Cordray  is  the  managing  editor  of  the 
newly-created  Panax  News  Service,  I 
according  to  James  R.  Whelan, 

vicepresident/editorial  director  of  Panax 
Corporation. 

For  the  past  5  years,  Cordray  was  a 
Washington  correspondent  for  the 
Michigan-based  Booth  Newspapers  and 
left  Booth  in  June  for  Panax  Washington, 
bureau  until  being  named  to  head  the 
news  service.  He  has  a  16- year 
background  from  local  government  to 
the  White  House,  and  during  his  five 
years  in  Washington  concentrated  on 
coverage  of  Capitol  Hill,  emphasizing 
issues  of  interest  to  Michigan  readers. 

While  his  major  responsibility  with 
Panax  will  be  to  head  the  News  Service, 
Corday  will  also  continue  to  write 
periodic  articles.  Whelan  said  the  service 
will  provide  a  vehicle  for  prompt 
distribution  of  copy  from  the  Washington 
and  Lansing  bureaus  and  will  provide 
columns  and  features  that  would  not  be 
possible  for  each  individual  newspaper 
to  obtain. 
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GUS  TYLER 


A  columnist  who  grips  the 
big  issues  confronting 
America  and  the  world. 


A  front-line  sharpshooter  in 
the  war  of  ideas. 

Three  times  a  week 
Scannable  (any  font) 
Camera-ready 
Electronic  feed 

United  Feature  Syndicate 

200  Park  Avenue 
New  York,  N.Y.  10017 
(212)  557-2333 


MARGARET  DANA 


A  columnist  who  helps  mil¬ 
lions  stretch  their  dollars. 

Her  Before  You  Suy  column  offers 
consumer  news  and  product  informa¬ 
tion,  and  her  Consumer’s  Ques¬ 
tion  Box  gives  expert  answers  on 
everything  from  bank  interest  to  travel 
bargains  to  what  to  look  for  in  color  TV 
sets  or  portable  washing  machines. 

MARGARET  DANA  -  of  con¬ 
suming  interest. 

Twice  a  week. 

Scannable  (any  font) 
Camera-ready 
Electronic  feed 

United  Feature  Syndicate 

200  Park  Avenue 
New  York,  N.Y.  10017 
(212)  557-2333 


How  to  create  ads  that  turn-on  women 

•  Depict  women  as  equals  in  sages,”  saying  they  can  work  well,  husband  and  wife.  Sometimes  they  are 

advertisements — and  as  responsible,  “When  created  with  intelligence  and  purchased  by  a  woman  alone,  with  no 
prospective  customers — not  just  use  good  taste,  they  tend  to  generally  out-  male  involvement,  and  this  important 
them  as  decorative  props.  score  the  ‘traditional’  message.”  market  segment  should  not  be  ignored. 

•  Avoid  the  “man-trap”  approach  in  Other  recommendations:  — Expand  the  portrayals  of  women 

advertising  for  personal  care  products.  — Check  market  pre-testing  against  working  outside  the  home  to  those  be- 

Emphasize  self-enhancement.  present  day  life-style  patterns  because  yond  traditional  job  categories  of  nurses, 

•  Inject  humor  in  advertising  with  employment  statistics  change  rapidly,  secretaries,  teachers  models.  Occupa- 

special  deftness  so  that  it  does  not  inad-  “You  may  be  missing  out  on  the  close  to  tional  choices  have  widened  considera- 
vertently  become  a  “put-down.”  50%  of  women  who  work  outside  the  bly  in  recent  years  for  women. 

Advertisers  are  generally  quick  to  say  home  if  your  potential  market  sample  is  — Avoid  stereotypes  of  the  “witless 
everyone  knows  that  trying  to  sell  a  based  on  weekday  afternoon  inter-  housewife”,  “pretty  but  helpless”,  “the 
product  by  “putting  people  down”  is  bad  views.”  superservant.” 

business.  — Explore  the  possibility  of  directing  The  task  force  was  co-chaired  by  Mar- 

Nevertheless,  the  Task  Force  on  message  to  segments  in  their  target  garet  L.  Hamilton,  senior  vicepresident 
Women  and  Advertising,  established  by  groups,  using  non-homemakers  with  out-  of  Thomson  Newspapers  Ltd.,  and  O.J. 
the  Canadian  Advertising  Advisory  side  interest  such  as  community  affairs.  Reynolds,  company  manager,  consumer 
Board  (CAAB),  has  found  numerous  “A  businesswoman  could  promote  a  and  corporate  affairs,  T.  Eaton  Co.  Ltd. 
examples  of  miserable  mother-in-laws,  convenience  product  ‘because  I’m  a  It  was  made  up  of  20  men  and  women 
dumb  blondes,  harried  housewives  and  busy  woman  and  my  time  with  my  faniily  with  differing  backgrounds  and 
other  stupid,  nasty,  careless  women  who  is  important’.  Or  other  family  members  attitudes — academics,  homemakers,  rep¬ 
are  corrected  by  the  male  voice  of  the  could  be  depicted  helping  with  or  doing  resentatives  from  the  media,  advertising 
product  user  or  promoter.  household  tasks.  Even  when  the  mother  agencies  and  advertisers.  Their  discus- 

“The  message  in  such  stereotypes  is  is  not  working  outside  the  home,  many  sions,  research  and  review  of  the 

quickly  comprehended  by  the  audience  families  share  these  responsibilities.”  media — including  newspapers — 

but  is  often  offensive  to  a  growing  — Depict  people  showing  an  intelligent  extended  over  the  past  two  years, 

number  of  people — including  many  interest  in  the  benefits  of  household  Most  of  the  advertisements  in  the 
whom  the  advertiser  may  wish  to  cleaning  products  and  convenience  newspapers  featured  the  product  and  in¬ 
reach,”  the  task  force  says  in  a  30-page  foods — not  hysterically  impressed  by  frequently  portrayed  people,  so  sexism 
report  issued  for  release  in  November,  them.  “Even  though  the  written  words  was  almost  never  an  issue  in  newspaper 
The  report  was  made  public  at  the  10th  and  described  visual  are  on  target,  the  advertising,  the  task  force  said, 
annual  meeting  of  the  CAAB  in  Toronto,  talent  direction  and  even  the  inflection  of  But  occasionally  a  newspaper  message 
and  it  is  highlighted  by  11  recom-  words  can  result  in  an  exaggereated  or  for  home  products — in  an  attempt  to  be 
mendations  directed  at  portraying  annoying  portrayal.  The  aim  is  to  reflect  humorous — implied  sexual  reward  went 
women  in  advertising  in  a  more  realistic  priorities  that  coincide  with  the  realities  with  the  purchase,  according  to  the  re¬ 
way.  of  today’s  world.”  port.  When  working  women  were  shown 

Besides  the  three  suggestions  intro-  — Recognize  that  purchasing  decisions  using  a  product  in  newspaper  ads,  the 

ducing  this  article,  the  task  force  also  on  some  items — cars,  appliances,  liquor  group  found  they  tended  to  be  from  more 
recommends  the  use  of  “liberated  mes-  and  wine — are  often  made  jointly  by  traditional  jobs — a  model,  entertainer,  a 

fashion  designer. 

Besides  newspapers,  the  members  of 
the  group  studied  television,  radio, 
magazines  and  trade  press.  Part  of  the 
project  also  included  a  pilot  research 
project,  testing  consumer  reaction  to 
“liberated”  and  “traditional”  style 
commercials.  The  results  indicate  that 
marketers  should  not  be  concerned 
about  “lack  of  impact”  or  “negative 
reactions”  to  liberated  advertising.  The 
real  issue,  the  report  comments,  is  not 
whether  to  be  liberated  but  rather  how  to 
be  liberated  without  being  irritating.  The 
task  force  recommends  national  adver¬ 
tisers  undertake  more  extensive  research 
in  this  field. 

Young  &  Rubicam  gets 
Pabst  beer  account 

Pabst  Brewing  Company  of  Mil¬ 
waukee  has  selected  Young  &  Rubicam 
to  handle  its  $14  million  Pabst  Blue  Rib¬ 
bon  beer  ad  account. 

Kenyon  &  Eckhardt.  Chicago,  will 
continue  to  handle  Pabst's  other  beers. 
Pabst  Extra  Light,  Andeker  and  Red. 
White  and  Blue.  Kenyon  &  Eckhardt  has 
served  as  Pabst's  agency  for  18  years. 
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Milwaukee  papers 
promote  changes 
in  news  content 

Milwaukee  Journal  kicked  off  a  two- 
month  circulation  campaign  in  Sep¬ 
tember  with  the  introduction  of  several 
new  features  and  sections. 

Using  the  slogan,  “We  bring  the  news 
.  .  .  and  more  .  .  .  home  to  you,”  the 
campaign  promotes  the  newspaper  not 
just  as  a  news  source  but  as  a  “whole 
world  of  information”  on  many  different 
subjects. 

This  “world  of  information”  theme  is 
carried  out  in  full  page  in-paper  color  ads 
and  in  television  and  radio  spots  on  sta¬ 
tions  throughout  Milwaukee  and  Wis¬ 
consin. 

Among  the  editorial  changes  last 
month  was  the  introduction  of  a  new 
Sunday  editorial  section  containing  news 
analysis,  editorial  comment  and  business 
news.  The  Sunday  editorial  section,  dis¬ 
continued  earlier  this  year,  was  restored 
under  the  name,  Sunday  Forum. 

The  Sunday  Discover  Section  has  been 
expanded  for  more  emphasis  on  travel, 
as  well  as  other  outdoor  and  leisure  itme 
activities. 

In  an  effort  to  follow  readers  to  the 
suburbs.  The  Journal  has  also  intro¬ 
duced  a  Waukesha  County  News  Page. 
Waukesha  is  the  fastest  growing  county 
in  Wisconsin.  The  increased  coverage, 
appearing  on  the  local  news  page,  will  be 
distributed  in  Waukesha  County  only. 

September  through  December,  the 
Friday  sports  pages  include  a  new  fea¬ 
ture  called  Sports  Weekend.  A  color 
photo  leads  off  inside  sports  pages  con¬ 
taining  expanded  college  and  pro  football 
coverage  and  news  of  other  fall  sports. 

Other  regular  new  features  include 
Children  to  Children,  spotlighting  the 
work  of  elementary  school  students;  a 
weekly  rock  music  column.  Rock  Beat; 
Let's  Hear  It  For,  honoring  young 
people  for  service  to  others;  My 
Neighborhood,  written  by  reader  con- 
tvibutors;  and  Retirement  Scout,  for 
people  on  or  approaching  retirement. 

The  Journal's  fall  circulation  campaign 
with  heavy  in-paper  and  broadcast 
promotion  continues  through  November. 

Meanwhile,  the  Milwaukee  Sentinel 
also  introduced  editorial  changes  this 
fall,  including  increased  suburban  cover¬ 
age  and  a  more  contemporary  approach 
to  “women’s  news.” 

The  changes  coincided  with  the  start 
of  the  Sentinel’s  annual  fall  circulation 
drive. 

Community  News,  appearing  five  days 
a  week,  focuses  on  coverage  of  Mil¬ 
waukee’s  suburbs  and  surrounding 
townships.  According  to  editor  Robert 
Wills,  the  goal  of  the  expanded  suburban 
coverage  is  “to  better  serve  readers,  and 


improve  circulation,  advertising  lineage 
and  revenues.” 

A  new  section  labeled  “Friday’s  Wo¬ 
man,”  is  aimed  at  homemakers  and 
single  and  working  women,  especially 
those  who  care  for  families.  The  section 
provides  regular  coverage  of  news  about 
children,  careers  and  jobs,  entertain¬ 
ment,  beauty  and  health. 

Weekly  food  pages  have  been  added 
on  Thursday,  after  research  indicated 
strong  reader  interest  in  recipes  and  food 
news.  How-to  stories,  “requested  rec¬ 
ipes”  from  area  restaurants,  cook  book 
reviews,  and  articles  on  microwave  and 
cooking-for-one  are  features  reqularly. 

AP  reporter  held 
by  Argentina  gov’t. 

The  Argentina  government  detained 
an  Associated  Press  reporter  for  18  hours 
outside  Buenos  Aires  November  10  for 
“interrogation.” 

According  to  the  AP,  the  reporter, 
Oscar  Serrat,  45,  was  held  blindfolded 
and  handcuffed,  in  what  he  believed  was 
a  military  installation,  and  questioned 
about  the  internal  operation  of  the  AP 
Buenos  Aires  bureau,  its  receipt  of  guer¬ 
rilla  communiques,  and  his  knowledge  of 
Rodolfo  Walsh,  a  leftist  Argentine  jour¬ 
nalist  who  disappeared  last  spring. 

Serrat  reportedly  was  picked  up  by 
four  men  in  plainclothes  near  his  home  in 
Buenos  Aires  shortly  after  6  AM 
November  10,  and  brought  back  into  the 
city  early  in  the  morning  of  November 
11.  His  disappearance  was  protested  by 


Friday's  Woman,  a  once-a-week 
section  dedicated  to  homemakers  and 
the  working  women,  made  its  debut  in 
the  Milwaukee  Sentinel  this  fall.  The 
section  will  concentrate  on  children, 
careers  and  jobs,  entertainment, 
beauty  and  health. 

To  promote  the  new  features,  the  Sen¬ 
tinel  is  running  an  extensive  advertising 
program  with  full  page  in-paper  ads  in 
color.  A  heavy  schedule  of  promotion 
spots  on  television  and  radio  stations  in 
Milwaukee  and  around  the  state  rein¬ 
forces  the  print  campaign. 

“Start  your  day  smart .  .  .  stay  smart¬ 
er  all  day”  is  the  overall  creative  ap¬ 
proach,  a  variation  of  a  theme  that  has 
been  used  to  promote  the  paper  for  the 
past  year.  The  slogan  emphasizes  a  new 
benefit:  “The  Milwaukee  Sentinel  is  not 
just  a  morning  eye  opener,  but  a  news¬ 
paper  to  read  and  refer  to  all  day  long.” 

The  ad  campaign  is  scheduled  to  con¬ 
tinue  through  November. 


both  the  U.S.  embassy  and  U.S.  State 
Department  officials. 

Day  editor  of  the  AP  Buenos  Aires 
bureau,  Serrat,  an  Argentine  citizen,  is 
the  first  journalist  employed  by  a  foreign 
agency  known  to  have  disappeared  in 
Argentina.  At  least  35  local  reporters 
have  vanished  in  the  last  four  years  in 
this  politically  turbulent  nation  and  25 
others  supposedly  have  been  killed 
under  the  current  military  and  previously 
civilian  governments. 

There  was  some  speculation  Serrat’s 
abduction  was  related  to  the  November 
10  arrival  in  Buenos  Aires  of  Raul  Cas¬ 
tro,  U.S.  ambassador  to  Argentina, 
while  others  said  it  was  an  isolated,  unof¬ 
ficial  act  of  one  police  official.  Many 
military  and  police  officials  in  the  city 
privately  attribute  a  number  of  the  other 
journalists’  disappearances  to  indepen¬ 
dently  operating  anti-guerrilla  security 
force  officers. 
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Milwaukee  Journal  fall  editorial  addi¬ 
tions  included  the  restoration  of  a 
Sunday  editorial  section  discontinued 
earlier  this  year.  The  section  will  fea¬ 
ture  news  analysis,  editorial  comment 
and  business  news. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

BROADWAY  REVIEWS 

MOVIE  REVIEWS 

BROADWAY  REVIEWS  $1  EACH  ; 

Hire  your  own  entertainment  editor  for  ' 
reviews  of  Broadway  theatre,  ballet,  * 
music  restaurants.  For  samples,  re¬ 
views,  write  Box  3043,  Editor  &  ; 
Publisher. 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  N.Y.  10940. 

CARTOONS 

OUTDOOR  FEATURES 

FIGLEAVES— Pint-sized  demons  in  a 
world  of  laughter.  Weekly.  Rates  and 
samples:  Sandcastles-EP,  Box  1356, 
Newport  News,  VA  23601. 

WILDERNESS  WISDOM.  Weekly  outdoor 
feature.  Question  and  answer.  Widely 
read.  Mass  appeal.  Samples,  rates:  Mal¬ 
lard  East,  P.O.  Box  237,  Pittsville,  Md. 
21850. 

COINS 

PROBLEMS 

TRADE  YOUR  ADVERTISING  SPACE  for 
a  Quality  Coin  Column.  Details,  sample 
Columns  FREE.  Coinversations,  P.O. 
Box  622E,  Franklin,  Mich.  48025. 

HEALTH-CARE  POTPOURRI— Knowl¬ 
edgeable  professional  explores  contem¬ 
porary  health  care.  Hard-hitting  Weekly. 
Samples/rates:  Box  3015,  Editor  & 
Publisher, 

DOGS 

HALF  YOUR  READERS  own  dogs! 
Award-winning  author,  professional 
trainer  offers  weekly  dog  column.  Try  4 
weeks  free!  Carol  Benjamin  29  Liv¬ 
ingston  Ave.,  Tappan,  N.Y.  10983. 

PUZZLES 

WORD  PUZZLES  that  challenge,  intrigue 
everyone — 2  types  now.  Samples,  de¬ 
tails,  50<  postage.  Dickson,  23500  Old 
Road  23.  Newhall,  Calif.  91321. 

FASHION 

“Fashion  Sense,"  consumerism  approach 
by  top  newspaper/magazine  fashion  pro. 
Weekly  with  photos.  Proven  linage  builder. 
Free  samples.  L.  Nadell,  Sherman,  Conn. 
06784. 

SCIENCE  FICTION 

FUTURETHINK.  Clear,  clean,  imagina¬ 
tive  750  word  weekly  column  on  the 
future— What  will  the  world  be  like:  in¬ 
ventions,  medicine,  daily  living,  cities? 
Interviews  with  future  thinkers,  reports, 
and  essays.  Peter  Menkin,  3724  Kerner 
Blvd.,  San  Rafael,  CA  94901. 

FILLERS 

FUN  RIDDLES  are  fillers  for  puzzle  pas¬ 
time.  60  RIDDLES  $15.00.  Lotsa  riddle 
fillers  tor  continuity.  Samples.  Eppy, 
3848  W.  226th  St'.,  Torrance.  Calif. 
90505. 

SKIING 

SKI  COLUMN,  live  news,  not  canned 
"tips,"  for  Thursday  or  Friday  publica¬ 
tion.  Also  Sunday  features  on  ski  areas, 
mostly  East,  some  West  and  Europe.  Tap 
the  ski  ad  market.  Write,  phone  for  sam¬ 
ples;  try  column  2  weeks  FREE.  Bob  Hol¬ 
lingsworth,  11  Riverside  Dr.,  12FE,  New 
York.  N.Y.  10023.  (212)  877-1950. 

GARDENING 

THE  PART  TIME  GARDENER-Re- 
freshing,  knowledgeable  weekly  column 
with  pertinent  photos  by  experienced, 
widely-recognized  garden  writer.  Plus 
timely  tips  to  ad  department.  Send  for 
FREE  sample  and  low  rates.  Flagler  & 
Nelson.  Inc.,  1640  Statler  Hilton,  Buf¬ 
falo.  NY  14202. 

STAMPS 

STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park,  N.Y.  11374. 

MONEY 

“MORE  FOR  YOUR  MONEY  " 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 

TAXES 

YOUR  TAXES,  popular  farm  tax  column 
since  1975.  Over  150,000  read  this 
weekly  feature  by  leading  expert.  Send 
today  for  samples  and  prices  to:  Cricket, 
Box  527,  Ardmore,  Penn.  19(X)3. 

"CASH  NEWS"— Ways  to  make  and  save 
money.  Top  readership  response.  Sam¬ 
ples,  low  rates.  CA$HCO,  2232  Arrow¬ 
head  Ave.,  Brooksville,  Fla.  33512. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
da^ime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

PITTSBURGH,  PENNSYLVANIA— Weekly 
newspaper  group.  Urban  and  suburban 
areas.  Excellent  growth  record.  $150,(XX) 
gross.  $100,000.  Box  1822,  Editor  & 
Publisher. 

ESTABLISHED  SUBURBAN  WEEKLY, 
41st  year,  paid  circulation,  gross  $1(X)M 
plus,  exciting  area  3  growth  location.  Box 
3061,  Editor  &  Publisher. 

IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 

Sid  Smith,  President 

Box  189,  Mount  Pleasant,  li^ich.  48858 

FOR  SALE 

16  Year  Old  Eastern  Ohio  Legal  Weekly  For 
Sale.  In  superb  growth  area.  Paid  circula¬ 
tion  2,(XX).  QuicK  sale  wanted.  No  press. 
Gross  $60,000.  Write  Box  3033,  Editor  & 
Publisher. 

CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

ZONE  II— Sophisticated  weekly  TV  Shop¬ 
per  complete  with  columns,  features,  etc., 
within  35  miles  of  Philadelphia,  estab¬ 
lished  6  years.  Ideal  husband-wife  team, 
unique  distribution  system,  exciting  po¬ 
tential  with  continued  development.  1976 
gross— $150M.  Owner  will  cooperate  and 
stay  on.  $107, OCX),  20%  down,  balance 
over  10  years.  Financially  qualified  princi¬ 
pals  only.  Box  3065,  Editor  &  Publisher. 

IOWA  small  town  offset  weekly.  $60,000 
gross.  Excellent  profit.  Lawrence  Jaqua, 
Broker,  Humboldt,  Iowa  50548. 

FLORIDA  WEEKLY,  5  years  old  and  grow¬ 
ing.  Gross  $55M.  Net  $22M.  Priced  at 
gross,  $25M  cash  required.  Box  2069, 
Editor  &  Publisher. 

MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 

JIMMY  CROWE 

Ownership  Changes 

Proven  Management  Systems 

23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 

5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

21  YEAR  OLD,  free  circulation  newspaper 
(mostly  advertising)  in  small  midwest  town 
located  between  2  large  cities.  Includes 
small  commercial  print  shop.  1976  gross 
over  $200,0(X).  Great  potential  for  aggres¬ 
sive,  working  man  and  wife.  Sale  due  to 
illness.  Write;  COMMUNITY  NEWS,  P.O. 
Box  368,  London,  Ohio  43140. 

PERIODICAL  covering  rapidly  growing  par¬ 
ticipant  sport.  $61,000grossfor  1977  with 
net  of  about  $21, OCX).  $20,000  down,  can 
be  operated  on  part-time  basis.  1977 
gross;  20%  above  1976.  Snyder  News¬ 
paper  Brokers,  136  E.  Honolulu,  Lindsay, 
Calif.  93247. 

KREHBIEL-BOLITHO 

Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88.  Norton.  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO.  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  4(X).  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

WESTERN  DAILY,  $75,000  down.  Buyer 
should  be  financially  able  to  build  into 
daily  serving  15,000-nome  field.  Qualified 
buyers,  please.  SNYDER  NEWSPAPER 
BROKERS,  136  E.  Honolulu,  Lindsay, 
Calif.  93247. 

NEWSPAPERS  WANTED 

WANT  TO  PURCHASE  Weekly  or  daily. 
Must  net  a  minimum  of  $20,000  profit. 
Northeast  location.  Sun  Belt  preferred. 
Broker  replies  welcome.  Box  2060,  Editor 
&  Publisher. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 

PRESERVE  UTMOST  SECURITY  and  avoid 
sagging  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428. 
Panama  City,  Fla.  32401. 

TWO  NEW  ENGLAND  WEEKLIES— 
Massachusetts  coast— 2000  paid— Gross 
$57,000,  sell  $85,000  or  without  Real  Es¬ 
tate  $60,000. 

NEW  HAMPSHIRE— controlled  circula¬ 
tion— Gross  $90,000  * ,  Net  $30,000 
■-Sell  $115,000.  Box  1899,  Editor  & 
Publisher. 

INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 

WILL  PURCHASE  profitable,  established 
weekly  newspapers  and  shoppers  in  Cent¬ 
ral  New  York  area.  We  are  embarking  on  an 
acquisition  program  and  assure  a  quick  re¬ 
sponse  and  prompt  action.  Box  3050, 

NEWSPAPER  CONSULTANTS 

SUNSHINE  Southwest.  General  Manager- 
Partner.  Sales  experience.  Weekly  state¬ 
wide  circulation.  Investment  necessary. 
Box  986,  Albuquerque.  N.M. 


WE  CAN  HELP  you  start  your  own  news¬ 
paper  or  shopping  news  in  best  West  Coast 
area.  We  print  about  50  other  publisher 
friends'  daily,  weekly  and  other  deadline 
periodicals.  We  can  get  you  off  to  a  good 
start  anywhere  in  smog  free  northern 
California.  Box  3092,  Editor  &  Publisher. 


WRITE  TRAVEL  BOOKS.  Earn  Big  Profits. 
$5.50  for  book.  Media  West.  East  302— 
26th.  Spokane.  Wash.  99203. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  Loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel.  Box  88.  Norton,  Kans.  67654. 
or  Robert  N.  Bolitho,  Box  7133.  Shawnee 
Mission,  Kans.  66207. 


WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 
Cost  Analysis  and  Control 
Manpower  Utilization  Studies 
Labrv  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studies  and  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street-Lowell,  Mass.  01852 
(617)  457-7549 


Editor  &  Publisher. 


PAID  WEEKLY— upper  New  England  by 
Publisher  with  25  years  experience.  Write 
Box  3059,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


CENTRAL  FLORIDA  TV  magazine.  Family 
operation  with  $100,000  yeargross.  Owner 
retiring,  will  sell  for  $100,000.  Write  Terry 
Publishing  Co.,  P.O.  Box  772,  Lady  Lake, 
FL  32659. 
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EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMARAK  (213)  437-2779 

Box  279  Long  Beach,  Calif.  90801. 


SQUeeze  Lenses,  new  &  trade-ins. 

CK  OPTICAL  CO.  (213)  372-0372 

Box  1067,  Redondo  Beach,  Calif.  90278. 


PROFLEX  REPROPORTIONING  SYS¬ 
TEMS — 2  demonstration  models,  excellent 
condition.  Reproportion  18"x24",  enlarge¬ 
ments,  reductions,  50-2(X)%  in  one  di¬ 
mension,  italics,  backslants,  circles,  wavy 
lines,  arches  and  drop  shadows.  For  new 
and  demo  units,  call  collect.  Sales  De- 

Cartment,  Combined  Services,  1414 
aurel  Ave.,  Minneapolis,  MN  55403. 
(612)  339-7770. 


COMPOSING  ROOM 


GOING  OUT  OF 
BUSINESS  SALE! 

We  must  sell  the  following  items  im¬ 
mediately;!  PhotoTypositor  3(X)0— 1  year 
old  with  1 1  tapes;  1  Pos  One— 1  year  old;  1 
artist  paste-up  table;  assorted  rules  and 
tapes;  2  IBM  selectric  typewriters— used; 
5  royal  manual  typewriters — used;  1  wal¬ 
nut  executive  desk;  12  steel  desks;  etc., 
etc.  (212)  661-9090  for  immediate  action. 
These  items  must  be  sold  and  removed 
from  mid-manhattan  location  by 
November  30. 


7  INTERTYPES,  2  Comets,  1  Model  5,  2 
Ludlows,  110  cases  Ludlow  mats,  1 
Monotype  material  maker,  1  Justape  Jr. 
with  spare  parts  and  spare  reader,  2  Burpe 
Punchers,  many  spare  parts  and  mats  for 
all  equipment.  Also  complete  stereo  de¬ 
partment  for  Unitube  press.  Call  or  write 
Ray  Bernard,  The  News-Tribune,  18  Pine 
St.,  Waltham,  Mass.  02154,  (617)  893- 
1670. 


ADVERTISING  RATES 

POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3  weeks  $1.50  per  line,  per  issue 

2- weeks  —  $1.65  per  line,  per  issue 

1- week  —  $1.75  per  line 

Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

ALL  OTHER  CLASSIFICATIONS 
(Remittance  with  copy 
unless  credit  established.) 
4-weeks  -  $2.00  per  line,  per  issue 

3- weeks  $2.20  per  line,  per  issue 

2- weeks  —  $2.35  per  line,  per  issue 
1-week  $2.45  per  line 

Add  $1 .25  per  insertion  for  box  service 
aixf  count  as  additional  line  in  copy. 

DISPLAY  CLASSIFIED 
The  use  of  borders,  boldface  type, 
cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate 
for  display-classified  is  $4.60  per 
agate  line  $64.40  per  column  inch 
minimum  space. 


TYTE-TYER  tying  machine.  Needs  minor 
repair  or  for  parts.  Cheap. 

(914)  677-8241. 


GRAPHIC  MANAGEMENT  ASSOCIATES, 
Circulation  and  Mailroom  Systems  Divi¬ 
sion,  provides  specialized  services  and 
equipment  to  the  newspaper  industry  in¬ 
cluding  quality  used  and  reconditioned 
mailroom  equipment,  turn-key  in¬ 
stallations,  mailroom  system  design  and 
layout,  and  circulation  software  systems. 
The  following  mailroom  equipment  is  cur¬ 
rently  offered  “as  is  where  is”  or  on  a 
turn-key  installation  basis; 

Sheridan  24P  inserter  with  stacker 
Sheridan  48P  inserter 
Sheridan  72P  inserter 
Muller  227  inserter 

Sta-Hi  and  Cutler-Hammer  counter  stackers 
Cutler-Hammer  roller  top  and  belt  con¬ 
veyor,  90'  curve,  and  truck  loaders 
Graphic  Management  Associates  will  also 
purchase  quality  used  mailroom  equip¬ 
ment  or  complete  distribution  systems 
upon  physical  inspection. 

GRAPHIC  MANAGEMENT 
ASSOCIATES 

Circulation  and  Mailroom  Systems  Division 
11  Main  Street 
Southboro,  Mass.  01772 
(617)  481-8562 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal- 
las,  Tx.  75222.  (214)  357-0196. 


SAXMAYER  tying  machine;  model  SR2B. 
Can  be  used  with  or  without  bundle  com- 
pacter.  3  years  old.  Works  like  new!  Con¬ 
tact  Danny  Wroblewski,  The  Alliance  Re¬ 
view,  Alliance,  OH.  Phone  (216) 821-1200. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


PHOTOTYPESETTING 


PHOTON  200B  ADMASTER  WITH  SPARE 
PARTS.  CALL  (215)  567-6324— 
8AM-4PM.  BEST  OFFER. 


TWIN  LENS  Compugraphic  2971  fonts, 
spare  parts  kit,  spare  reader,  two  FrkJen 
keyboards  $2,900.  The  Courier, 
Middletown,  N.J.  (201)  671-1776. 


VICTOR  Scanatron  Facsimile  transmitter 
and  receiver  with  automatic  document 
loader  and  continuous  roll  paper  supply. 
Cost  new  $6,000.  Now  $900  or  best  offer. 
Excellent  for  transmitting  stories  from  re¬ 
mote  offices  over  telephone  lines.  C.  P. 
Jorgensen,  Century  Publications,  Inc. 
(617)  729-8100. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


TWO  LINOTRON  505C’s  12  pt.  Cora  6 
Phototypesetters  with  54  fonts  of  type,  4.5 
pts.  to  %  pt.  Wpe,  65  pica  measure.  3  AKI 
keyboards.  $50,000  or  make  offer.  For 
mcru  details  contact  Joe  Brooks  (904) 
252-1511. 


UPGRADE  SALE 

Our  new  unit  coming  soon,  so  1  year  old 
Compugraphic  Universals  (2)  with  spare 
parts  kits  will  be  available.  Excellent  con¬ 
dition.  2  Datum  Mag  Tape  Reader  systems 
available.  Will  sell  separately.  Best  offer. 
Call  Rob  McKee  (213)  843-3323. 


OUR  NEW  TYPESETTER  now  installed,  so 
2-year-old  Compugraphic  2414  Videoset¬ 
ters  (2)  with  spare  parts  kits  now  available. 
Excellent  condition. 

2  (JATUM  MAG  Tape  Reader  Systems  are 
also  available.  Will  sell  separately.  Best  of¬ 
fer.  Call  George  Wood  (201)  661-0700. 


PLATEMAKING 


DUPONT  DYCR I L  exposure  unit.  Model  FX 
4036,  type  T-40  flat  exposure,  S/N  146, 
call  or  write  Dave  Steam,  World-Herald 
Square,  Omaha,  Neb.  68102,  (402)  444- 
1000. 


PRESSES 


AVAILABLE  JUNE  1978— Two  unit  Goss 
Community  Press  with  side  lay  register  and 
folder.  Good  condition.  $42,500  as  is, 
where  is.  The  Kingman  Ariz.  Daily  Minor. 
Contact  Phil  Wright  or  Herb  Gollis  (602) 
753-2121. 


GOSS  COMMUNITY  6  units  SC  folder  new 
1973.  IPEC,  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph;  (312)  738-1200; 
Telex  25-4388. 


GOSS  URBANITE  4  black  units  new  1970, 
Urbanite  folder  with  Va  fold  SU  folder  75 
HP  drive,  2-8  position  roll  stands,  press 
new  1970.  Will  sell  as  complete  press  or 
components.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph;  (312)  738-1200; 
Telex  25-4388. 


2  UNIT  GOSS  COMMUNITY  PRESS  with 
folder.  Immediate  delivery. 

(509)  326-2234.  Mr.  Theon. 


NEWSPAPER  MACHINERY— PRESSES 
4  Unit  Web  Offset  ATF  (Webendorfer) 
with  2  roll  sUnds,  2  pass  gas  Often  oven, 

2  pass  chill  rolls,  newspaper  folding 
machine  with  Vt  page  folder  and  im¬ 
printer,  22%"  cutoff,  35"  web  width 
Goss  Suburban  Press,  S2010,  6  units, 
two  4  position  roll  stands,  two  50  h.p. 
drives,  1966,  Urbanite  Folder 

Hoe  Aller,  12  Units,  2  folders  with  Bal¬ 
loons  (air  formers),  6  color  decks,  four 
60  h.p.  drives — 1%7 
Combo  Press— Goss  Letterpress/Offset, 
6  Unit  Mark  II,  1960,  with  5  color  cylin¬ 
ders  and  double  2;1  Folder;  and  (xoss 
Metro  2  Units,  1  color  deck,  double  2;1 
Folder,  1970,  22Ti"  cutoff 
Cutler-Hammer  Stacker 
Capco  72  in.  Rewinder 

3  Unit  Color  King-1968 
Reconditioned  V-15  Cottrell  4  units  with 
all  pre-press  equipment  including  cam¬ 
era,  flip-top,  sinks,  etc.  Can  be 
demonstrated — priced  for  quick  sale. 

Two  1968  ad-on  units  Color  King 
Sheeters,  Bundlers,  Stereotype  equip¬ 
ment,  color  decks,  single  Units,  sub¬ 
structures,  balloon  formers 
We  are  specialists  in  the  Web  field,  and 
therefore,  have  a  wide  selection  of  let¬ 
terpress  and  offset  web  printing  presses 
for  newspaper  publication  and  commer¬ 
cial  type  printing. 

Your  inquiries  are  invited. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO. 

1  Madison  St. 

E.  Rutherford,  N.J.  07073 

(201)  438-3744 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name 

Address 

City  State  Zip 

Phone 

Authorized  by 

□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  Weeks  Till  Forbidden 

Classification  _  .  _ 

(Please  indicate  exact  classification  in  which  ad  is  to  appear) 

Copy:  Print  or  type  copy  on  separate  sheet  of  paper 
and  attach  to  this  order  blank. 

Mail  to:  editor  L  publisher  •  STS  Lexington  Ave.  •  New  York.  N.Y.  10022 
_  (212)  752-7050  ext.  307 


GOSS  COMMUNITY.  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Color  King  2;  1  folder.  Model  790 
Gregg  flying  imprinter  22%" 

Urbanite  Vt  folder 
Color  King,  5  units  folder  1965 
Fincor  motor  and  control  40-60-75- lOOHP 
Baldwin  countoveyors  model  108 
Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph;  (312) 
738-1200;  Telex  25-4388. 


ONE 

Buy  used  presses  with  confidence,  as  is 
where  is  or  remanufactured,  delivered 
and  installed 

GOSS 

Community  units  with  Community  or 
SC  folders 

Suburban  units  and  folders 
Suburban  folders  modified  for  installation 
on  Community  presses 
Urbanite  folder 
Metro  units  and  folder 
Suburban  imprinter 

COTTRELL 

V-25  units  and  folders 
JF-10  folder  w/crosshead  perforator 
V-15A  units  and  folders 
845  folder 
Extra  rollstands 

KING 

News  King  units  and  folders 
Color  King  units  and  folders 
Color  King  imprinter 

MAILROOM  EQUIPMENT 
Baldwin  Counterveyors  new  and  used 
Stuffers  and  stackers 

OFFSET  NEWSPAPER  EQUIPMENT 
1820Brianwoodlnd.Ct.  MON.LaGrangeRd. 
Atlanta,  Ga.  30329  La(3range,  III.  60525 
(404)  321-3992  (312)  354-5777 


VDTs 


ONE  COMPLETE  DEC  VT20b  editing  sub¬ 
system  (2  terminals)  including  16K  PDP- 
11/05  controller  with  each  system.  Equip¬ 
ment  in  use  since  1975.  Maintained  by 
DEC  field  service.  Contact  Raymond 
Pilewski,  The  Bulletin,  Philadelphia,  Penn. 
19101  (215)  662-7450. 


WANTED  TO  BUY 


COMPUSCAN  ALPHA  with  margin  markup 
capability.  Call  1  (313)  242-1100  or  write 
Cletus  Barron,  Monroe  Evening  News,  Box 
666,  Monroe,  Mich.  48161. 


WILL  PAY  $500  for  12"xl8"  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  19b 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  72  P  INSERTER 
IN  GOOD  CONDITION. 

BOX  1718,  EDITOR  &  PUBLISHER. 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
CIRCULATION 


SHERIDAN  48P  INSERTER. 
MUST  SEE  IN  OPERATION. 
BOX  1754,  EDITOR  &  PUBLISHER. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY; 
MULLER  227  INSERTER. 

BOX  1781,  EDITOR  &  PUBLISHER. 


BOOK  WANTED;  "How  to  Make  $25,000  a 
Year  Publishing  Newsletters"  by  Brian  T. 
Sheehan.  Write  Angelo  Parra,  Route  94, 
Washingtonville,  NY  10992. 


GOSS  SUBURBAN  4-6  UNITS  OR 
GOSS  URBANITE  3-5  UNITS. 
Box  3077,  Editor  &  Publisher. 


ONE  CROSS  PERFORATOR  for  Goss  SC 
folder,  serial  #706.  Must  be  in  excellent 
working  condition.  Call  (206)  872-6633. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  ready  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


JOB  LEADS 


RADIO-TV  Jobs— Stations  hiring  nation¬ 
wide!  Free  samples;  "Job  Leads  Newslet¬ 
ter,”  1680-DM  Vine,  Hollywood,  Calif. 
90028. 


Help 


Wanted... 


ACADEMIC 


A  JOURNALIST  to  join  a  strong  writing 
faculty  at  a  New  England  state  university. 
Duties  include  teaching  newswriting  and, 
eventually,  magazine-writing  courses.  Full 
time  tenure-track  position  available  Sep¬ 
tember,  1978.  Bachelor’s  degree  and  five 
years  experience  on  daily  newspapers  re¬ 
quired.  Magazine  articles,  editing  experi¬ 
ence  desirable.  Starting  salary  $12, (XX)- 
$13,000.  An  Affirmative  Action/Equal  Op¬ 
portunity  Employer.  Send  resume  and 
clips  by  January  30,  1978  tO;  Donald  M. 
Murray,  Hamilton  Smith  Hall,  University  of 
New  Hampshire,  Durham,  NH  03824. 


THE  UNIVERSITY  OF  TEXAS  AT  AUSTIN 
has  opening  for  assistant  professor  or 
instructor/lecturer  to  teach  graphics  and 
magazine  layout  and  design.  Minimum  re¬ 
quirement;  bachelor's  degree  and  sub¬ 
stantial  professional  experience;  higher 
degrees  preferred.  Teaching  of  writing  or 
eiliting  courses  may  also  be  expected.  Sal¬ 
ary  commensurate  with  qualifications; 
minimum  offered  $13,500;  summer  teach¬ 
ing  possible.  Equal  Opportunity/Af¬ 
firmative  Action  Employer.  Send  letter 
of  application  and  resume  by  January  15, 
1978,  to  Prof.  S.  Griffin  Singer,  Graphics 
Search,  Department  of  Journalism,  The 
University  of  Texas  at  Austin,  Austin,  TX 
78712. 
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ASSISTANT  OR  ASSOCIATE  PROFESSOR 
of  Mass  Communication  starting  Sep¬ 
tember,  1978.  PhD  or  dissertation-stage 
r^uired.  Teach  mass  media  and  society, 
history  of  the  press,  and  other  media  sur¬ 
vey  courses.  Send  resume  to  Professor 
Edward  J.  Pappas,  585  Manoogian  Hall, 
Wayne  State  (Jniversity,  Detroit,  Michigan 
48202.  An  Equal  Opportunity  Employer. 


TWO  FACULTY  POSITIONS  OPEN  FOR 
1978-79.  Deadline  for  applying;  February  I 
1,  1978. 

One  position  will  be  at  the  senior-level.  For 
this  position  the  School  will  need  an  expe¬ 
rienced  teacher  with  a  doctorate  and  sig¬ 
nificant  professional  experience  which 
would  allow  him/her  to  teach  in  one  of  our 
sequences.  In  addition,  the  person  should 
have  the  ability  for  developing  and  over¬ 
seeing  a  graduate  program.  Also,  the  per¬ 
son  should  have  a  good  record  in  research 
and  publication,  which  would  support  his/ 
her  claim  as  a  scholar. 

The  second  position  will  be  at  the  assistant 
professor  level.  Duties  will  include  the 
teaching  of  courses  in  the  news-editorial 
sequence  and  in  introductory  mass  media 
areas.  Professional  experience  will  be  re¬ 
quired.  Ph.D.  in  hand  or  in  process  is  pre¬ 
ferred,  a  master’s  degree  is  required. 

The  School  of  Journalism  is  an  equal  op¬ 
portunity  employer.  Minority  members  and 
women  are  urged  to  apply.  Salary  is  com¬ 
petitive. 

Contact  Dr.  John  F.  Pettibone,  Chairman, 
Faculty  ^arch  Committee,  Bowling  Green 
State  University,  Bowling  Green,  Ohio 
43403. 


TWO  FACULTY  POSITION 
Advertising  and  public  relations.  Assist¬ 
ant/associate  professor.  Minimum  $1300  a 
month  assistant  professor.  Minimum 
$1600  associate  professor.  Salary  negoti¬ 
able  upward  depending  upon  qualifica¬ 
tions  and  professional  experience.  PhD 
preferred;  minimum  master’s  and  exten¬ 
sive  quality  professional  experience. 
Teach  full  yearly  sequence  of  three 
courses  in  print  advertising,  two  public  re¬ 
lations.  Back  up  otheriournalism  areas.  To 
be  filled  January  1,  1978,  if  possible. 
Reporting,  editing.  Assistant  professor/ 
instructor.  At  least  $13,500  nine-month 
contract.  PhD  preferred;  minimum  mas¬ 
ter’s  and  five  years  quality  professional 
experience.  Teach  basic  and  intermediate 
reporting,  basic  editing  and  layout.  To  be 
filled  January  1,  if  possible.  Both  tenured 
positions;  state  retirement  plan;  other 
benefits. 

Accredited  Department  of  Mass  Com¬ 
munications.  300  majors;  10  faculty. 
Broadcasting  and  journalism  sequences. 
Extensive  program  with  professional  media 
in  St.  Louis,  Metro-East  areas.  Campus  15 
minutes  from  St.  Louis.  An  Affirmative  Ac¬ 
tion  Employer.  Contact  John  Regnell,  Box 
73,  Southern  Illinois  University,  Ed- 
wardsville,  ILL.  62026.  (618)  692-2230. 


THE  UNIVERSITY  OF  TEXAS  AT  AUSTIN 
has  opening  for  assistant  professor  to 
teach  basic  and  advanced  public  relations 
courses  at  undergraduate  and  graduate 
levels.  Qualifications  required;  PhD,  sig¬ 
nificant  professional  experience,  scholarly 
research  or  professional  publication  po¬ 
tential,  ability  to  work  with  public  relations 
practitioners  of  the  region  and  nation.  Sal¬ 
ary;  minimum  $13,5(ra  for  academic  year; 
summer  teaching  possible.  Equal  Op¬ 
portunity/Affirmative  Action  Employer. 
Send  letter  of  application  and  resume  by 
January  15,  1978,  to  Dr.  Melvin  L.  Sharpe, 
Public  Relations  Search,  Department  of 
Journalism,  The  University  of  Texas  at 
Austin,  Austin,  TX  78712. 


NEWS-EDITORIAL  FACULTY;  An  Assistant 
or  Associate  Professor  in  an  accredited 
News-Editorial  sequence,  experienced  in 
undergraduate  teaching  and  media- 
related  research.  Requirement;  Three  to 
five  years’  professional  news  experience; 
PhD  preferred,  MA  required;  teaching  and 
research  experience.  Competitive  salary. 
Deadline;  January  23,  1978.  Send  letter 
and  resume  to  Elden  Rawlings,  Chairman, 
Department  of  Journalism,  Texas  Christian 
University,  Fort  Worth,  TX  76129.  TCU 
does  not  discriminate  on  the  basis  of  sex, 
religion,  handicap,  race  or  ethnic  origin. 


Editor  &  Publisher  cannot 
under  any  circumstances  di¬ 
vulge  the  name  or  address  of 
a  box  holder. 


JOURNALISM  TEACHER 
Distinguished  Eastern  graduate  school  of 
Journalism  seeks  teacher  of  reporting  and 
writing.  Candidates  should  have  profes¬ 
sional  background  in  newspapers, 
magazines,  television  or  radio — preferably 
more  than  one— and  teaching  experience. 
Equal  Opportunity/Affirmative  Action 
Employer.  Box  3100,  Editor  &  Publisher. 


THE  UNIVERSITY  OF  TEXAS  AT  AUSTIN 
has  opening  for  assistant  professor  to 
teach  radio  and  television  newsgathering, 
writing,  and  production  courses  at  under¬ 
graduate  level  and  to  participate  in 
graduate  program.  Qualifications  required; 
PhD,  significant  professional  experience, 
scholarly  research  or  professional  publica¬ 
tion  potential,  ability  to  work  with  news 
media  in  the  region  and  nation.  Salary-, 
minimum  $13,500  for  academic  year; 
summer  teaching  possible.  Equal 
Opportunity/Affirmative  Action  Employer. 
Send  letter  of  application  and  resume  by 
January  15,  1978,  to  Dr.  Al  Anderson, 
Broadcast  News  Search,  Department  of 
Journalism,  The  University  of  Texas  at 
Austin,  Austin,  TX  78712. 


ADMINISTRATIVE 


PUBLISHER  for  9,000  5-day  and  Sunday 
daily  in  beautiful  Northern  California.  Ex¬ 
cellent  opportunity  for  dynamic  commun¬ 
ity  minded  person.  Salary  open.  Send  re¬ 
sume  and  statement  of  goals  to;  M.  D. 
Glover,  Ukiah  Daily  Journal,  Ukiah,  Calif. 
95482. 


CIRCULATION 


CIRCULATION  MANAGER 

Zone  5  10,000  circulation  daily  with 
weekly  free-distribution  shopper. 

Prefer  person  who  loves  circulation  work 
and  has  ambition  to  publish  a  paper  in  the 
future  although  this  is  not  essential.  Must 
be  working  manager  and  good  with  carrier 
organization. 

Will  work  with  a  young  publisher  who  will 
ive  you  freedom  to  promote  circulation, 
arnings,  $13,000-$15,000.  Write  us  a  let¬ 
ter  giving  background  and  all  necessary 
information  as  to  why  you  feel  you  are  the 
person  for  this  job.  Be  sure  to  include 
phone  number.  Write  Box  2099,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  tor  5M  daily 
newspaper  in  West  Central  Ohio.  Send  re¬ 
sume  and  salary  requirements  to  Box 
1808,  Editor  &  Publisher. 


CIRCULATION 

DIRECTOR 

Promotion  minded  professional  to  manage 
department  on  8700  circulation  daily.  In¬ 
centive  compensation,  liberal  benefits. 
Send  resume  to;  Tom  Gagnon,  Fairbault 
Daily  News,  Fairbault,  Minn.  55021. 

ATTENTION 
ZONE  5 

DISTRICT  MANAGERS 

If  you  are  dead-ended  and  looking  for  an 
entry-level  circulation  management  oppor¬ 
tunity,  you  may  be  the  person  we  are  look¬ 
ing  for.  If  you  are  a  self-starter,  feel  you 
can  motivate  people,  thrive  on  competition 
and  need  only  a  chance  to  start  moving 
upwards  towards  ever  greater  manage¬ 
ment  responsibility,  give  me  a  call.  Your 
confidence  will  be  respected.  Tom  High- 
field,  Circulation  Director,  The  News 
Herald.  Willoughby,  Ohio.  (216)  951-CXX)0. 


FAST-GROWING  newspaper  Zone  4  de¬ 
sires  experienced  District  SALES  Mana¬ 
gers.  Salary,  auto  allowance,  attractive 
bonus  plan.  This  is  not  a  retirement  posi¬ 
tion.  Upward  mobility  is  unlimited  at  pa¬ 
per.  State  complete  work  and  salary  his¬ 
tory  in  initial  letter  with  resume.  All  confi¬ 
dences  respected.  Box  3008,  Editor  & 
Publisher. 


A  GROWING  medium  daily  in  sunny  South¬ 
ern  California  seeks  2  promotion  minded 
working  assistants  to  form  carrier  forces  in 
new  areas.  Full  company  benefits,  ideal 
living  conditions.  Write  Box  3038,  Editor  & 
Publisher. 


CIRCULATION  MANAGER— wanted  for 
30,000  ABC  7  day  newspaper  in  Area  5. 
Should  presently  be  circulation  manager 
on  smaller  paper  or  number  2  man  wanting 
to  move  up.  We  are  a  group  owned  paper 
offering  a  good  salary  and  opportunity  for 
career  growth.  Please  send  resume  and 
salary  requirements  in  confidence  to;  Box 
3080,  Editor  &  Publisher. 


SHIRT-SLEEVED  circulation  manager  for 
an  established  morning  daily  in  Zone  2. 
We’re  interested  in  someone  strong  in  de¬ 
livery  service,  promotion,  and  graded 
growth,  wheeler-dealers  need  not  apply. 
Position  provides  advancement  for  an  ag¬ 
gressive  individual.  Full  company  benefits 
including  pension  program.  Area  is  rural 
and  famous  for  sailing,  boating,  hunting, 
fishing,  golf  and  tennis.  Apply  to  Box 
3091,  Editor  &  Publisher. 


SALES  COORDINATOR,  number  2  person 
in  Circulation  Sales  Department,  should  be 
experienced  with  dealers  operations  and 
some  single  copy  sales,  salary  up  to 
$14,000.  Send  complete  resume  to  Box 
3086,  Editor  &  Publisher. 


SEVEN-DAY  MORNING  NEWSPAPER  has 
an  opportunity  for  aggressive,  promo¬ 
tion-minded,  revenue  and  cost  conscious 
Circulation  Manager  to  provide  leadership, 
know-how  and  basic  circulation  operation 
fundamentals  for  its  Circulation  Depart¬ 
ment. 

Circulation  Manager  of  small  newspaper 
who  has  been  involved  in  and  has  experi¬ 
enced  all  phases  of  Circulation  Depart¬ 
ment  operations  will  find  this  position  an 
excellent  opportunity  to  utilize  all  of  his 
capabilities. 

Proven  management  ability  assures  pro¬ 
motion  in  our  growing  organization. 

Send  resume  and  salary  requirements  to 
Box  3054,  Editor  &  Publisher. 


THE  MIAMI  NEWS  NEEDS  A 
HOME  DELIVERY  MANAGER 
WHO  IS  MARKETING-ORIENTED 
Today’s  consumerism,  competitive,  com¬ 
plex  market  place  and  economy  requires 
managers  knowledgeable  in  the  whole 
marketing  cycle. 

The  Miami  News  is  a  Pulitizer  Prize  win¬ 
ning  evening  newspaper  owned  by  Cox 
Newspapers,  but  published  by  The  Miami 
Herald  Publishing  Company  of  Knight- 
Ridder  Newspapers. 

Our  last  Home  Delivery  Manager  was  pro¬ 
moted  to  an  even  more  challenging  posi¬ 
tion.  The  opportunity  for  advancement  is 
there  for  you,  too,  as  we  have  a  solid  com¬ 
mitment  to  management  development. 

We  are  looking  for  someone  capable  of  ap¬ 
proaching  the  marketing,  personnel  de¬ 
velopment  and  other  day-to-day  chal¬ 
lenges  of  The  Miami  News  with  creativity, 
energy  and  perseverance.  You’ll  manage  a 
team  of  60  people.  And,  enjoy  the  assist¬ 
ance  and  spirit  of  your  fellow  managers  in 
the  division — they  are  aggressive  special¬ 
ists  in  consumer  marketing,  research  and 
sales  promotion.  Some  came  from  pre¬ 
stigious  newspapers  in  the  West,  Mid¬ 
west,  and  East.  All  are  here  because  they 
recognize  the  personal  growth  potential 
with  Knight-Ridder  Newspapers,  plus  the 
lifestyle  advantages  of  the  warm,  friendly 
people  in  the  sports-oriented  South  Florida 
area. 

You  should  know  that  people  with  a  variety 
of  backgrounds  have  applied  for  this  posi¬ 
tion,  however,  in  seeking  the  best  candi¬ 
dates  we  are  holding  this  spot  open  for 
additional  applicants  for  a  short  time.  If 
you  believe  your  interests  and  experience 
make  you  a  candidate,  please  take  action 
today!  Call  Rick  Kaspar,  Marketing  Man¬ 
ager,  (305)  350-2952. 

An  Equal  Opportunity  Employer. 


CIRCULATION  MANAGER  for  Eastern 
Pennsylvania  newspaper  .  .  .  This  has  a 
future  for  the  right  professional.  The  per¬ 
son  should  not  only  be  well  familiar  with  all 
aspects  of  circulation  delivery  and  promo¬ 
tion  .  .  .  but  should  also  have  a  talent  for 
inspiring  others,  motivating  carriers  and 
demonstrating  effective  management.  We 
are  looking  for  a  person  who  has  not  been 
looking  for  another  job  but  has  been  suc¬ 
cessful  in  your  current  assignment  for  a 
number  of  years  but  now  feels  that  maybe 
you  would  like  a  new  challenge.  The  under¬ 
taking  will  carry  a  base  salary  and  incen¬ 
tives  along  with  the  benefits.  We  are  in¬ 
terested  in  fresh  letters  detailing  your  ex¬ 
periences  and  successes  as  completely  as 
possible.  Please  reply  box  number  3(147. 
Editor  &  Publisher. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


HELP  WANTED 
DISPLAY  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


DISTRIBUTION  MANAGER 
We've  created  this  new  position  in  our  Cir¬ 
culation  Department  and  now  we're  look¬ 
ing  for  a  bright,  organized,  hard  working 
individual  to  fill  it. 

This  job  requires  previous  circulation  and 
distribution  experience  in  developing  and 
implementing  delivery  systems,  especially 
motor  routes.  You  will  work  directly  with 
our  Circulation  Director. 

The  position  offers  you  an  exciting  chal¬ 
lenge  to  develop  a  total  distribution  system 
for  a  Zone  5  daily  which  has  great  growth 
potential. 

A  starting  salary  of  $14,000  with  future 
challenges  and  growth  opportunities  for 
the  right  person.  Along  with  comprehen¬ 
sive  medical,  dental  and  life  insurance 
coverage  and  retirement  plan. 

Our  Circulation  Department  is  fully  com¬ 
puterized  and  ready  to  support  dynamic 
circulation  programs.  If  you  are  willing  to 
work  hard  to  achieve  realistic  goals,  send 
resume  to  Box  3029,  Editor  &  Publisher. 


UNLIMITED  CAREER  growth  potential 
with  medium-sized  progressive  daily 
newspaper  group  for  aggressive  circulator 
with  a  track  record  of  circulation  growth 
through  carrier  sales  promotion  in  a  highly 
competitive  market  situation.  Immediate 
opening  is  the  number  2  position  in  a  Zone 
5,  30,000  Daily  and  Sunday.  Candidates 
must  have  the  ability  to  teach  and  lead 
others  in  addition  to  personal  know-how. 
The  challenge  will  be  to  put  together  and 
implement  an  effective  carrier  sales  pro¬ 
gram.  Salary  plus  incentive  bonus  and 
good  company  benefits  package.  Send 
complete  resume,  including  salary  re¬ 
quirements  to  Box  3048,  Editor  & 
Publisher. 


CIRCULATION  ZONE  MANAGER 
We're  looking  for  a  bright,  aggressive  indi¬ 
vidual  to  manage  one  of  our  circulation 
zones.  The  right  person  must  be  able  to 
motivate  people,  and  handle  all  circulation 
responsibilities  delegated  to  him/her. 
We're  a  young  progressive  department  of  a 
fast-growing  suburban  daily  in  Zone  5,  and 
offer  good  salary  and  fringe  benefits.  Send 
resume  to:  Box  3060,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


Classified  Advertising 
Field  Sales  Manager 

The  Globe  and  Mail,  Canada's 
national  newspaper,  has  an 
immediate  opening  in  their  Clas 
sified  Advertising  Department  for 
a  special  individual  to  head  its 
Outside  Sales  Department. 

This  individual  must  be  experi 
enced  in  sales  and  sales  training, 
should  be  able  to  direct  and  moti 
vate  a  sales  staff  consisting  of  19 
representatives,  plus  possess  a 
proven  record  of  achieving  goals 
and  targets. 

We  offer  a  starting  salary  in  the 
region  of  $20,000  plus  bonus 
and  a  wide  range  of  company 
benefits  including  pension,  medi 
cal  and  dental  plans. 

Write  in  confidence  enclosing  a 
resume  to 

S.  ANTONY.  ASSISTANT  MANAGER 

CLASSIFIED  ADVERTISING 

444  FRONT  ST.  W..TORONTO  M5V  2S9 

All  replies  will  be  acknowledged. 

iThf  (5lobr  anDiilail 


ENTRY-LEVEL  post  for  display  classified 
manager  for  weeklies  in  wide-open  trade 
areas  available  mid  to  latter  January.  Send 
resumes  to  Lee  Young,  The  Herald,  P.O. 
Box  377,  Hazen,  AR  72064.  No  Phone 
Calls. 


OUTSTANDING 

CLASSIFIED 

OPPORTUNITY 

Denver's  Prize-winning  suburban  newspa¬ 
pers— a  subsidiary  of  the  Minneapolis  Star 
and  Tribune  Co. — have  an  opening  in  clas¬ 
sified  management.  The  16  Sentinel 
newspapers  have  240,000  circulation  in 
the  Denver  metro  area.  The  successful 
applicant  will  be  able  to  strategize  as  well 
as  motivate  subordinates.  Send  (don't 
phone)  complete  background  and  salary 
requirements  to;  Publisher,  The  Sentinel 
Newspapers,  3501  E.  46  Ave.,  Denver, 
Colo.  80216.  An  Equal  Opportunity 
Employer. 


REAL  ESTATE 
ADVERTISING 
SALES  MANAGER 

Expansion  of  our  Classified  Advertising 
Department  necessitates  the  creation  of 
this  position.  Individual  we  seek  will  have 
advertising  management  and  sales  experi¬ 
ence  dealing  with  Realtors,  builders  and 
developers.  Experience  in  a  competitive 
market  is  a  definite  plus.  We  offer  good 
starting  salary  plus  bonus  and  attractive 
benefit  program.  Time  Magazine  named  us 
one  of  the  five  best  newspapers  in  the 
South.  We  are  the  Number  One  newspaper 
in  Dallas  and  growing!  Send  your  resume 
and  salary  requirements  in  strict  confi¬ 
dence  tO: 

Bob  Sproat 

Classified  Advertising  Director 

DALLAS  TIMES  HERALD 

P.  0.  Box  5445 
Dallas.  TX  75222 
or  call; 

214/744-6400 

Equal  Opportunity  Employer  M/F 


CLASSIFIED  MANAGER  for  22,000  daily  in 
Zone  5.  Full  fringe  package  and  more  than 
the  usual  opportunities  for  advancement. 
Tell  us  about  yourself  in  first  letter,  includ¬ 
ing  minimum  salary.  All  replies  will  be 
completely  confidential.  Box  3062,  Editor 
&  Publisher. 


CLASSIFIED  AD  MANAGER 
...  for  weekly  shopper  group  (285,0(X) 
circulation  in  suburban  New  York  area). 
We  are  a  highly  promotional  firm  so  you 
must  be  an  experienced,  imaginative  man¬ 
ager  or  assistant  manager  now.  We  have  an 
existing  classified  staff  of  17  and  growing 
fast.  Immediate  opening.  If  you  have  what 
we  want,  you  can  tell  us  what  you  want. 
Box  3069,  Editor  &  Publisher. 


SUNNY  CALIFORNIA  CALLING  FOR 
A  CLASSIFIED  MANAGER 
Abandon  your  snow  tires,  ice  scraper  and 
frigid  trek  to  the  office.  Come  to  Sunny 
California!  If  you  see  yourself  as  a 
“Hands-On”  classified  sales  team  leader 
with  a  yen  to  build  your  own  department, 
this  may  be  your  opportunity. 

We  are  a  17,000  offset  daily  newspaper  in 
the  fastest  growing  city  in  California. 

In  your  reply,  state  salary  requirements 
and  possible  starting  date.  Contact  Adver¬ 
tising  Director,  News  Chronicle,  P.O.  Box 
3129,  Thousand  Oaks,  CA  91359,  tele¬ 
phone  (805)  495-7401. 


DISPLAY  ADVERTISING 


ADVERTISING/PROMOTION  MANAGER 
National  award-winning  weekly  in  Ameri¬ 
ca's  finest  city  is  seeking  an  imaginative, 
energetic  professional  to  direct  sales  staff 
of  3.  Emphasis  on  display  sales  and  pro¬ 
motional  creativity,  with  full  ability  to  help 
guide  t(^-notch  paper  into  accelerated 
growth.  Send  letter  of  application,  resume 
to;  Richard  McCord,  General  Manager,  The 
Santa  Fe  Reporter,  Santa  Fe,  NM  87501. 


SOUTHERN  IDAHO  DAILY  located  in 
prime  recreational  area  seeks  a  bright, 
self-motivated  individual  who  wants  to 
learn,  sell,  and  grow  in  newspaper  sales. 
Salary  plus  commission  and  benefits. 
Send  confidential  resume  and  salary  his¬ 
tory  to  Tom  Lane,  P.O.  Box  190,  Burley,  ID 
83318. 


NATIONAL  ADVERTISING 
SALES 

If  you  are  a  seasoned  advertising  represen¬ 
tative,  well  versed  in  display  ^vertising, 
with  a  track  record  of  generating  ideas  and 
selling  to  major  national  accounts,  as  well 
as  local  retailers,  then  here's  your  oppor¬ 
tunity  to  Join  an  enthusiastic,  professional 
sales  team,  offering  high  qualiw  advertis¬ 
ing  to  our  readers  on  FTorkfa's  Sun  Coast. 
In  addition  to  earning  an  excellent  salary 
and  bonus  you'll  participate  in  extras  like 
company  paid  profit  sharing,  pension  plan, 
life  insurance,  health  insurance,  liberal 
paid  vacations,  holidays  and  many  more. 
Sound  interesting?  Apply  today  by  writing 
and  giving  background  and  salary  re¬ 
quirements!  It's  your  future  with  the  leader 
on  Florida's  West  Coast;  Florida's  best 
newspapers,  the 

ST.  PETERSBURG  TIMES 
AND 

EVENING  INDEPENDENT 
Personnel  Office,  490  1st  Ave.,  South, 
St.  Petersburg,  Fla.  337()1 


ADVERTISING-MARKETING  manager 
wanted  by  fast-growing,  middle  west,  state 
university  city  daily.  Excellent  opportunity 
for  ambitious,  qualified  individual  to  as¬ 
sume  a  position  as  director  of  sales  which 
would  include  both  advertising  and  circu¬ 
lation.  An  award  winning  and  growing 
paper  in  a  modern  plant.  Attractive  city 
enjoys  excellent  growth  and  future.  All  re¬ 
plies  held  in  confidence.  Please  send  re¬ 
sume  to  Box  3064,  Editor  &  Publisher. 


AD  MANAGER  for  award-winning  weekly 
newspapers.  Ideal  living  area.  Excellent 
salary/bonus,  fringes.  Send  full  resume  to 
“Job  Opening,"  Box  10,  Rexburg,  Idaho 
83440. 


ADVERTISING  DIRECTOR 
National  specialty  publication  has  unusual 
opportunity  if  you  have  sales  experience 
and  are  ready  to  advance.  Your  respon¬ 
sibilities  will  include  budgeting,  planning 
and  directing  sales,  running  department. 
You  report  to  Publisher  and  can  earn 
promotion  in  quality-oriented  publication 
group.  Some  travel.  Ideal  family,  recrea¬ 
tion  location.  Please  send  resume,  current 
salary,  letter  explaining  career  goals  to  Box 
3085,  Editor  &  Publisher.  Equal  Opportun¬ 
ity  Employer. 


ADVERTISING  MANAGER 
20,000  circulation,  university  city,  7  day 
newspaper.  Quick  thinker,  quick  mover  to 
handle  staff  of  8.  Number  one  medium  in 
exciting,  competitive  town.  An  excellent 
newspaper  that  needs  an  excellent  adver¬ 
tising  operation.  H.  J.  Waters  III,  Tribune, 
Columbia,  MO  65201. 


ADVERTISING  DIRECTOR 
An  unexpected  opening  has  developed  to 
direct  an  8  person  sales  staff  at  an  active, 
growing — still  independent — 25M  daily 
with  35M  Weekly.  Zone  I.  Successful 
applicant  will  also  assume  over-all  direc¬ 
tion  of  Classified,  Copy  and  Art  section, 
and  Dispatch. 

Applicant  should  be  strong  in  developing 
romotions,  major  account  contacts,  and 
ave  proven  ability  to  motivate  young 
staff. 

Potential  for  community  involvement  is 
important.  We  prefer  a  college  graduate, 
but  will  consider  favorably  equivalent  pro¬ 
fessional  experience. 

This  is  a  good  paying  position  offering  fine 
professional  growth  opportunity  along  with 
a  good  benefit  program. 

Interview  by  appointment  only  following 
application  letter  with  full  details  tO;  Gen¬ 
eral  Manager,  The  Bristol  Press,  99  Main 
St.,  Bristol,  CT  06010. 


COMPETITIVE  SUBURBAN  needs  adver¬ 
tising  salesman/manager.  Up  to  $20,(X)0 
salary  and  profit-sharing.  Excellent  fringe 
benefits,  nice  community.  Sales  ac¬ 
complishments  should  be  described.  State 
present  earnings.  Write  Box  3094,  Editor  & 
Publisher. 


AD  SALESPERSON/NEWSWRITER 
National  business  weekly  newspaper  serv¬ 
ing  a  specialized  agriculture  industry 
needs  a  person  with  1-2  years  small  news¬ 
paper  experience.  Fieldstaff  position  re¬ 
quires  training  in  Kansas  City  area  prior  to 
relocation  within  1  of  8  regional  territories. 
40%  travel.  Salary  plus  commission.  Well 
established  publication  serving  expanding 
industry.  Send  resume  and  salary  re¬ 
quirements.  Box  3049,  Editor  &  Publisher. 


SHIRT-SLEEVE  ad  salesperson  who  can 
write  sports,  too,  for  rural  2,400  circula¬ 
tion  weekly  in  Washington  wheat  country. 
Write  The  Chronicle,  Box  6,  Dayton,  Wash. 
99328. 


ADVERTISING  MANAGER 
19,000  Daily  and  Sunday  seeks  a  shirt 
sleeve  Retail  Advertising  Manager.  Prefer 
5-8  years  experience.  We  are  seeking  a 
well-organized  self-starter  who  knows  how 
to  direct  people.  Salary  commensurate 
with  experience.  Excellent  benefits  and 
good  opportunity  for  advancement.  Send 
resume  and  references  tO; 

J.  Gene  Chambers 
The  Mining  Journal 
249  W.  Washington  Street 
Marquette,  Michigan  49855 


EDITORIAL 


WE'RE  LOOKING  FOR  a  seasoned  pro  to 
run  our  city  desk  operation.  A  fair,  but  firm 
leader  who  knows  a  story  when  he/she  sees 
one  and  how  to  pursue  it.  Will  work  closely 
with  managing  editor  in  directing  staff  to 
new  accomplishments.  VDT  experience 
helpful.  Good  pay  and  benefits  on  an 
18,000  daily  in  Zone  2.  Must  be  able  to 
work  under  pressure  and  stick  to  dead¬ 
lines.  Send  resume  to  Box  2084,  Editor  & 
Publisher. 


BUSINESS  REPORTER 

With  at  least  1-2  years  experience  to  work 
busy  beat  for  growing  PM  offset  daily, 
20,000  circulation.  New  plant,  prize¬ 
winning  product,  ideal  locale.  Good  re¬ 
tirement,  other  benefits.  Excellent  oppor¬ 
tunity  for  right  person.  Contact:  Tom 
Hayer,  Executive  Editor,  Naples  Daily 
News,  Naples,  Fla.  33940  or  Ph;  (813) 
262-3161. 


ALL-AROUND  newsperson  sought  for  a 
growing  progressive  independently-owned 
afternoon  30,000+  circulation  in  Southern 
Wisconsin.  The  successful  applicant  will 
have  a  solid  background  of  several  years  in 
newspapering  that  has  included  reporting, 
copy  editing  and  l^out  experience.  Job 
open  immediately.  Tell  us  all  about  your¬ 
self  in  a  letter  tO:  Mitch  Bliss,  News  Editor, 
The  Janesville  Gazette,  Janesville,  Wise. 
53545. 


WIRE  EDITOR  who  can  produce  sharp 
pages,  write  snappy  headlines  for  13,500 
daily.  Duties  include  handling  TV  tab. 
Send  resume,  layout  samples  to  Wayne 
Trotter,  The  Courier-Tribune,  P.  0.  Box 
340,  Asheboro,  N.C.  27203. 


JACK  ANDERSON  INTERN  PROGRAM 
Applications  now  being  accepted  from  col¬ 
lege  students  and  recent  graduates  in¬ 
terested  in  learning  investigative  report¬ 
ing.  Send  resume,  newsclips  and  recom¬ 
mendations  tO:  Jack  Anderson  Intern  Pro¬ 
gram,  1401 16th  St.  NW,  Washington,  D.C. 
20036. 


ASSISTANT  SPORTS  EDITOR  by  aggres¬ 
sive,  medium-sized  South  Florida  d^y.  A 
quick  learner  with  experience  in  range  of 
layout,  editing  and  writing  desired.  Box 
3067,  Editor  &  Publisher. 


WIRE  DESK  EDITOR 

Major  metro  in  one  of  country's  best  resort 
areas  seeks  aggressive,  talented,  ambi¬ 
tious  pro  for  news  desk  supervisory  posi¬ 
tion.  Excellent  pay  and  benefits.  Outstand¬ 
ing  future  potential. 

The  field  is  wide  open.  But  the  person  we 
are  looking  for  probably  is  now  the  ci^  or 
news  editor  of  a  medium  (up  to  80,(JOO) 
paper  who  is  looking  for  a  chance  to  move 
up  to  a  better  job.  If  you  are  interested, 
send  letter,  resume  and  1  tearsheet  of  a 
Page  1  you  composed.  Box  1877,  Editor  & 
Publisher. 


REPORTER  WANTED.  Beginner  or  person 
with  1-2  years  experience.  Join  cohesive 
hard-working  staff  of  7  on  6  day  daily.  Con¬ 
tact  Turner  Lake,  Dickinson  Press,  Dickin¬ 
son,  N.D.  Phone  (701)  225-8141. 


FLORIDA  daily  has  opening  for  self¬ 
starters.  Fine  coast  location.  Career  oppor¬ 
tunity,  good  training,  modest  wage, 
straight-shooting  supervision.  Send  re¬ 
sume,  cover  letter,  wage  history.  Ideal  for 
recent  graduates  and  persons  with  some 
experience.  Immediate  availability  re¬ 
quired.  Box  3039,  Editor  &  Publisher. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRODUCTION 


MANAGING  EDITOR  for  top  Brooklyn 
weeklies.  Seek  individual  with  reportorial 
know-how,  editorial  sense  and  community 
concern.  Send  resume  and  writing  sam¬ 
ples  to  Box  450,  c/o  Courier-Life,  1159 
Ratbush  Ave.,  Brooklyn,  N.Y.  11226. 


MANAGING  EDITOR 

We're  still  looking  for  top-notch  individual 
to  fit  into  rapidly  growing  20M  offset  PM 
daily.  Must  know  newsroom  operation  from 
bottom  up,  particularly  city  desk.  Prize¬ 
winning  product;  up  to  35  pages  per  week 
including  100-page  Sunday  package. 
Modern  plant,  immediate  plans  for  front- 
end  computerization.  Excellent  retire¬ 
ment,  other  benefits.  Ideal  South  Florida 
Gulf  Coast  area.  Solid  future  for  the  right 
person.  Minimum  experience:  news  editor 
or  city  editor  who  is  ready  to  move  up  to 
managing  editor.  Contact:  Tom  Hayer. 
Executive  Editor,  Naples  Daily  News,  1075 
Central  Ave.,  Naples,  Fla.  33940  or  Phone 
(813)  262-3161. 


OPENING  NOW  for  talented  reporter- 
writer.  2-3  years  experience  ready  to  step 
up  to  70,(X)0  regional  newspaper  covering 
dynamic  news  core  in  Zone  5  metropolitan 
area.  Good  pay,  benefits:  Box  3051,  Editor 
&  Publisher. 


LAY  MEDICAL  EDITOR  to  produce  tape- 
recorded  summaries  of  medical  conven¬ 
tions  for  Southern  California-based  audio 
publication.  Resume  to  P.O.  Box  712, 
Glendale,  Calif.  91209. 


OPEN  A  DOOR  TO  OPPORTUNITY 
If  you  have  had  two  to  three  years  editorial 
experience,  ready  to  settle  down  and  are 
interested  in  learning  the  MAGAZINE  pub¬ 
lishing  business,  this  may  just  be  the  op¬ 
portunity  you  have  been  looking  for. 

As  a  guideline,  check  out  the  following: 

( 1 )  You  should  like  to  write  and  be  good  at 
it. 

(2)  Adaptable  to  learning  magazine  edito¬ 
rial  layout. 

(3)  Like  details  sufficiently  enough  to 
write  heads-proof  read  and  handle 
vour  own  editorial  production. 

(4)  Be  able  to  use  camera 

(5)  Alert  to  coverage  of  conventions,  boat 
and  special  feature  stories.  In  other 
words,  have  or  develop  the  know-how 
to  see  the  NEWS. 

(6)  Be  a  STICKLER  for  maintaining  dead¬ 
lines. 

(7)  BE  DEDICATED-ENJOY  WHAT  YOU 
ARE  DOING. 

(8)  Some  knowledge  of  boats  helpful,  but 
not  necessary. 

You  will  be  working  with  a  publisher  who 
came  up  the  newspaper  editorial  route  and 
who  knows  and  understands  it.  You  will  be 
working  as  a  staff  member  of  one  of  the 
nation's  leading  boating  publications— a 
"Slick  Paper "  magazine  in  four  colors.  You 
will  be  located  in  the  Sun  Belt— a  bedroom 
community  just  across  the  Lake  from 
fabulous  New  Orleans. 

In  a  community  known  as  the  Ozone 
Belt  -where  the  air  and  water  is  the 
cleanest  in  the  entire  U.S.— a  wonderful 
place  to  raise  a  family  (excellent  schools). 
Come,  join  a  team  that  works  together,  and 
everyone  enjoys  what  he  is  doing.  We're 
dedicated. 

Write  Box  3058,  Editor  &  Publisher. 


WANTED:  Editor  with  some  experience 
preferred,  for  weekly  20,000  circulation 
newspaper.  Must  be  able  to  do  it  all.  Salary 
commensurate  with  experience.  Located 
in  central  Florida.  Ph;  (305)  846-7600,  R. 
Luzadder. 


LAYOUT  EDITOR 

If  layout  IS  your  strength  and  solid  news 
judgment  among  your  attributes,  you  may 
be  the  person  we  want  to  add  to  our  local 
desk.  We're  a  Southern  AM  with  high  stan¬ 
dards  for  the  local  and  state  pages  you'll 
be  designing. 

If  your  daily  experience  qualifies  you  for 
this  job.  write  and  tell  us  why.  Also  send  a 
resume. three  professional  references  we 
can  call  now  and  some  pages  you've  de¬ 
signed.  An  Equal  Opportunity  Employer. 
Apply  Box  3055,  Editor  &  Publisher. 


TAKE  CHARGE  EDITOR  to  head  staff  on 
Illinois  small  daily.  Must  be  top-notch 
writer-photographer.  Prefer  experienced 
J-school  grad.  Some  VDT  background 
helpful,  but  good,  clean  writing  more  im¬ 
portant.  Good  pay,  liberal  benefits.  Send 
resume,  references  and  salary  require¬ 
ments  to  Box  3053,  Editor  &  Publisher. 


COPY  EDITOR 

Two  or  more  years  exjjerience  preferred, 
but  main  consideration  for  this  job  is  abil¬ 
ity  to  move  up  on  50,0(X)  daily  in  growing 
Sun  Belt  city  in  Zone  6.  Should  have  basic 
layout  skills  and  sound  news  judgement, 
combined  with  desire  to  produce  a  lively 
attractive  newspajjer.  Box  3057,  Editor  & 
Publisher. 


WE'RE  DEMANDING  and  we're  looking  for 
the  reporter  who  can  meet  our  high  stan¬ 
dards.  That  person  would  have  at  least  2 
years  experience  and  a  proven  record  of 
being  able  and  willing  to  handle  any  as¬ 
signment.  We're  a  40,0(X)''-  with  a  reputa¬ 
tion  as  one  of  Tennessee's  best  dailies. 
Write:  John  Molley,  Managing  Editor, 
Kingsport  Times-News,  P.O.  Box  479, 
Kingsport,  Tenn.  37662,  giving  full  back¬ 
ground,  salary  expectations  and  non- 
returnable  clips.  No  telephone  calls, 
please.  (An  Equal  Opportunity  Employer). 


COPY  EDITOR 

We're  looking  for  an  experienced  copy 
editor  to  fill  a  key  position  on  our  desk.  The 
position  requires  several  years  of  experi¬ 
ence  in  handling  wires,  substantial  design 
and  layout  skills,  perceptive  news  judge¬ 
ment  and  ability  to  coordinate  a  desk 
operation.  Our  emphasis  is  on  sharp  edit¬ 
ing  and  design,  and  we  have  several 
awards  for  our  efforts.  VDT  experience  is 
preferable.  Send  resume  and  salary  re¬ 
quirements  to  Box  3066,  Editor  & 
Publisher. 


TOP  EDITOR  for  trade  magazine  in  the  out¬ 
door  field.  Experience  in  copy  and  photo  cov¬ 
erage  of  dealers  and  trade  shows  necessary. 
Multi-magazine  publisher.  Wisconsin  loca¬ 
tion,  Box  3082,  Editor  &  Publisher. 


ZONE  5  SUBURBAN  weekly  seeks  creative 
editor.  Heavy  emphasis  on  local  features 
and  photography.  At  least  2  years  experi¬ 
ence  in  newspapers  essential.  Must  know 
camera,  darkroom,  and  layout.  Looking  for 
management  caliber  professional.  Married 
preferred.  Apply  in  writing  with  salary  re- 

?uirements  and  resume  to  Box  3096, 
ditor  &  Publisher. 


SPORTS  EDITOR 

We're  an  award  winning  55,000  PM  in  Zone 
2  and  we're  looking  fora  sports  editor.  The 
person  we  want  should  be  capable  of 
motivating  a  staff  of  15  and  should  have 
polished  managerial  skills.  The  job  is  de¬ 
manding  and  requires  leadership  and  pati¬ 
ence  but  we  pay  well  and  offer  good  bene¬ 
fits.  Send  us  everything  in  the  first  letter:  a 
resume,  clips  and  a  3C)0  word  letter  outlin¬ 
ing  your  philosophy  of  sports  in  a  daily 
newspaper.  Write  Box  3102,  Editor  & 
PubI  isher. 


COPY  EDITOR  for  successful  growing  na¬ 
tional  weekly.  We're  looking  for  someone 
with  experience,  eye  for  detail.  Knowledge 
of  computers  not  necessary.  Send  resume 
and  salary  requirements  to  E.  Drake  Lun- 
dell,  Jr.,  Computerworld,  797  Washington 
St.,  Newton,  MA  02160. 


MANAGING  EDITOR  for  small  California 
daily  must  be  stable,  mature  and  experi¬ 
enced  in  dealing  with  staff  and  public.  Ex¬ 
cellent  opportunity.  Send  complete  re¬ 
sume  and  salary  requirements  to  Box 
3097,  Editor  &  Publisher. 


AN  OPPORTUNITY  for  a  beginning  edito¬ 
rial  writer  who  is  bright,  writes  clearly, 
thinks  logically  and  wants  to  join  a 
medium-sized  newspaper  in  Ohio.  Must  be 
aware  and  also  community-minded.  Box 
3088,  Editor  &  Publisher. 


REPORTER  *or  general  assignments  and 
police-court  work.  Do  not  apply  if  you  can¬ 
not  produce  for  fast-paced  daily  in  isolated 
boom  town.  Southwesterner  preferred. 
Write:  Editor,  Box 860,  Hobbs,  NM  88240. 


STAFF  EXPANSION  around  January  1  will 
create  openings  in  Zone  7,  50,()00  PM 
daily.  Positions  available  for  Family  Living 
Section  Editor,  2  enthusiastic,  self¬ 
starting,  aggressive  reporters  with 
minimum  2-3  years  newspaper  experience. 
Include  salary  objective,  clips,  references. 
Box  3104,  Editor  &  Publisher. 


NEWS  DESK  ASSISTANT 
Capable  of  sharp  editing  and  willing  and 
able  to  work  with  young  staff  to  cover 
pleasant  Zone  2  resort  area  for  25.000  cir¬ 
culation  morning  daily  and  Sunday.  Poten¬ 
tial  for  advancement.  Must  have  2-3  years 
experience,  combination  desk  and  report¬ 
ing,  State  salary  expected.  Box  3081, 
Editor  &  Publisher. 


FREELANCE  newspaper  copy  editor 
wanted  to  work  at  least  3  days  a  week  for 
New  York  City  business  weekly.  Experience 
on  business  publications  unnecessary. 
Must  be  accurate,  fast  and  a  clever  head¬ 
line  writer.  Box  3(}40,  Editor  &  Publisher. 


INFORMATION  SYSTEMS 


MAJOR  ZONE  4  newspaper  has  a  challeng¬ 
ing  position  for  a  strong  systems  and  pro¬ 
grams  manager.  Candidate  should  have  a 
degree  in  Computer  Science  or  related 
discipline.  Background  must  include  IBM 
370  DOS  CICS  DL/1  with  most  recent  expe¬ 
rience  on  a  major  newspaper. 

Candidate  must  possess  the  skills  to  com¬ 
municate  well  with  upper  management 
and  various  user  departments. 

Will  have  responsibility  for  design,  de¬ 
velopment,  and  implementation  of  com¬ 
plex  online  systems.  Staff  of  15-20  ana¬ 
lysts  and  programmers. 

Excellent  salary  and  fringe  benefits  for 
right  person. 

Send  resume  and  salary  history  to  Box 
3070,  Editor  &  Publisher. 


INSTALLATION 


INSTALLATION  MANAGER  to  install 
Sheridan  and  Muller  inserters  and  as¬ 
sociated  mailroom  equipment  such  as 
stackers  and  conveyors.  Interested  candi¬ 
dates  should  forward  resume  to  Graphic 
Management  Associates,  Circulation  and 
Mailroom  Systems  Division,  11  Main  St., 
Southboro,  Mass.  01772  or  call  (617) 
481-8562. 


PRESSROOM 


PRESSMAN  for  24  page  Cottreil  V-22.  All 
fringes  paid.  Profit  sharing.  Excellent  op¬ 
portunity  for  two-thirder.  Call  or  write 
Robert  Myres,  El  Dorado  Times,  El  Dorado, 
Kans.  (316)  321-1120. 


OFFSET  PRESSMAN— for  24-page  V-25. 
Experience  necessary.  Top  salary  for  qual¬ 
ified  person.  Profit-sharing,  medical  insur¬ 
ance.  other  benefits.  Send  resume  to  Box 
3074,  Editor  &  Publisher. 


PRESSROOM 

42,000  DAILY  IN 
VANCOUVER,  WASHINGTON 

Our  newspaper — an  award  winner  with  a 
progressive  management  philosophy,  has 
openings  for  journeyman  press  operators 
experienced  on  the  Goss  Metro  Press  or 
similar  offset  press. 

Our  growing  city  of  50,(XX)  is  located  on 
the  Columbia  River,  across  from  Portland, 
Oregon.  Great  unspoiled  recreation  area. 
Benefits  include  paid  medical,  life,  sick 
pay  and  retirement  plan. 

If  you  feel  qualified  for  this  job,  call  or 
write:  Alverta  Jacques,  The  Columbian, 
P.O.  Box  180,  Vancouver,  WA  98666, 
phone  (206)  694-3391.  Replies  confiden¬ 
tial. 


PRESSROOM 

SUPERVISOR 

Large  suburban  letterpress  pressroom 
needs  a  supervisor  experienced  in  quality 
control,  scheduling,  and  directing  a  large 
work  force  (Union  shop).  Excellent  salary 
($18,000)  and  benefits.  Zone  5.  Box  3083, 
Editor  &  Publisher. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER- 
We're  looking  for  an  ambitious  person  to 
manage.  Knowledge  of  web  offset  news¬ 
paper  printing  and  composition,  particu¬ 
larly  electronic  front  end  systems.  Write 
stating  salary  requirements,  experience 
and  availability.  Zone  2.  Box  3032.  Editor 
&  Publisher. 


PRODUCTION  FOREMAN— 6-day  daily 
with  outside  printing  contracts.  24-page 
V-25.  Must  know  entire  backshop  opera¬ 
tion.  Salary  open.  Profit  sharing,  paid  med¬ 
ical  insurance.  Send  resume  to  Box  3089, 
Editor  &  Publisher. 


PRODUCTION  SUPERINTENDENT— Lead¬ 
ing  newspaper  In  Puerto  Rico  seeking  a 
Spanish  speaking  production  man  with 
background  on  computerized  cold-type 
letterpress  operation.  Send  resume  in  con¬ 
fidence  to  (ieneral  Manager,  G.P.O.  Box 
2408,  San  Juan,  Puerto  Rico  00936. 


PROMOTION 


PROMOTION  COPYWRITER 

Can  you  put  words  to  work? 

Here  is  an  opjsortunity  to  join  the  promo¬ 
tion  staff  of  Florida's  best  newsjjapers. 

We  are  looking  for  a  person  who  can  create 
compelling  copy  to  better  acquaint  our 
readers  and  advertisers  with  the  editorial 
and  advertising  vitality  of  the  St. 
Petersburg  Times  and  Evening  Indepen¬ 
dent.  Someone  who  thinks  in  terms  of  form 
and  function  and  has  the  resolve  to  follow 
through. 

You  will  join  a  prize-winning  team  dedi¬ 
cated  to  selling  the  advertising  effective¬ 
ness.  editorial  boldness  and  circulation 
penetration  of  these  newspapers.  Your  as¬ 
signments  will  include  copy  writing  for 
promotion  brochures,  in-paper  advertis¬ 
ing,  point-of-purchase  cards  and  sales 
presentations.  Experience  in  promoting 
newspaper  classified  advertising  espe¬ 
cially  beneficial. 

In  addition  to  a  good  starting  salary,  you 
will  benefit  from  participation  in  one  of  the 
industry’s  most  liberal  earned  dividend 
programs. 

If  you  have  a  way  with  words,  a  gift  for 
graphics,  a  sense  of  salesmanship  and  an 
ability  to  get  along  with  others,  then  write 
us!  Send  resume,  copy  samples  and  salary 
requirements  tO; 

Personnel  Office 
Times  Publishing  Co. 

P.  0.  Box  1121 
St.  Petersburg,  Fla.  33731 


SALES 


PRINTING 

Web  offset  printing  salesperson  to  assist 
general  manager  in  metro  New  York  area. 
Minimum  2  years  experience  necessary. 
Salary  open.  Send  resume  to  Box  3090, 
Editor  &  Publisher. 


Positions 


Wanted  .  . . 


ADMINISTRATIVE 


PUBLISHER,  General  Manager— 18  years 
experience,  15  as  publisher  all  size  news¬ 
papers,  including  highly  competitive  mid¬ 
size  daily.  Always  record  results.  Strong  all 
phases.  Excellent  people  skills,  commun¬ 
ity  involvement.  Degreed,  family  man, 
early  40's.  Box  3022,  Editor  &  Publisher. 


ASSISTANT  TO  PUBLISHER.  Aggressive, 
young  (31)  public  relations  representative 
for  major  aerospace  corporate  office  seeks 
opportunity  to  return  to  news  media.  Ex¬ 
perience  includes  serving  as  reporter,  and 
Assistant  to  Publisher  of  mid-size  West 
Texas  newspaper.  Recent  experience  in¬ 
volves  publishing  in-company  newsletters, 
orientation  materials,  community  rela¬ 
tions.  Also  have  personnel  and  promotion 
related  experience.  Prefer  Zone  6.  Box 
3052,  Editor  &  Publisher. 


AD  DIRECTOR, 'GENERAL  MANAGER 
Proven  problem  solver,  strong  track  record 
in  suburbans  and  metros.  MBO  trained, 
bottom  line  sales  executive  just  under  40 
seeks  challenge,  growth.  Currently 
employed.  Box  3020,  Editor  &  Publisher. 


GENERAL  MANAGEMENT  Wide  experi¬ 
ence  all  phases  production,  costs,  sales. 
Newspaper,  color  circulators,  publica¬ 
tions.  Web  and  Sheet  Offset,  bindery  and 
mailing.  (919)  766-9000. 


42 


EDITOR  &  PUBLISHER  for  November  26,  1977 


Positions  Wonted.. 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATION 


GENERAL  MANAGER  or  Marketing  Direc¬ 
tor.  Well  rounded  background  of  produc¬ 
tion,  marketing,  sales,  in  competitive 
weekly,  small  daily  and  major  markets.  De¬ 
velop  and  direct  staff  with  outstanding 
proven  results.  Cost  conscious,  family 
man.  An  achiever  with  20  years  experi¬ 
ence.  Box  3024,  Editor  &  Publisher. 

ASSISTANT  GENERAL  MANAGER  or  Cor¬ 
porate  Staff — substantial  boardroom, 
production,  labor  and  advertising  back¬ 
ground  in  highly  competitive  daily  news¬ 
paper  market  with  union  environment. 
Profit,  task  and  people  oriented  generalist, 
47,  wants  tough  challenge  with  growing 
organization.  Box  3099,  Editor  & 
Publisher. 


_ CIRCULATION _ 

MATURE  CIRCULATOR:  head  of  small 
daily,  looking  for  medium  size  publication. 
10  years  experience  all  areas  with  proven 
track  record.  Box  3036,  Editor  & 
Publisher. 


EDITORIAL 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 

FEATURES  and  entertainment  writer  with 
3V2  years  experience,  including  associate 
editor's  position  with  newspaper  supple¬ 
ment  magazine.  Have  ability  to  see  human 
interest  in  all  areas  of  everyday  life.  Also 
have  national  magazine  freelance  credits. 
Resume  and  clippings  available.  Box  2072, 
Editor  &  Publisher. 


I  WANT  A  JOB.  And  I'll  bust  my  butt  to  get 
it.  Young  aggressive  reporter,  23,  with  as¬ 
sociate  degree  in  journalism,  and  inves¬ 
tigative  experience  will  go  anywhere  US, 
Canada.  Write  or  call  Jean-Pierre  Duncan; 
P.  0.  Box  728,  Lorain,  Ohio  44052.  (216) 
288-8689. 


FORMER  weekly  and  small  (17,000)  daily 
editor  now  with  large  daily  group,  seeks 
return  to  community  involvement  as  take- 
charge  editor  of  small  daily  or  weekly. 
Totally-qualified  non-drinker.  Zones  4,  9. 
Box  2070,  Editor  &  Publisher. 


SHIRT-SLEEVE  city  editor,  meticulous 
copyreader,  digging  reporter.  Awards  win¬ 
ner.  Seeks  challenge  anywhere.  Box  2061, 
Editor  &  Publisher. 


PROVEN  PUBLIC  AFFAIRS  reporter  with 
good  editing  skills  wants  chance  to  learn 
makeup  and  sharpen  photo  skills  on  small 
daily  or  weekly.  Prefer  to  stay  in  Zone  5  but 
will  consider  others.  Resume,  clips  on  re¬ 
quest.  Ray  Urchel,  6052  S.  Narragansett, 
Chicago,  III.  60638. 

I  WANT  ADVANCEMENT;  my  wife  wants 
PhD.  Reporter-copy  editor,  26,  seeks  job 
with  paper  in  universiW  city.  4  years,  all 
beats,  for  small  daily.  Good  camera,  dark¬ 
room,  too.  Box  2052,  Editor  &  Publisher. 

SCIENCE  WRITER  with  6  years  experience 
seeks  permanent  reporting  spot.  Special 
expertise  in  energy  news.  SBP,  Box  1691, 
Des  Plaines,  III.  6(X)18. 

PHOTO  EDITOR,  metro  newspaper  experi¬ 
ence.  Strong  on  layout,  initiating  assign¬ 
ments,  picture  judgment,  wire  and  local. 
Extensive  photo  background.  Wish  to  con¬ 
nect  with  publication  committed  to  better 
pix  usage.  Box  2075,  Editor  &  Publisher. 

AWARD-WINNING  EDITOR-WRITER.  Expe¬ 
rienced  all  phases  of  newspaper  and 
magazine  editorial  side.  (k>od  idea  man.  Will 
listen  to  any  offer,  weekly,  daily,  magazine 
or  teaching.  Rick  Friedr  an,  1032  Valley 
Rd.,  Fairfield,  Conn.  06430.  (203)  372- 
3787. 


EDITORIAL 


FLORIDA — That's  where  deskman,  40,  on 
“Top  Ten”  daily  wants  to  move.  Depending 
on  paper's  size,  could  be  managing  editor, 
or  news,  business,  wire  or  layout  editor. 
Box  2074,  Editor  &  Publisher. 

LADY  OF  THE  NIGHT  beat  seeks  dayside 
challenge  writing  news,  features  or  PR. 
Background  AP,  UPl,  United  Features. 
Now  with  top  127M  daily.  Box  3002,  Editor 
&  Publisher. 

PRODUCTIVE  REPORTER,  24,  with  photo, 
layout  abilities  Seeks  challenge  of  general 
assignment  spot  with  medium,  small  daily. 
1975  J-grad  with  AP,  2  years  national  trade 
experience.  Box  2094,  Editor  &  Publisher. 

MATURE,  vigorous,  young-minded  manag¬ 
ing  editor  in  mid-bOs,  quarter-century 
career  with  20M  award-winning  daily, 
seeks  new  challenges.  Strong  in  staff 
motivation,  significant  background  in  pho¬ 
tography.  Box  2083,  Editor  &  Publisher. 

REPORTER,  3V2  years  at  medium-sized 
daily,  hunting  challenging  new  city  hall  or 
feature  beat.  I  have  covered  city  halls, 
police,  courts,  consumer  news.  Clips  to 
show  it.  Looking  for  university  community. 
Box  3018,  Editor  &  Publisher. 

EXPERIENCED  PHOTOGRAPHER  seeks 
position  on  daily  in  any  Zone.  Currently 
staffer  for  wire  service.  Award-winner. 
Strong  on  feature  and  spot  news.  Layout 
experience.  Journalism  school  graduate. 
Box  2097,  Editor  &  Publisher. 


EXPERIENCED  reporter/photographer,  26, 
seeks  daily  spot  in  Zone  2,  3  or  4.  I  can  do 
it  all.  Paul  O'Connor,  P.O.  Box  45,  Elkhart 
Lake,  Wise.  53020.  (414)  876-2356. 


REPORTER — 4  years  experience  on 
25,0(X3  Zone  2  daily  and  1  year  on  28,000 
Zone  3  daily  wants  top  beat  on  larger  pa¬ 
per.  Experience  in  all  beats  and  features. 
Box  3034,  Editor  &  Publisher. 


SPORTSWRITER,  27,  with  4  years  writing 
experience.  Preps  to  pros  and  desk  experi¬ 
ence,  wants  to  relocate.  Write  Box  3046, 
Editor  &  Publisher. 


COLUMNIST  (EMPLOYED)  IN  NEED  OF  A 
NEW  NEWSPAPER.  Nationally  known  wri¬ 
ter  whose  special  fields  are  all  sports  and 
all  outdoors  is  ready  to  make  a  change. 
Money  is  second  to  an  opportunity  for  writ¬ 
ing  freedom.  Box  3030,  Editor  &  Publisher. 

UNIVERSAL  desk  chief/news  editor,  29, 
seeks  return  to  reporting  position  with  me¬ 
dium  or  large  Zone  5  daily.  Strong  back¬ 
ground  in  government,  redevelopment, 
education,  courts,  arts.  Box  3028,  Editor  & 
Publisher. 

TV  REPORTER— 7  years  experience  seeks 
position  with  PM  paper  that  wants  to  grab 
afternoon  competitive  edge  with  meaty,  in¬ 
formed  TV  reporting.  Prog  briefs,  profiles, 
business-behind-the-box,  local  broadcast¬ 
ing  scene,  music,  too.  Write:  M.  Shain, 
1523  P  St.  NW,  Washington,  D.C.  20005. 

METRO  DAILY  feature  writer  wants  to 
move.  4  years  experience  including  rock 
music  criticism  for  3  dailies.  Write  Box 
3041,  Editor  &  Publisher. 

I  HARD-CHARGING  reporter  seeks  feature/ 
sports  spot  on  quality  daily.  Will  relocate 
I  anywhere.  Andrew  Armstrong,  34  Sus- 
I  quehanna,  Cooperstown,  N.Y.  13326. 

ASSISTANT  Managing  editor,  vegetating 
on  Peter  Principle  job,  seeks  to  return  to 
work  in  slot  or  rim  of  paper  that  believes  in 
Lively  news  selection.  Experienced  on 
VDTs.  Prefer  Area  3,4,6.  Box  3021,  Editor 
&  Publisher. 

EDITOR/REPORTER,  28,  for  small  western 
daily  wants  new  challenge  on  medium  or 
large  metro  newspaper.  Over  4  years  ex¬ 
perience  in  reporting,  editing,  layout  and 
headline  writing.  Prefer  Zones  9,8,5.  Box 
3016,  Editor  &  Publisher. 


EDITORIAL  I 


NEED  A  TOP  Managing  Editor?  I'm  your 
man.  Wife,  experienced  newsperson,  also 
available.  Resumes  on  request.  Any  loca¬ 
tion.  Box  3027,  Editor  &  Publisher. 

NEED  A  TALENTED  FEMALE  MEDICAL 
WRITER?  4  years  on  major  Zone  2  daily  as 
feature  writer,  and  resume  full  of  health- 
related  stories.  Now  seeking  post  as  your 
medical  reporter.  Box  3075,  Editor  & 
Publisher. 

EXPERIENCED  journalist  in  Washington, 
D.C. — newspaper/wire  service  background 
seeks  permanerit  position  on  daily  as  copy 
editor  or  writing  features,  human  interest 
stories  or  women's  news  in  Washington 
area  or  Southeastern  United  States  only. 
Box  3098,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR,  25,000  AM 
seeks  challenging  writing  job  at  50,(XX)  -t- 
daily,  any  Zone.  Box  3087,  Editor  & 
Publisher. 

MUSIC/ARTS  CRITIC,  GENERAL  ENTER¬ 
TAINMENT  AND  FEATURES  WRITER,  7 
years  experience  include  layout  and  edit¬ 
ing,  J-school  teaching,  national  magazine 
freelancing.  Prefer  daily  in  Zones  9,  1  or  2. 
Resume,  references  and  clippings  avail¬ 
able.  Box  3078,  Editor  &  Publisher. 


MORE  THAN  A  FLARE  for  layout,  I  have 
studied  and  practiced  typography  for  10 
years.  I  am  lookingfor  a  paper  that  will  give 
me  a  chance  to  use  that  background  well. 
Box  3093,  Editor  &  Publisher. 


AWARD  WINNING  sportswriter  for  weekly 
chain  seeks  position  on  small  to  medium 
size  daily.  Available  immediately.  Photo 
experience  with  camera.  Will  relocate.  Age 
25,  write  or  call  David  G.  Eubank,  114  Col¬ 
lins  St.,  Snow  Hill,  MD  21863.  (301)  632- 
3456. 


HIGH  honors  Michigan  State  J-grad  will  go 
anywhere  to  put  2  years  of  campus  report¬ 
ing  and  editing  to  good  use.  Box  3101, 
Editor  &  Publisher. 


35-YEAR-OLD  Managing  Editor  weary  of 
small  town  journalism  seeks  newsroom  po¬ 
sition  on  metro  of  20M  and  up.  Have  done 
it  all  on  small  dailies;  eager  to  learn  more, 
earn  more.  Box  3076,  Editor  &  Publisher. 


SPORTS  WRITER-photographer  seeks  re¬ 
turn  to  paper  or  college  public  relation- 
sports  information.  Bob  Kelley,  Salina,  KS 
(913)  827-3870. 


PHOTOJOURNAUSM 


INVOLVED  AND  EXPERIENCED  big  city 
photojournalist  seeks  position  on  daily  in 
any  Zone.  (Hard  worker  with  best  refer¬ 
ences.  Box  3035,  Editor  &  Publisher. 

SEASONED  Photojournalist,  34,  15  years 
experience,  proven  ability  and  productivity 
seeks  livable  wage  for  quality  work.  Box 
3084,  Editor  &  Publisher. 

PHOTOGRAPHER  for  Big  Sky  Country.  An 
opening  for  the  kind  of  photographer  who 
can  produce  both  photo-essays  and  the 
high-impact  single  shot,  who  believes  pho¬ 
tography  is  both  a  sensitive  reporting  tool 
and  an  opportunity  for  sophisticated 
graphics  to  increase  word  readership. 
Clips  or  portfolio  should  demonstrate  the 
ability  to  turn  routine  assignments  into 
prize-winners.  (For  return,  please  include  a 
self-addressed  envelope).  We  specifically 
invite  applications  from  females  and 
minority  group  members.  Write;  Personnel 
Manager,  The  Billings  Gazette,  P.O.  Box 
2507,  Billings,  Mont.  59103. 


_ PROMOTION _ 

CREATIVE  promotion  writer/co-ordinator, 
33,  with  large  but  stagnant  daily  seeks  top 
position  with  progressive  small  to  medium 
daily  newspaper  or  magazine,  any  Zone. 
Layout  abilities.  Box  3079,  Editor  & 
Publisher. 


PRESSROOM 


WEB  OFFSET  PRESSMAN  from  a  large 
metropolitan  daily.  Proven  ability  with 
strong  leadership  and  experience  in  all 
pressroom  procedures,  including  multi¬ 
unit  Goss  Metro  operation. 

Quality  conscious  with  top  technical  skills 
and  strong  preventative  press  mainte¬ 
nance.  Seeks  challenging  position  as  a 
working  foreman  or  head  pressman  posi¬ 
tion  with  advancement.  Will  relocate  any¬ 
where.  Box  3011,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


NEWSWOMAN,  experienced  in  business, 
financial,  medical  writing,  available. 
Skilled,  facile  writer;  creative  thinker  who 
develops  ideas.  Extensive  national  media 
contacts;  member  of  international,  local 
press  clubs.  Top  references.  Box  3044, 
Editor  &  Publisher. 


PHOTOJOURNALISM 


PICTURE  EDITOR 

Or  staff  photographer,  why  not  both? 
Prize-winning  photographer-writer  with  3 
years  on  90,000  daily.  1  year  on  picture 
desk,  experienced  with  color.  Relocate  in 
Zone  5  or  7.  Box  2093,  Editor  &  Publisher. 


SALES  REP 


PRESENTLY  EMPLOYED  circulation  man¬ 
ager  seeks  position  as  a  sales  representa¬ 
tive  with  newspaper  suppliers.  Personable 
and  I  enjoy  the  industry  but  not  the  office. 
All  replies  strictly  confidential.  Box  3095, 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


COMMUNITY-ORIENTED  JOURNALIST  FRIJSTRATED  sports  writer,  4  years  ex¬ 


seeks  management  level  position  with 
weekly  or  daily  in  Zones  1  or  2.  Have  been 
editor  of  weekly  and  held  numerous  posi¬ 
tions  on  dailies.  VDT  experience.  Not  af¬ 
raid  to  work  long  hours.  Box  2081,  Editor  & 
Publisher. 


perience  and  J-school  grad,  desires  job  in 
news.  Clips  will  prove  ability.  Good  desk 
man  and  VDT  operator.  Currently  in  PR 
working  for  pro  team.  Willing  to  move  any¬ 
where  and  start  at  bottom  for  right  offer. 
Box  3019,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


Media  and  the  law  handbook 

involved  in  their  own  conference  pro¬ 
grams,  the  booklet  is  interesting  and  in¬ 
formative  reading.  We  suggest  particu¬ 
larly  a  reading  of  the  Honolulu  dialogue 


One  of  the  highlights  of  the  American 
Society  of  Newspaper  Editors’  meeting 
in  Honolulu  last  May  was  the  Media/Law 
Workshops  on  Grand  Jury/Subpoena  and 
Privacy.  They  were  so  interesting  and 
successful  that  the  published  proceed¬ 
ings  of  that  convention  devote  100  pages 
to  that  session  which  is  probably  more 
space  than  any  other  ASNE  session  has 
ever  been  given. 

Unlike  conferences  at  which  a  mod¬ 
erator  and  panel  face  an  audience  to  talk 
about  a  general  topic,  the  Conferences 
on  the  Media  and  the  Law  follow  a  for¬ 
mat  which  engages  approximately  30  par¬ 
ticipants.  Journalists,  judges,  lawyers 
and  law  enforcement  officers  sit  around  a 
U-shaped  table  and  a  discussion  leader, 
trained  in  the  Socratic  method,  paces  the 
open  space  guiding  the  conference  by 
asking  tough  questions  about  the  case 
histories. 

The  Ford  Foundation  which  has  been 
helping  news  organizations  sponsor 
these  conferences  since  1974  has  issued  a 
handbook  so  that  editors  and  lawyers 
can  get  together  to  conduct  seminars. 
The  64-page  spiral-bound  book  has  been 
sent  to  ASNE  members  by  Robert  P. 
Clark  of  the  Louisville  Courier-Journal 
dc  Times,  chairman  of  the  Society’s 
ethics  committee,  and  ASNE  president 
Eugene  Patterson  of  the  St.  Petershurft 
Times. 

The  booklet  explains  the  basics  of  the 
conference  method. 

It  explains:  “The  cases,  drawn  from 
real-life  situations,  involve  the  issues 
which  create  the  adversarial  tension 
among  press,  bench  and  bar — grand  jury 
secrecy;  fair  trial/free  press;  reporter’s 
privilege/subpoena;  libel;  privacy;  tem¬ 
porary  restraining  orders;  national  se¬ 
curity.  Conferences  run  from  one  to  three 
days. 

The  booklet  suggests  who  should  be 
invited  to  participate  and  who  should  do 
the  inviting,  who  should  attend  as  obser¬ 
vers,  the  qualities  essential  for  a  good 
discussion  leader;  the  planning  and  logis¬ 
tics  of  the  conference,  and  costs. 

It  is  indicated  a  one-day  conference 
could  cost  between  $5,000  and  $6,000.  A 
three-day  conference  could  range  be¬ 
tween  $12,000  and  $22,000. 

At  the  time  of  the  ASNE  session  about 
20  conferences  had  been  held  with  about 
1 ,000  participants.  It  is  suggested  that  for 
those  editors  who  want  to  hold  such  a 
conference  help  can  be  obtained  from 
ASNE  through  Bob  Clark  and  from  the 
Ford  Foundation  through  Fred  Friendly. 

The  booklet  provides  a  sample  invita¬ 
tion  and  a  sample  program.  It  also  con¬ 
tains  over  30  pages  of  hypothetical  case 
material  with  which  editors  can  work. 
Even  if  editors  are  not  tempted  to  get 


contained  in  the  annual  report  for  those 
who  were  not  there.  It  gives  more  insight 
into  how  the  program  works.  Even  for 
those  who  were  there,  it  is  good  reading. 

SadaVs  visit 

(Continued  from  page  9) 

The  Israeli  government,  acting  on  the 
exuberance  of  the  moment,  extended  all 
telephone  and  telex  communications  free 
of  charge  worldwide.  It  may  have  been  a 
first  and  it  will  be  expensive.  Telephone 
rates  to  the  United  States  alone  are  $3 
per  minute. 

Because  of  the  visit,  rules  were  broken 
or  bent  and  special  consideration  given 
by  the  authorities. 

The  center  itself  reached  its  climax 
point  on  the  last  morning  of  Sadat’s  stay, 
as  virtually  every  newsman  on  hand  for 
the  event  came  to  the  theater  for  the  joint 
press  conference  with  Sadat  and  Wme 
Minister  Menahem  Begin. 

For  Maurice  Guindi,  UPI’s  veteran 
bureau  manager  in  Cairo,  it  marked  his 
return  to  Jerusalem  for  the  first  time  in  25 
years.  Guindi,  an  Egyptian,  was  deeply 
moved  by  the  warm  reception  he  was 
given  by  Israelis.  He  stayed  on  after 
Sadat  left  to  produce  feature  stories  from 
the  point  of  view  of  an  Egyptian  in  Israel. 

Guindi  was  one  of  36  Cairo-based 
reporters  and  cameramen  of  different 
nationalities  aboard  a  chartered  DC-9  of 
the  Yugoslav  Airline  Inex  Adria  which 
landed  16  hours  before  Sadat’s  arrival. 

The  newsman  said  the  65-minute  flight 
was  preceded  by  a  full  day  of  frantic 
efforts  to  hire  the  plane,  bring  it  from 
home  base,  arrange  clearance  for  it  by 
Egypt  and  Israel  and  line  up  enough 
reporters  to  cover  the  cost. 


The  reporters  had  to  go  through  the 
Egyptian  press  center  to  the  United 
States  Cairo  Embassy,  which  linked  up 
with  its  counterpart  in  Tel  Aviv  to  ar¬ 
range  things  with  Israeli  authorities. 

At  one  point  the  charter  appeared 
doomed  when  about  a  dozen  reporters 
from  communist  countries  who  had  put 
their  names  on  the  passenger  list  drop¬ 
ped  out  en  masse  almost  at  the  last  min¬ 
ute. 

The  withdrawal  meant  less  money  to 
pay  for  the  charter.  The  Egyptian  Infor¬ 
mation  Ministry  immediately  offered  to 
cover  the  deficit.  But  this 'was  not  neces¬ 
sary  as  the  airline,  in  a  friendly  gesture, 
settled  for  the  $18,000  already  collected. 


"SINGLE-MINDED"  is  the  way  Tony 
Tselentis,  editor,  Tucson  Citizen,  de¬ 
scribed  this  layout  of  the  Citizen's  edito¬ 
rial  page  in  the  November  18  edition. 
The  page  was  devoted  to  one  topic, 
using  a  speech  by  Herbert  E.  Walsh, 
chief  agent  of  the  U.S  Border  Patrol 
about  undocumented  aliens  as  the  cen¬ 
terpiece,  with  the  main  editorial  of  the 
day  at  the  top.  Tselentis  explained  the 
reasons  for  the  layout  and  he  also 
added  a  remark  of  his  own  to  the  dis¬ 
cussion  in  a  column  at  the  bottom  of  the 
page. 


We  are  pleased  to  announce  the 
closing  of  our  recent  transaction: 

$7,500,000 

TELEVISION  STATION  KBMA-TV 
KANSAS  CITY,  MO. 

Sold  To 

SCRIPPS-HOWARD  BROADCASTING  CORPORATION 

HOWARD  E.  STARK 


445  Park  Avenue 


Media  Brokers  —  Consultants 
New  York,  N.Y. 


(212)  355-0405 
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Four  Wire  Line^ 


MicroStor  Reporter  Input  Terminals 


Two  Typesetter  Interfaces 


Two  OCR  Interfaces 
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12  Harris  1700  Series  Editorial  and  Classified  Terminals 


The  Harris 2533. 

Uniqiie  copy  processing  power 
for  medium-size  newspapers. 


The  Harris  2533  is  one  of  four  copy  proc¬ 
essors  in  the  new  Harris  2530  series.  The  series 
is  designed  to  meet  the  editorial,  wire,  classi¬ 
fied  and  display  copy  processing  requirements  of 
newspapers  with  circulations  of  20,000  and  up. 

Up  to  16  editing  terminals,  and  an  additional 
24  reporter  input  terminals,  can  be  attached 
to  a  Harris  2533  controller.  The  controller 
itself  can  be  a  single  processing  unit  with  a 
"cold  spare"  back-up— or  a  dual  processor 
incorporating  a  "hot  spare"  back-up  for  maxi¬ 
mum  system  security.  Standard  on  every  Harris 
2530  model  is  a  unique  dual-recording  data 


base  of  132  million  words  of  storage— enough 
to  accommodate  the  needs  of  every  small  to 
medium-size  newspaper. 

With  the  Harris  2533,  you  get  the  enormous 
editing  power  of  Harris  1700  series  terminals, 
the  advanced  HNS/2  software  system,  total 
customer  support,  training,  conversion  and 
warranty,  and  the  commitment  to  improved 
productivity  that  is  the  hallmark  of  Harris' 
presence  in  the  newspaper  industry. 

Find  out  more  about  the  new  Harris  2530 
series  and  how  it  can  bring  enormous  pre-press 
automation  benefits  to  your  newspaper. 


Harris  Corporation,  Composition  Systems  Division,  505  Rodes  Boulevard,  Melbourne,  Florida  32935, 305/259-2900 
European  Headquarters:  145  Famham  Road,  Slough,  Berks,  England  Telephone:  Slough  34666 
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Continuing  the  traditions  of  a  glorious  era,  the  Denver 
Rocky  Mountain  Nev\/s  challenges  the  reputation  of  the  big 
gun.  Today,  the  implements  change;  mature  technology 
challenging  the  developing:  innovation  challenging  tradi¬ 
tion.  The  trend  is  defined,  and  on  the  wide,  open  streets  of 
an  exploding  Denver,  the  winner-to-be  moves  slowly, 
steadily  forward;  it’s  almost  High  Noon. 

In  Denver,  The  Rocky  Mountain  News  produced  a  larger 
total  circulation  gain,  a  larger  percentage  gain,  both  Daily 
and  Sunday,  in  City  Zone,  PMA  and  Total  than  did  the 
Denver  Post-9/30/76  vs  9/30/77  (ABC  FAS-FAX 
Report). 


DAILY-9/30/77 

Total  Circulation 

Gain 

%  Increase 

Denver  Post 

258,808 

+  7,879 

3.1% 

Rocky  Mountain  News 

251,909 

+  18,059 

7.7% 

SUNDAY-9/30/77 

Denver  Post 

341,107 

+  5,833 

1.7% 

Rocky  Mountain  News 

272,150 

+  18,590 

7.3% 

Denver 

Rocky  Mountain  News 

AScripps-Howard  Newspaper 
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